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The only place to go 
for your Mac. 



At your AppleCentre, 
knowledgable sales staff will 
always be on-hand to talk you 
through your options, offer 
technical advice and answer your 
Mac related questions 


At your AppleCentre we cater 
equally to the needs of all Apple 
customers — from the first-time 
buyer to the professional user 


At your AppleCentre we offer 
genuine Apple Gold Service to all 
our customers - so repairs and 
upgrades are always performed by 
skilled technicians 


At your AppleCentre we know 
Macs. We don't just sell Apple 
products, we use them daily for 
both work and play 


AppleCentre 


Find your local AppleCentre at 

www.applecentrestore.com.au 


Images for illustrative purposes only. E&OE 
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ACT 


SA 


AppleCentre Canberra City, Cnr Barry Drive & North Road, 02 6257 0808 
AppleCentre Fyshwick, 178 Gladstone Street, 02 6280 0808 

NSW 

AppleCentre Balmain, 252 Darling Street, 02 9555 5200 

AppleCentre Baulkham Hills, Shop 5,350 Windsor Road, 02 9688 6066 

AppleCentre Broadway, Cnr Glebe Point Rd & Broadway, Glebe, 02 8586 1111 

AppleCentre Burwood, 41 Burwood Road, 02 8741 0700 

AppleCentre Central Coast, 1/188 The Entrance Road, Erina, 02 4367 0838 

AppleCentre Chatswood, 393 Victoria Avenue, 02 8440 6888 

AppleCentre Coffs Harbour, 160a Pacific Highway, 02 6651 5655 

AppleCentre Dee Why, 856a Pittwater Road, 02 9971 5000 

AppleCentre Hurstville , Shop 4,124 Forest Road , 02 9570 5411 

AppleCentre Lismore, 57-59 Molesworth Street, 02 6622 8282 

AppleCentre Newcastle , 38 Beaumont Street, 02 4965 3500 

AppleCentre North Sydney , 222 Pacific Highway, 02 9951 7979 

AppleCentre North Sydney Arthur St , Ground Floor, 146 Arthur Street, 02 9955 4422 

AppleCentre Penrith , Unit 2, Cnr Batt & Regentville Sts, 02 4722 8311 

AppleCentre Pymble , 10/859 Pacific Highway, 02 9144 4866 

AppleCentre Sydney CDB , 66 Clarence Street, Sydney, 02 9367 8585 

AppleCentre Tamworth , Shop 2 Kable Korner, 1 Darling St, 02 6764 7777 

AppleCentre Taylor Square, 11-21 Flinders St, Taylor Square, 02 9332 8500 

AppleCentre Taree , Shop 1 -3,11 Manning Street, 02 6551 8877 

AppleCentre Wagga Wagga , 46 Fitzmaurice Street, 02 6971 7141 

AppleCentre Warringah Mall, Shop 130, Warringah Mall, Old Pittwater Rd, 02 9938 9111 

AppleCentre Wollongong , Cnr Crown and Kembla Streets, 02 4228 4999 

NT 

AppleCentre Ishop NT, 22 Mander Road , 08 8939 0585 


AppleCentre Adelaide, 162 Gouger Street, 08 8212 6445 
AppleCentre CBD Adelaide, 7 Stephen's Place, 08 8410 8585 
AppleCentre Glenunga , Shop 1,315 Glen Osmond Road , 08 8338 7444 
AppleCentre Norwood , Shop 5,177-193 The Parade, 08 8333 0922 

TAS 

AppleCentre Hobart , 99 Liverpool Street, 03 6238 1000 
AppleCentre Launceston , 99 George Street, 03 6334 6116 

VIC 

AppleCentre Berwick, 22 Gloucester Avenue, 03 8768 4600 

AppleCentre Chadstone , Chadstone Shopping Centre. Lower Level., 03 9568 8655 

AppleCentre Chapel Street , 409 Chapel Street, 03 9827 5011 

AppleCentre Elizabeth Street, 399 Elizabeth Street, Melbourne, 03 9329 3911 

AppleCentre Elsternwick, 327 Glenhuntly Road, 03 9530 0110 

AppleCentre Flinders Street , 172-192 Flinders Street, Melbourne, 03 9662 9666 

AppleCentre Geelong , 255 Moorabool Street, 03 5223 1550 

AppleCentre Ivanhoe , 71 Upper Heidelberg Road , 03 9497 4011 

AppleCentre Malvern , 1465 Malvern Road, 03 9824 8544 

AppleCentre Moonee Ponds , 1 Puckle Street, 03 9372 8899 

AppleCentre Richmond , 42 Bridge Road, 03 9429 5002 

AppleCentre South Melbourne, 64 Clarendon Street, 03 9684 3600 

AppleCentre Whitehorse , 546 Whitehorse Road, Mont Albert, 03 9898 9344 

WA 

AppleCentre Albany, Shop 6,69 Lockyer Avenue, 08 9842 9660 

AppleCentre Nedlands , 104 Stirling Highway, 08 9389 0400 

AppleCentre Joondalup, 10/7 Delage Street, 08 9301 5333 

AppleCentre Mount Hawthorn , Shop 5,148 Scarborough Beach Rd , 08 9444 9988 

AppleCentre Perth , Shop 45, Carillon City Arcade 207 Murray Street, 08 9324 3455 


QLD 


AppleCentre Brisbane Cbd, 260 Adelaide Street, 07 3220 0400 

AppleCentre Cairns, 7 Anderson Street, 07 4051 9966 

AppleCentre Mackay , Shop 2,29 Gregory Street, 07 4953 0711 

AppleCentre New Farm, 34 James Street, 07 3852 1666 

AppleCentre Rockhampton , 90 Musgrave Street, 07 4927 0847 

AppleCentre Sunshine Coast , 2/93 Aerodrome Road , 07 5451 0544 

AppleCentre Surfers Paradise, Shop 7, Cnr Ashmore & Upton St, 07 5504 1000 

AppleCentre Townsville, Student Association Mall, James Cook Uni, Douglas, 07 4725 8959 


% AppleCentre 


















































Settings 
Shuffle So 
Backlight 


Available from 


Introducing iStation - Stylish design, 
compact size, powerful sound, all for only $149 


Fits all dockable iPods. 


Your iPod is already your essential music companion when you are on the move. 

With the iStation, AC adaptor or battery powered docking and 2.1 speaker system from Logics, 
you can now play your favourite tracks out loud anywhere, anytime. 

With its stylish design, compact size and its powerful sub-woofer speaker (12 watts RMS! 
turn your iPod into a powerful and convenient sound system for every occasion. 

The dock, which fits all dockable iPods even recharges the iPod battery while it plays, 
leaving you to enjoy your music rather than worrying about the level of your battery power. 


order 
online at 

playlist.com.au 


AppleCentre Adelaide - www.applecentre-adelaide.com T: 08 8212 6445 oleCentre Chatswood - www.maccentric.com.au T: 02 8440 6888 

AppleCentre Hobart - www.wiseit.com.au T: 03 6238 1000 AppleCentre Ivanhoe - www.power.com.au T: 03 9^-97 4011 

AppleCentre Norwood - www.applecentreadelaide.com T: 08 8333 0922 AppleCentre Warringah Mall - www.maccentric.com.au T: 02 9938 9111 

Computers Now - www.compnow.com.au Chapel St. T: 03 9827 5011 Chadstone T: 03 9568 8655 Malvern T: 03 9824 8544 
South Melbourne T: 03 9684 3600 Geelong T: 03 5223 1550 North Sydney T: 02 9951 7979 

Frequency Communications -www.frequency.com.au T: 02 9360 0177 

Macl - www.macl.com.au Canberra City T: 02 6257 0808 Canberra Fyshwick T: 02 6280 0808 Brisbane T: 07 3852 1666 
Newcastle T: 02 4965 3500 Wollongong T: 02 4228 4999 

Nextbyte -www.nextbyte.com.au 14 locations nation-wide T: 1300 361 119 


And other leading iPod stockists. Reseller enquiries contact Powermove distribution T: (03) 9464 4999 


'iPod not included. 
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We’ve sandwiched durable, semi-rigid high density foam between a layer of 
cross-weave ballistic nylon on the exterior and a super non-scratch lining on the 
interior - an effective blend. Virtually molded around your laptop, Vyper is the most 
compact sleeve you can use separately, or as additional protection inside another bag. 




Vyper XS. 284x231 x36mm 
Suits 12’’ laptops, 12” PowerBook. 

Vyper XM 323x259x34mm 

Suits 14” laptops. 14” iBook. 

Vyper M. 349x241x31mm 
Suits 15” PowerBook. 

Vyper L. 361x277x41mm 
Suits 15” PC laptops and 14” iBook. 

Vyper XL. 391 x267x26mm 
Suits 17” PowerBook. 



Available from: 

AppleCentre Ivanhoe - www.power.com.au T: (03) 9497 4011 
Computers Now - www.compnow.com.au - North Sydney AppleCentre T: (02) 9951 7979 - Chapel St. AppleCentre T: (03) 9827 501 1 
Chadstone AppleCentre T: (03) 9568 8655 - Malvern AppleCentre T: (03) 9824 8544 - South Melbourne AppleCentre T: (03) 9684 3600 
Geelong AppleCentre T: (03) 5223 1 550 

Laptopbags.com.au - T: 1800 065 665 

Nextbyte - www.nextbyte.com.au 1 4 locations nation-wide T: 1 300 361 11 9 

Call Powermove distribution on (03) 9464 4999 or visit www.powermove.com.au for a full list of Booq retailers. 



Reseller enquiries contact Powermove distribution T: (03) 9464 4999 




Introducing the 

EPSON 

Welcome to 
the next level 

Every now and then a 
breakthrough comes along, 
changing the way we 
express ourselves. 

Not simple improvements 
upon existing technology, 
but radical changes giving 
us new options to express 
our creative visions. 

EPSON* 


Stylus Pro 4800 



Designed to meet the needs of the most demanding 
professionals, the Epson Stylus Pro 4800 incorporates a 
unique 17-inch wide printer design with a breakthrough new 
8-color ink technology, forcing us to reconsider what's 
possible from photographic ink jet printing. 

Imagine producing archival prints with amazing color 
fidelity, gloss-level, and scratch resistance, while providing 
consistently stable colors that significantly outperform lesser 
ink technologies. 


Imagine producing professional neutral and toned black and 
white prints with higher density levels and virtually no 
metamerism or bronzing. Epson’s new high-performance 
1-inch wide print head produces an astonishing resolution 
of 2880 x 1440 dpi. 

Handling virtually any media type in roll or cut-sheet up to 
17-inch wide, the Epson Stylus Pro 4800 incorporates a high- 
capacity paper tray capable of handling cut-sheet media up 
to 17" x 22". 


Normal Price.$3295 


Two more great large format options from Epson: 

Epson A2+ Stylus Pro 7600 

UltraChrome™ 24" (609mm) wide printer.$4945 or Rent for $45/wk* 

Epson BO+ Stylus Pro 9600 

UltraChrome™ 44" (1117mm) wide printer. $ 10,885 or Rent for $85/wk* 

All prices Include GST. E&OE.*Visit www.epson.com.an for information about lightfastness. 

#Based on 3 year rental T.A.P Rental prices include delivery & installation. Colour RIP can be included for an additional rental fee. 
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Rochester 

Ph: (02) 8752 6900 


Ph: (07) 3367 1944 


Designwyse 

Professional Computer Solutions 

Ph: (03) 9706 8858 





























Freshen up your studio 

With these rental bundles from Designwyse. All the tools 
a creative professional needs to start producing now! 

Apple PowerMac 


G5 bundle 



' Dual 2GHz 
PowerMac G5 CPU 
> 1.5GB RAM TOTAL 
' 160GB HD Storage 

• Apple 20" LCD Display 

• 16 X Dual Layer SuperDrive 

• ATI Radeon 9600 128MB Video 

• 3xF/Wire, 3xUSB, Keyboard, Mouse, OSX 

• 20GB iPod Photo (for backups etc) 

• Logitech Speaker System 

• Onsite Installation & 3 year warranty 

• Adobe Creative Suite 2 Premium 
RENT FOR ONLY $68/wk # 

Call us for pricing on dual 2.5GHz and 2.7GHz options 


Adobe Creative Suite 2 
Premium contains... 
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Adobe 


•Adobe Photoshop 9 
•Adobe Illustrator 12 
•Adobe InDesign 4 
•Adobe GoLive 8 
•Adobe Acrobat Pro 7 
•Version Cue 
•Adobe Stock Photos 
•Adobe Bridge 

Your design tools in one package 



Authorised Reseller 


DUAL 2GHz Processors 



Apple iMac G5 design bundle Apple PowerBook G4 bundle 


Boosted RAM, built-in AirPort Extreme and 
Bluetooth: bundled for performance ... 

•Apple 20" G5 iMac 2GHz 

• 1GB RAM TOTAL 

• 2xF/Wire, 3xUSB, Keyboard, Mouse, OSX 

• 20GB iPod Photo (for backups etc) 

• Logitech Speaker System 

• Onsite Installation & 3 year warranty 

• Adobe Creative Suite 2 Premium 

RENT FOR ONLY $56/wk # 

# Rental Plans based on a 3 year term with an upgrade option after 18 months. 

The Apple Specialists at Designwyse can tailor a Rental, Lease or Purchase plan to suit your exact requirements. 

Please call for Government or Education prices. Prices include GST. E&OE Prices subject to change without notice. 

-Weekly figures are for 36 month rental agreement (monthly payments) conditions apply. TAP. Onsite installation Melbourne only. 


Boosted RAM, built-in AirPort Extreme, 
Bluetooth: work-ready bundle ... 

•Apple PowerBook 15” 1.67GHz G4 

• 1GB RAM TOTAL, SuperDrive 

• Wireless Keyboard and Mouse, OSX 

• 20GB iPod Photo (for backups etc) 

• Carry Case & iCurve desk stand 

• AppleCare 3 year warranty 

• Adobe Creative Suite 2 Premium 

RENT FOR ONLY $55/wk # 

Call us for pricing on 17” PowerBook options 


MELBOURNE 
LOCAL CALL 


Visit us now at www.designwyse.com.au 

AIT 9706 8858 NO^CHARGE 1800 334 684 

4/200 Princes Highway Dandenong VIC 3175 Email: sMes@designwyse.com.au 
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Professional Computer Solutions 
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high performance, low cost iibroadband2 is here 


iibroadband2 is a new generation of broadband that 
helps get the Internet moving the way it’s supposed 
to, with speeds that start at 1500kbps and go as 
high as 12000kbps. 

Speeds like these deliver a smooth and effortless 
Internet experience, with downloads up to 45 
times faster than standard broadband. 


Save time every time you use the net:: 

Approximate wait for a 60MB artwork file to download using iibroadband2 
compared to other connection speeds. 

12000kbps: m = Less than 1 minute 


1500kbps: ••••• = 5 min 

256kbps: •••••••••• = 31 min 

dialup 56kbps: = 2.5 hrs 














call 1300 796142 or visit sale.iinet.net.au 


m absolutely free setup 

Free connection with any 18 month agreement (save $119) or free connection plus hardware with 
any 24 month agreement (save $218). Available for a limited time only 

• fastest speeds 

Bundle with iiphone and get download/upload speeds of up to 12000/1000kbps in areas with an 
iiNet DSLAM, plus $10 off your monthly iibroadband2 bill 

• fair contracts 

Friendly 24/7 technical support and a Fair Contract Guarantee with no hidden charges 


ii 

connect better 
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Shuffle with new G5 

Import with speed, then plug-in and relax 



The creative class needs superior tools to produce designs, 
music, high-definition video or the next scientific breakthrough. 
The new Power Mac G5 line extends as far as you require. 

And for a limited time Next Byte are offering a BONUS iPod 
Shuffle with every G5 sale! So now you can really enjoy the 
benefits of the fastest Mac on the planet. 


Dual 2GHz 

512MB/160GB 
ATI Radeon 9600 
BONUS SHUFFLE 

$3199 or from $33 pw 


Dual 2.3GHz 

512MB/250GB 
ATI Radeon 9600 
BONUS SHUFFLE 

$3999 or from $40 pw 


Dual 2.7(iHz 

512MB/250GB 
ATI Radeon 9650 
BONUS SHUFFLE 

$4899 or from $47 pw 


r 


- ' A 



BONUS 
PHOTO BOOK 

With any new iMac G5 

Fit your whole life, all your music, all 
your photos, all your movies, all your 
email, in a computer as fun and useful 
as an iPod? Now you can. 

All new iMac G5 

from $1999 or from $23 pw 


Exclusive to Next Byte 

The long awaited Photo Book is now 
available in Australia! Ask for your ^ 

BONUS Photo Book voucher when 
you purchase the all new iMac G5 




NEW NEXT BYTE LOCATIONS 

Adelaide CBD 

Shop 7a Rundle Plaza, 
off Rundle Mall 

STUNNING NEW FLAGSHIP STORE 

In a recent merger of 2 stores, Next Byte have 
created their flagship store in the heart of 
Adelaide. Featuring the entire Apple range in a 
beautifully presented space. 

Phone 08 8410 8585 Fax 08 8410 8580 
email adelaide_cbd@nextbyte.com.au 


Available from the creative team at 

www.digitaldavinci.com.au 


iLife ’05 

Upgrade to iPhoto 5 

Take photos? Shoot video? Make or listen to 
music? iLife ’05 - a suite of tightly integrated 
applications that places no limit on your 
talent or creativity 

Order today for just $119 
PURCHASE iLife 05 FROM 
NEXT BYTE AND SAVE $20* 

ON YOUR FIRST PHOTO BOOK 


Next Byte Australia’s Macintosh Specialists 


Our 135 staff are expertly trained in all areas of 
Apple hardware and software. We have Gold Level 
Service departments, 
offer One on One training 
and with every Mac 
purchase we will give 
you 12 months free 
introductory training. 


BONUS 256MB RAM 
with new iBook 

Hurry this offer is limited 

Smaller, faster, cheaper - The most affordable G4 
notebook ever. Surf the web, chat with friends, 
do homework, play games, even burn DVDs 
and CDs to create your own video or musical 
masterpiece. 

All new iBook G4 
from $1599 or 

from $18 pw 





Melbourne CBD 

169 Bourke Street 

ALL NEW STORE IN MELBOURNE CBD 
A Phone 03 9639 9444 Fax 03 9639 5544 
email melb_bourke@nextbyte.com.au 
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Real peace of mind! 
Save $50 saving on 
AppleCare for your 
Macintosh 

AppleCare Protection Plan 
Long term peace of mind. 

• Extends the complimentary coverage 

• Apple-certified repairs 

• Expert telephone assistance 

• Comprehensive service and support 

• Investment protection 

• Web-based resources fl ^ 

Mac mini $179 
eMac $219 

iMac $219 

iBook $369 

PowerBook $529 
PowerMac $369 


J 


next bvte 


SA Adelaide - Head Office 08 8338 7444 Adelaide CBD 08 8410 8585 VIC Elizabeth St. CBD 03 9329 3911 
Bourke St. CBD 03 9639 9444 Richmond 03 9429 5002 NSW Sydney CBD 02 9367 8585 
Baulkham Hills 02 9688 6066 Pymble Ph 02 9144 4866 Balmain 02 9555 5200 
QLD Brisbane 07 3220 0400 Surfers Paradise 07 5504 1000 WA Nedlands 08 9389 0400 

Australia's Macintosh Specialists 

local call 1300 361119 nextbyte.com.au ^ AppleCentre 

* All graphics are for illustration purposes only. Next Byte reserves the right to change prices & or adjust models according to availability of stock without prior notice. E&OE. 
t Conditions apply. Finance provided to approved applicants 

























































Howto. 

Enhance Tiger’s 
search tool 

068 

Command Spotlight 

Help folder. 

070 

Tips and queries from 
our readers 


Focus. 

The Hub. 

032 

After 

Video. 

051 

Make the leap from 
iMovie to Final Cut 

the click 

Photo. 

By Derrick Story 
and Joe Kissell 

057 

Nikon gets tough 

Your digital photos can last 
a lifetime if you take good 
care of them. We’ll show 
you how to fix common 
problems and develop 
strategies for sorting and 
storing your photos for the 
long haul. 

Music. 

061 

Teach yourself an 
instrument 

Mobile. 

065 

Tiger and PDAs 
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Macworld Expo hits 
Beantown 

021 

No bombshells to 
compete with last 
month’s Intel news 
from the WWDC, but 
lots of new product 
announcements from the 
Boston Macworld Expo. 

Interface. 

Commentary. 

014 

Mailbox. 

017 

Off the net. 

029 

Reseller. 

030 

NetWorth. 

048 

Education. 

067 

ReadMe. 

074 

Soapbox. 

098 


Maxon MiniMax 

m 

077 

Internet on the go 

Fuji-Xerox DocuPrint 
205AP 

m w 

078 

Proves that size does 
matter 

Photoshop CS2 
InDesign CS2 
Illustrator CS2 

GoLive CS2 

« 

Adobe Creative 
Suite 2 

080 

Many worthwhile new 
features and better 
integration make for 
a useful upgrade 


Sonnet PodFreq 

088 

The king has a challenger 

XtremeMac AirPlay 

m 

Griffin iTrip 

m 

FM transmitters 
for iPod 

090 

Pockeit performers 

Canopus ADVC-110 

m 

091 

Strikes the right balance 

X Plane 8 

m 

092 

The wild blue yonder 
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Great features ... Great savings ... 
QuarkXPress 6.5 gives you both! 


PRICING 
$1795 00 

QuarkXPress 6.x IE 

Full Version 

$595°° 

QuarkXPress 6.x IE 

Upgrade from Version 4.x 

$450 00 

QuarkXPress 6.x IE 

Upgrade from Version 5.x 

The above prices are recommended 
retail prices including GST. 



The powerful design tool you know and 
love just got better then ever. 

With QuarkXPress 6.5, it's never been 
easier to experiment with, modify and 
enhance your already great idea. 

It all begins with features that give you 
the creative freedom to actually do 
what you want. 

Features such as: 

• Layers (create, reorder, lock, show, hide, and 
assign objects to layers at will) 

• PSD Import (import and integrate native 
Photoshop® files directly into layout) 

• QuarkVista™ (blur, colour-correct, and 
optimise images right in your document) 

• Multiple Undos (correct up to 30 pre-coffee 
experiments gone wrong, with ease) 


FREE unlimited technical 
support to registered 
Quark V6.x customers 
call 1800 670 973 


To purchase please contact your preferred Quark reseller 
or call Scholastic Customer Service on 1800 665 774 for 
product information, pricing and nearest store in your locality. 


QUARK 


U SCHOLASTIC 
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Hot Links 

www.apple.com/au/macosx/tiger 

Big cat. Too big, maybe. 


All I want for Christmas 


I HAVEN’T upgraded to Tiger yet. I know, I’m supposed to be 
the canary down the mineshaft, installing it first so you folks 
can watch and see if! curl up and die. 

The main reason for my lack of pioneering spirit is fairly pedes¬ 
trian and has to do with the boring administrative part of editing 
AMW, so I won’t trouble you. I’m also a little hesitant to upgrade 
simply because the machine I use is a 15-inch PowerBook 
G4/667, which I’m not sure is quite up to the task. I’m sure there 
are many of you with similar-vintage Macs who feel the same 
way: didn’t we reach the ceiling quickly? 

My Mac is a little under four years old. My parents have a 
slightly older Power Mac G4 Cube (450MHz), and I’ve told them 
under no circumstances are they to get the idea in their heads 
that they want to run Tiger. Panther barely manages a walk on 
their machine - I’d expect Tiger to crawl. 

Something seems wrong to me about that. 

OK, maybe Apple’s old strategy, whereby your Mac remained 
“current” for a decade or more, was not the right tack. For one 
thing, it meant people waited longer to replace their old 
machines, and that hurt Apple. For another thing, maintaining 
backward compatibility stifled innovation in the OS. I accept all 
of that. 

However, the pace at which Mac OS X’s system requirements 
have accelerated is nothing short of shocking. Certain machines 
that ran 10.2 happily are completely locked out of 10.4. That’s a 
difference of 0.2 versions and a couple of years. 

Think about this: check out the system requirements for initi¬ 
ating a multi-way video chat under Tiger. You must have a G5, 
or at least a dual-processor G4 running at 1GHz or better. 

Now think about this: Apple does not make a portable machine 
that meets those specifications. It won’t, for some time to come. 
If you think I’m shocked at finding my four-year-old PowerBook 
isn’t up to the task, imagine how the owners of PowerBooks 
bought six months from now will feel to find they can’t do it 
either. My poor little TiBook isn’t even up to spec to participate 
in a multi-way chat. I feel so left out. 

If you want to initiate multi-way video conferences, and you 
have a need for a PowerBook, your machine is already obsolete 
- and it hasn’t been built yet. 

The six-month thing is, of course, a guess, and you shouldn’t 
take from that anything suggesting I have inside knowledge of 
what Apple’s doing in PowerBooks. I’m also guessing when I say 
that the dissatisfaction of PowerBook power users at the very 


conundrum described above played a role in Apple’s decision to 
turn its back on decades of Intel-bashing. But I think it prob¬ 
ably did. 

I can’t wait to learn the specs of the first Intel-based 
PowerBook. At the top of my wish list would be that it’s capable 
of doing everything its operating system will be able to do. 

Totally at ease. You know what else I want? I want ease of 
use. That must sound odd coming from a Mac guy, especially 
one who’s turned his back on Windows precisely because of its 
difficulty, but it needs to be said. 

Allow me to elaborate. A couple of months ago I went on a 
road trip up the coast of NSW to the sleepy seaside burg of 
Kingscliff (if ever you’re there, drop in on Cafe Sbiza by the 
beach and tell them I sent you). Despite being on holidays, I still 
needed to be in touch with the office, so I went equipped with 
a Bluetooth adapter and my Sony Ericsson Z600, with which I 
have in the past connected happily to the internet. 

At some point, I’ve scrambled the settings for connecting to 
the internet via Bluetooth on this phone. It simply wouldn’t 
work. OK, try deleting the pairing and start again. No luck. OK, 
trash a .plist or two. No luck. 

Tiy reconfiguring Internet Connect. This involves delving into 
the menus on my phone to discover the CID of the data account 
my phone uses, then entering a mystical and strange sequence 
of numbers (including the CID) and asterisks. It’s tricky. 

I have, up until now, presumed this wasn’t anything Apple 
could do anything about. Bluetooth and GPRS are spooky tech¬ 
nologies, and Apple just has to play like everyone else. 

Then I decided to try connecting to the net using a PalmOne 
Tungsten E2 that I happened to have along. With that, I opened 
up the Bluetooth application, told it what sort of phone I have, 
and what network I’m on (all from pull-clown menus, mind you) 
and boom - it worked. Flawlessly. 

Now, I may be just a sentimental old fool, but don’t you think 
a PowerBook ought to be able to do everything a PDA can? 

So put that second on my wish list for my Intel PowerBook: I 
want it to be better than a PDA. 
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^ EMULEX 


We network storage 


Emulex Model 375 SAN Storage Switch 20-ports 


FIBRE 


CHANNEL 

STORAGE 





. 

Data Solution 


Phone 

Fax 

Email 

Web 


Contact: 

XSI Data Solutions 
Level 1,328 High Street 
CHATSWOOD NSW 2067 

02-9496-1100 

02-9417-7851 

info@xsi.com.au 

www.xsi.com.au 
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• Apple Preferred - First SAN switches 
qualified by Apple for Xsan and 
Xserve RAID, and only SAN switches 
supported by AppleCare 

• Simple - Specifically designed 
for smaller SAN environments 

• Affordable - Lowest priced SAN 
storage switches available 

Please visit www.emulex.com/ap ple 

to learn more. 


Emulex: The Industry’s preeminent source for a broad range of advanced 
storage networking infrastructure solutions. 

HBAs • Embedded Storage Switches • I/O Controller Products • SAN Storage Switches 


EMULEX 


We network storage 
Corporate HQ 3333 Susan Street Costa Mesa CA 92626 800-EMULEX-1 
Wokingham U.K. (44) 118 977 2929 | Paris France (33) 158 580 022 j Beijing China (8610) 6849 9547 

www.emulex.com 

This document refers to various companies and products by their tradenames. In most, if not all cases, their respective companies claim these designations as trademarks or registered trademarks.This information is provided for reference only. 
Although this information is believed to be accurate and reliable at the time of publication, Emulex assumes no responsibility for errors or omissions. Emulex reserves the right to make changes or corrections without notice. 















Mix and Match - desktop, server, handheld, and Web. 
Choose the mix that's right for you! 
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FileMaker 
Pro 7 


FileMaker 
Developer 7 


FileMaker 
Server 7 


FileMaker 
Server 7 
Advanced 


FileMaker 
Mobile 7 


Effortlessly manage all of 
your information 

FileMaker® Pro 7 software 
helps you easily manage 
and share your information. 
Store up to 4,000 times 
more data than prior 
versions. Import, export 
and store virtually any file 
type. Share information 
with five simultaneous 
users and become 
immediately productive 
with 30 Starter Solutions. 


Build better databases 
faster 

If you develop FileMaker 
databases in-house, 
FileMaker Developer 7 
can save time and money. 
With new and improved 
features, including custom 
functions, database reports, 
script debugger, and 
customisation options, it 
streamlines development, 
and helps you troubleshoot 
more effectively. 


Efficiently manage shared 
database solutions 

More than five 
simultaneous users in your 
workgroup? You need 
FileMaker Server 7. Not 
only can you support up to 
250 simultaneous users, but 
administration becomes 
much simpler. Connect 
the server in any location 
and administer it remotely. 
Enjoy peace of mind with 
automatic backups. 
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SPECIAL OFFER 


Buy 4, Get I FREE 


Efficiently manage shared 
database solutions from 
desktop to Web 

FileMaker Server 7 
Advanced provides all 
the benefits of FileMaker 
Server 7 plus powerful 
custom Web publishing 
and connectivity options. 
Generate results in 
different formats for 
delivery to wireless devices 
and other applications, with 
XML and XSLT.And use 
SQL to share FileMaker 
data with your enterprise 
CRM system. 


Easily extend your solutions 
to handheld devices 

Now workgroup members 
with Palm OS or Pocket 
PC handhelds can take 
their data with them. 

Use FileMaker Mobile 7 
to transfer data like 
contact information or 
product inventory. Flexible 
data entry and viewing 
features and two-way 
synchronisation make it 
easy to view and manage 
information while on the go. 
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FileMaker 


Buy 4 copies of FileMaker Pro 7 and get a 5th copy for free! 


FileMaker 

9- Pro 7 


Purchase the FileMaker Pro 7,5-License pack for the price of 4 licenses. The 5-License pack 
includes one CD and five separate codes. Promotion starts 28 March 2005 and finishes 23 
September 2005 and applies to Retail, Upgrade and Govt versions. For further details go to 

www.filemaker.com.au/promos. 


For more information including pricing, product details, and special promotions visit wvAv.filemaker.com.au 
or call Australia I 800 028 316 or New Zealand 0 800 444 929 to speak with a representative. 


© 2005 FileMaker. Inc.All Rights Reserved. FileMaker is a trademark of FileMaker, Inc., registered in the U.S. and other countries. The file folder 
logo is a trademark of FileMaker, Inc. Mac is a trademark of Apple Computer, Inc. registered in the U.S. and other countries. Microsoft, Windows, 
XP and the Windows logo are registered trademarks of Microsoft Corporation. 
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Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld 
Mailbox, 3/165 Fitzroy Street, St Kilda, Victoria 3182. Letters of fewer 
than 200 words are given preference. We reserve the right to edit 
letters and probably will. To be eligible for the PodFreq mini prize, you 
must include your full name and address, including state or territory. 



Each issue Conexus (02 9975 
2799) gives a Sonnet PodFreq 
mini to the Australian 
Macworld reader who sends 
in the most interesting or 
provocative letter. 

PodFreq mini is Sonnet’s 
premium FM transmitter for 
iPod mini. FM transmitters 
broadcast music or 
audiobooks from your iPod to 
any nearby FM radio (both 
devices tuned to the same 
frequency), no cables required. 

Designed for the audio 
enthusiast, PodFreq mini, like 
its award-winning sibling 
PodFreq, uses the line out 
signal instead of the 
headphone jack’s output to 
produce noticeably better 
sound. Its design incorporates 
a hard case and an integrated 
dock with FireWire and USB 
2.0 ports for charging and file 
transfers. A car charger, car 
cradle, and USB cable round 
out the package. * 


Reviews in depth 

I read reviews in Australian 
Macworld , and am guided by 
your advice. How often, 
however, do you follow up with 
stories about defects that 
subsequently emerge in 
software products? 

A case in point. I recently 
bought (as an upgrade) and am 
using Adobe’s InDesign CS2. 
The job I am working on has 
hundreds of endnotes. 

Endnotes cannot be 
appropriately imported from 
Microsoft Word. InDesign turns 
footnote figures into letters — 
endnote 30 turns into endnote 
“ad”, and so on (it loses its 
formatting too)! 

I have been asking Adobe — 
with increasing desperation — 
for help. Their best response is 
that "they are aware of the issue 
and are currently evaluating and 
working on a fix". As a 
workaround, they suggest that I 
use footnotes, rather than 
endnotes, because they work. 

I finally found a workaround, 
though it is far from satisfactory, 
and has cost me an enormous 
amount of wasted time. I 
imported the data into Adobe 
PageMaker, where — lo and 
behold— this ancient product 
was actually able to import 


endnotes. Then I opened the 
document in InDesign, and 
manually made a lot of changes 
that InDesign should have been 
able to do. 

Louis de Vries 

Director, Hybrid Publishers 

Ormond, Vic. 

Unfortunately, Louis, we don’t 
often get a chance to follow up 
the reviews we do, which are 
often based on a fairly short 
evaluation period with the 
products. That's why we 
encourage readers to write in to 
Mailbox with letters like yours 
revealing flaws that show up in 
“real world" usage. Thanks for 
letting us know. — M.JC.R 

Quality control 1 

Apple makes excellent products 
and I’ve now bought a swag of 
them. However its quality 
control and service backup and 
replacement is terrible. Here are 
my experiences: 

iPod Mini: I bought one of the 
first out. The earphone 
connector stopped working 
within three weeks and had to 
be replaced. 

eMac: I bought my wife an 
eMac which had a faulty sound 
card. The dealer put in a 
request for a replacement. We 


waited a couple of weeks and 
then Apple released the Mac 
mini. The dealer rang up and 
said we could have a mini or a 
replacement eMac. That was six 
months ago. I am now asking 
for my money back. 

iPod photo: After four months 
of use, the hard drive packed it 
in. First I tried Apple online 
service request — filled it in 
online and then faxed off proof 
of purchase. To this date I have 
still heard nothing. I eventually 
tried an Apple retailer’s service 
centre. They now tell me that 
there are no 60GB iPods 
available and I’ll have to wait 
until they turn up in the country. 

I find this a bit strange when you 
can buy them all over the place. 

iBook: I bought my daughter 
an iBook for school and the 
hard drive packed it in after 
about three months. Took a 
month to replace. 

Now maybe I am unlucky, but 
this quality control has you 
wondering. More disturbing is 
the time taken for replacement. 

It makes you think twice about 
buying Apple and maybe 
people who switch from 
Windows to Mac may got back 
to Windows for reliability. 

Damien Hatfield 
via internet 
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Hot Links 

www.webopedia.com/TERM/R 

/RAID.html 

Definitions of RAID types 


Terms and Conditions. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@niche.com.au with 
a subject header of "Mailbox”. Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the competition is final and binding on every 
person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on its degree of interest. 4. Employees, 
their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no responsibility for late or misdirected entries. 6. The best entry/entries 
as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change in the value of the prize occurring between the publish date and the date the 
prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 10. All entries become the property of the Promoter. 11. The 
collection, use and disclosure of personal information provided in connection with this competition is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of Level 3/165 
Fitzroy Street ST KILDA VIC 3182 Ph 03 9525 5566, (ABN 13 064 613 529). 
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Quality control 2 

When I bought my last iBook I 
found that the screen hinge was 
so tight it wouldn’t open 
properly. After running half an 
hour or so it would get warm and 
the hinge would expand, locking 
it tight. 

I rang the shop and they said it 
was an Apple issue. I rang Apple 
and they said there was nothing 
wrong with it, even after the lady 
heard the screeching, cracking 
sound of me opening it. I was 
worried that tilting the lid would 
eventually break it. Apple said if 
it did I’d have to pay for the 
repairs. She said if the computer 
worked with the lid open then 
that meant it was within 
specifications — and I should 
leave the lid open. 

I’m older and wiser now, and 
know that a consumer has the 
right to reasonable expectations 
about a product. Being able to 
close a lid is reasonable. Apple 
bullied me in a way I wouldn’t 
put up with today 

Mark David 
Darlinghurst, NSW 

These two letters are just a 
sampling of the torrent that 
followed my Commentary in the 
May issue. Clearly the couple of 
letters a month I’d been getting 
were barely an indicator of the 
dissatisfaction out there. I’ll be 
keeping a closer eye on Apple’s 
quality control and service 
standards from now on. — M.JC.P 


Caveat emptor 

There is no doubt that caution is 
necessary when purchasing 
items on the internet and factors 
such as service and warranty 
are important considerations. 
However, I think that it is 
important to redress the 
impression given about eBay 
trading. As Steve Lothian 
suggests, eBay does offer a 
useful opportunity for value 
purchasing providing that you 
use the service wisely. There are 
many safeguards built into eBay 
that will help to prevent it being 
a “gamble” — not least of these 
being the feedback scheme. 

I have bought and sold on 
eBay for a couple of years now 
and have 100 percent positive 
feedback myself. My experience 
in purchasing has been at least 
as satisfactory as when 
purchasing from retailers, and 
probably moreso. My advice is 
always to check your seller’s 
reputation before bidding and, if 
the item seems all too good to be 
true it probably is — so beware. 

Roger Hawcroft 
Toowoomba, Qld 

RAID errors 

In Test drive 07.2005 you lab- 
tested four external RAID 
systems. I found the article 
interesting but found a couple of 
startling errors. 

Your reviewer got RAID 0 and 
RAID 1 the wrong way around. 
“On your desktop Mac you can 
set-up two disks into what is 
known as RAID 0, where one 
drive is a simple mirror image of 


the other drive” and “you could 
choose to implement RAID 1 on 
your two disks, which makes both 
drives appear as one huge drive 
with faster access, but then you 
would have no protection against 
disasters”. A correct definition 
appears in the online Webpoedia 
(see “Hot links”) but it’s really 
easy to remember — RAID 0 
provides zero redundancy. 

If a non-technical user were 
configuring a RAID array and 
followed your article they might 
be left in a position thinking their 
data is safe where they really 
have doubled the risk of data 
loss. Also you labelled the LaCie 
and SOHORAID in the picture 
around the wrong way. 

On a lighter note the move to 
Intel architecture is an amazing 
announcement. What next? Is 
Apple going to start shipping 
Macs with a two-button scroll 
mouse? 

John Dunsire 
Senior Systems Engineer 
RDA Computing Services 
Adelaide, SA 

All I can say is oops, and thanks 
for pointing out the error, John. 
I’m not sure what a non¬ 
technical user would be doing 
configuring a RAID array, but the 
point is well taken and your 
vigilance appreciated. 

As for two-button mouses, I 
have to say at this stage nothing 
would surprise me. — M.JC.P 
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Coming to Australian Macworld 

The Hub: Mobile. All you need to know to connect to 
the internet via your mobile phone 
AMW lab: Budget laser printers. Top-notch printing for 
under $500. 

This old Mac: Turn your old Mac into a backup server. 


To advertise. Call Dominic Miller on 03 9525 5566. 
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Coming to Desktop 

September Desktop will be a bumper issue showcasing the 
Desktop Create: Awards. This special issue will 
II the winners from each award category, plus the 
OzEmail Designer of the Year and highlights from the night. 
Want to join the party? For tickets, call Jo Spurling 


To advertise. Call Astrid Fridenberg 03 9525 5566. 
To subscribe. Free-call 1800 804 160. 
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Multimedia speaker systems from Bose® 

Just add sound... 


Companion® 3 

Our premium computer speaker system 

$449 



Sound Dock™ 

iPod® docking station 

$499 




Better sound through research® 


For more information or to place an order, Free call 1800 023 367 or visit us at www.bose.com.au 
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PDF or Scalable Vector Graphics (SVG) formats, and can load 
presentations onto a Mac or Windows PC connected to an iPod. 

In addition to iPods, other multimedia-compatible digital music 
players are also supported. The software requires 100MB avail¬ 
able space on the music player, Mac OS X vl0.3 or later (or 
Windows XP or 2000), and more than 256MB RAM. While it’s in 
beta now, the software will ship to retailers in August. 



News, views 
8t chatter 
from the world 
of Macs. 
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Hot Unks 

www.thinkfree.com 

ThinkFree 

www.radtech.us/default.aspx 

RadTech 

www.redrocksw.com/deltagraph/mac/DG_automator_TP.htm 

DeltGraph’s Automator action 

www.mackiev.com 

Print Shop 2.0 

www.sketchup.com 

Here @ last 

www.powermove.com 

Aussie distributor of DLO products 

www.lacie.com.au 

Maker of snazzy hard drives 


Boston Mac party 

A FTER the Intel bombshell landed at Apple’s Worldwide 
/ \ Developer Conference in June, the Expo in July was 
JL always going to seem an anticlimax. Indeed, there was 
no major announcement from Apple, not even a Steve Jobs 
keynote (he also skipped last year’s Boston event). 

What there was, however, was a thriving and vibrant commu¬ 
nity of third-party developers showing off innovative products. 
With the cat away, the mice came out to play. 

Some of the highlights: 


RadTech unveils Portectorz, MacTruck. Mobile 

computing accessory-maker RadTech announced several new 
products for users of Apple’s PowerBook and iBook line of 
portable computers. 

The first product, called MacTruck, is a “work-in” Aluminium 
alloy protective enclosure that allows the user to work with their 
notebook without having to remove it from the case. When 
opened, the MacTruck allows full access to ports, optical drives 
and controls. The MacTruck also rests the computer on an incline 
making it easier to type while in the case. 

RadTech’s NeoCase also provides “work-in” capabilities, but in 
a soft shell case. The NeoCase is water repellent with retractable 
Nylon handles and YKK zippers throughout. The case is also 
flange protected to ensure no contact with the hardware. 

The MacTruck and NeoCase come in a range of sizes. NeoCases 
fit late model 12- and 14-inch iBooks and 12-, 15- and 17-inch 
PowerBooks. MacTrucks fit late model 12-, 15- and 17-inch 
PowerBooks with sizes to fit 12- and 14-inch iBooks available in 
late July. 

MacTruck for PowerBooks comes in a Titanium or Graphite 
powder coating. Soon to be released, MacTruck for iBooks will 
be available in a new Sandstone colour. NeoCase comes in jet- 
black Neoprene. 

The third product offered by RadTech at Macworld Expo Boston 
is Portectorz, which protects your PowerBook or iBook’s data, 
video and audio ports. Portectorz are available for 12- and 14- 
inch iBook, and the 12-, 15-inch PowerBook. Portectorz for the 
17-inch PowerBook will be coming soon, the company said. 


ThinkFree Office 3 Show, iPod Edition. ThinkFree Inc. 
announced the initial beta release of ThinkFree Office 3 Show, 
iPod Edition. The software enables iPod users (and users of other 
compatible music players) to create, edit and transport PowerPoint 
presentations, even if they don’t use Microsoft Office. 

ThinkFree Office 3 Show, iPod Edition comes with more than 
130 PowerPoint-compatible drawings and “AutoShapes,” 17 
animation effects and 40 transitions. It can save files in HTML, 
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DeltaGraph adds Automator action for Tiger. Red Rock 

Software has announced the release of DeltaGraph Automator 
Technology Preview, an add-on for DeltaGraph 5.6 for the Mac, 
the company’s data analysis and visualisation tool. DeltaGraph 
Automator Action works with Mac OS X vl0.4 ’’Tiger.” 

DeltaGraph Automator Action lets DeltaGraph users perform 
batch operations without having to program AppleScript. It can 
be used to create graphs and charts. Users can use DeltaGraph 
Template Files, importing data using the Finder Automator Action. 
The DeltaGraph Automator Action provides options for chart type, 
storage location and output format (Encapsulated PostScript, or 
EPS, is supported, as is Adobe Portable Document Format or PDF). 

The Preview Automator Action can output to other file types 
like BMP, PICT, JPEG, JPEG 2000, TIFF and PNG. DeltaGraph 
Automator workflows can also be saved as applications, allowing 
users to drag and drop data files to create charts. 

The Print Shop for Mac 2.0. Software MacKiev unveiled 
The Print Shop for Mac 2.0 in the company’s booth at 
Macworld Expo Boston. The new version features a redesigned 
project window and the addition of many layout features 
requested by users. 

The Print Shop now includes rulers, grid lines, guidelines and 
snap functionality allowing users to more easily layout their 
projects. All of the new functions are available as menu items 
and in a layout palette as single-click items. 

The new Project Setup Assistant has been redesigned, grouping 
items into four categories: Celebrations, Stationery, News and 
Projects. iDVD users will appreciate the matching themes included 
with The Print Shop that allow you to print themes onto your 
DVD and cases. 

The Print Shop also now allows full drag and drop 
from the Finder, iPhoto, Mail and other applications. Mac 
OS X Tiger support has been added for Spotlight search 
and eight photo effects, which appear only if you have 
Tiger installed. 

Nudge printing answers a problem that some users 
have had in the past with projects that print off-centre. 

This new feature will allow the user to simply “nudge” 
the print over to make it print properly. 

The Print Shop for Mac version 2.0 can now open files 
created in Windows editions 6 to 20 of The Print Shop 
with veiy few exceptions such as embedded Windows- 
style tables, according to the company. Windows users 
can also open projects made with The Print Shop 2.0. 

The Print Shop for Mac 2.0 continues its goal to be 
an easy to use application. With some powerful features 
included, the company said they still want the 
average user to feel comfortable using it. “You 
should be able to open the application and 
start using it without a manual,” said Jack 
Minsky, president of Software MacKiev. “If 1 
that’s not the way it is, we’ve done some¬ 
thing wrong.” 

The Print Shop 2.0 will begin shipping the 
first week of August. 






SketChUp 5 released. @Last Software Inc. has released 
SketchUp v5, a new version of its 3D design software for Mac OS 
X. The new version incorporates new features, expands its 
components library and more. System requirements call for Mac 
OS X vl0.3 or higher, G4/400MHz or faster with 128MB RAM, 
80MB hard disk space, QuickTime 5.0 or later and OpenGL- 
compliant graphics card. 

SketchUp 5 adds The Sandbox, a collection of new terrain tools 
which helps users model terrain and similar organic shapes like 
roads, building pads and parking lots. The components library 
has been expanded from 145 to more than 3000 objects, 
providing objects like windows, doors, cars and desks and organic 
objects like people and animals. 

“Snappy Dialogs” is a new feature that keeps settings panels 
together. Improved file support includes 3DS and DEM file import 
support and OBJ, FBX and XSI export support. 3DS and VRML 
export has been added, and DWG and DXF files are now handled 
using DWGDirect file libraries. 


DLO intros Transpod for shuffle. Digital Lifestyle 

Outfitters (DLO) introduced the Transpod for iPod shuffle. The 
device lets Apple iPod shuffle users play their tunes in their cars 
using their FM radio; it also charges the iPod shuffle’s battery 
using your car’s cigarette lighter. 

The Transpod for iPod shuffle can lock in an FM frequency 
from 87.9 to 107.9 using two surface-mounted tuning buttons. 
You can set four preset frequencies as well. A line-out connector 
can be used with a casette adapter our auxiliaiy car stereo input. 
What’s more, the Transpod for iPod shuffle also features a sepa¬ 
rate auxiliary input, so you can connect another MP3 player or 
audio device. The USB connector used to charge the iPod 
shuffle can also be used to charge other USB-compat- 
ible devices, including gaming systems or cell phones. 

PowerMove, which distributes DLO products in 
Australia, said local pricing had not been set at press time. 


Harman Kardon Drive + Play. Audio hardware- 
maker, Harman Kardon introduced the Harman Kardon 
Drive + Play, an iPod docking system that can be hard 
wired in an automobile. In addition to giving users full 
use of the iPod’s controls, Harman’s system tackles a 
problem inherent in these types of automotive prod¬ 
ucts: safety. 

“ft [the Drive + Play] addresses one of the things that 
nobody has been able to solve so far and that’s safety,” 
said Mike Giffin, president, Harman Consumer Group. You 
can easily see all of the controls and drive at the same.” 

The Drive + Play consists of three compo¬ 
nents: A backlit LCD pivoting display, which 
is designed to be mounted where the driver can 
easily see the screen while keeping their eyes 
on the road; a five-button navigation control 
unit - the navigation wheel is similar to 
BMW’s iDrive wheel, but mimics the iPods 
controls; and the “Brain” - the unit that 
connects everything together. 
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The brain of the system features a wireless FM modulator with five 
factoiy frequencies and one definable by the user. It also has a 3.5mm 
auxiliaiy output so you can connect it to any vehicle that has an 
auxiliaiy input jack. An auxiliaiy input allows the user to route other 
audio signals like satellite radio through the Drive + Play 
to the vehicle’s audio system. 

The Drive + Play charges the iPod 
when connected and shuts off when 
the car turns off. The unit returns to 
the place in the song where you left off 
when the vehicle is turned on again. 

The Drive + Play is designed to be 
compatible with any make or model 
vehicle, according to Harman. The unit 
will be available in September 2005, 
though Australian availability is uncertain. 

LaCie intros hard drive, monitor. 

LaCie announced two new products at 
Macworld Expo Boston. The company rolled 
out a 19-inch monitor and the LaCie mini drive, designed as a 
companion for Apple’s Mac mini. 

Aimed at graphic designers and prepress professionals, 
the LaCie 319 LCD monitor features a maximum resolution of 
1280x1024, a contrast ratio of 600:1 and one-click calibration 
with the included blue eye calibration software. 


The monitor also has viewing angles of 178-degrees in all 
directions to prevent greyscale inversion or any loss of 
contrast from the widest range of vantage points, according 
to the company. 

The LaCie 319 Monitor will be available world¬ 
wide end of July. 

The LaCie mini hard drive is available 
in capacities of 80GB, 160GB and 
250GB with either a FireWire or 
USB interface. LaCie said the 
drive’s four-corner crown fits 
exactly underneath Mac mini. 

According to LaCie, the hard 
drive was engineered to allow for a 
natural cooling airflow to move 
between itself and Mac mini, which 
keeps both drives cool and safe 
while in operating mode. The crown 
is an important element that prevents the 
drives from directly touching, thus avoiding the danger 
of overheating. 

The LaCie mini drive FireWire version is available immediately 
- both versions will be available worldwide through all LaCie 
channels beginning September. Drives ship with all necessary 
cables and Silverkeeper backup software for Mac OS 9.x and Mac 
OS X. • Peter Cohen and Jim Dalrymple 
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■ MUSIC 

© 

Hot Links 

www.betamonkeymusic.com 
www.bandmateloops.com 

Loops for GarageBand 

Apple music loops 
becoming big business 




T HE release of Apple’s GarageBand brought the art of music 
creation to the masses. The consumer-friendly application 
also opened up business opportunities for new and long¬ 
time music loop creators looking to expand their business. 

One such business, Beta Monkey Music, was successfully 
producing Acidized drum loops for a couple of years before adding 
the Apple Loop format to its stable of supported formats. The 
company has since started converting previous libraries, while also 
adding new releases to the Apple Loop format. “Business is great — 
It’s growing eveiy month since we started,” said Chris Donlon, Beta 
Monkey founder. “The Apple sales are really starting to take off.” 

Beta Monkey isn’t the only music loop creator that saw a future 
in adding the Apple Loops to their supported formats. Sonic 
Emulations created a spin-off business called Bandmateloops.com 
to cater to their Apple customers. “Our sales are doing really well 
- they are going up every month,” said Scott Shapiro, 
Bandmateloops.com cofounder. “The barrier to entry was so high 
in this market ten years ago, the average person couldn’t do it. 
I think GarageBand really brings that level of quality to the 
masses. 

No amateurs here. When you think of buying third-party 
music loops, you may have the vision of some guy in his basement 
recording himself playing the drums or guitar on his computer. 
However, the Bandmateloops and Beta Monkey founders both have 
extensive experience in the professional music business. 

Chris Donlon has been a drummer in several bands for over 15 
years, moving to a studio session drummer after getting married. 
Donlon said that as a session drummer he would record himself 
and analyse the tracks later to improve his playing. 

A friend of his who was writing some songs asked if he could 
have some of the tracks and Donlon agreed. His friend burned a 
CD for another friend and suddenly people were calling asking 
for more music. That’s when he said he setup the business and 
started selling music loops for a living. 

Scott Shapiro is a 1996 graduate of the University of 
Massachusetts with a degree in Music Performance (piano) with 
an emphasis in sound recording technology and music produc¬ 
tion. Shapiro worked with film composer Danny Elfman on Tim 
Burton’s film “Sleepy Hollow” as synthesiser programmer and 
technical advisor before forming SonicEmulations, the parent 
company to Bandmateloops.com. 

With their pro backgrounds, it isn’t hard for either Shapiro or 


Donlon to pick up on the “fake” loops in the market. Some compa¬ 
nies say their loops are recorded with live musicians using the 
instruments, but Donlon says that’s not true on all cases. “There 
are so many loops out there that say they are live - when I listen 
to them I know they aren’t recorded live,” said Donlon. “Real 
drums have so much more character and are more interesting.” 

Shapiro agrees, saying that “All of our loops use real musicians 
- there are no midi loops. We actually go into the studio with 
the musicians and record.” 

What’S hot. Asking people what’s hot in music will get you 
many different responses depending on their musical tastes. 
Recognising the diverse interests of their customers, both compa¬ 
nies produce an assortment of loops, spanning many genres. “We 
don’t just release stuff that we like; we make loops that we think 
we be useful — I think that’s really important,” said Shapiro.” 

Bandmateloops offers a wide variety of instruments from rock 
drums and guitars to DJ Scribbles 8t Scratches and Electric Piano. 
Shapiro said the most popular tracks for him are in the Rock, hip- 
hop and electronica genres. 

Being a drummer, Beta Monkey’s Chris Donlon focuses his busi¬ 
ness on producing drum loops for many different genres. 
Donlon’s packages include Prog/Bluesy Rock, Hard Rock and 
Country among others. The most popular for Beta Monkey in the 
last while has been their heavy metal loops, Double Bass Mania, 
which was recently released in Apple Loop format. 

Expanding into new areas. One of the things that Donlon 
says separates the loop companies is the lengths they will go to 
produce top quality recordings. For example, while Donlon plays 
drums on the loops offered from Beta Monkey’s, he will be hiring 
some other session musicians in the future to handle some of the 
other genres. “At this point I am looking to expand and bring in 
more session guys that I know,” said Donlon. “I can play Jazz, 
but I’m not a Jazz player - people can tell that kind of stuff.” 

Donlon also said that he likes to keep the loops “real” and not 
process them too much, leaving a more natural sound. Depending 
on the genre they are recording, Donlon said they tiy different 
rooms in the studio, different drum kits and a variety of mic 
setups to get the sound right. 

“There is a little bit of experimentation there too,” said Donlon. 
“I’m not trying to follow any trend - I play something that’s 
inspired by a certain genre and then go with it.” • Jim Dalrymple 
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If you have a professional interest in large-scale storage solu¬ 
tions, Storage Networking World is where you need to be in 
September. For further information check out the SNW web site 
(see “Hot links”). • M.JC.R 


■ EVENTS 



Hot Unks 

www.snwaustralia.com.au 

Storage Networking World 

www.ultratraining.com.au 

How to Wow seminars 

Storage Networking World 

T AKING place at Sydney’s Exhibition and Convention 
Centre at Darling Harbour on the 6th and 7th of 
September, Storage Networking World features 30 
industry expert speakers, eight industry leader 
presentations, 16 case studies and interactive 
conference sessions. 

Among the highlights, Centrelink general manager Dr 
Louise Tucker will discuss the organisation’s strategy 
for implementing and supporting one of the nation’s 
largest storage systems. Other featured speakers 
include Larry Krantz, Chairman of the newly-formed 
Storage Networking Industry Association 
International Committee, Jon William Toigo, the 
founder of The Data Management Institute, Dan 
Pollack, the Storage Operations for America Online 
and James Whitemore, Vice President Network 
Storage of Sun Microsystems. 


How to Wow seminars 

I F you’re a Photoshop or Creative Suite user looking to improve 
your skills — to do more than merely impress your audience — 
the How to Wow seminars might just be for you. Presented by 
Jack Davis, the author of How to Wow Photoshop for Photography , 
in conjunction with Australia’s Mike McHugh and Wayne Rankin, 
co-authors of How to Wow with InDesign , the two day seminar 
promises to tech attendees to “unlock the creative power of 
Photoshop, the Creative Suite and CS2”. 

The first day’s seminar features Davis focuses on 
hidden features of Photoshop that enhance its produc¬ 
tivity in real-world situations. The second day features 
all presenters focusing on integration between Photoshop 
and the other components of Creative Suite and CS2. 

The seminars take place in Melbourne on the 22nd 
and 23rd of August, Sydney on the 25th and 26th of 
August, and Auckland on the 29th and 30th. 
Attending for a single day will cost you $285 ($60 
for students) and both days cost $450 ($120 for 
students). Mote information, including registration 
forms, is available from the Ultra Training web site 
(see “Hot links”). • M.JC.P 
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■ BRIEFS 



Hot Unks 

www.smithmicro.com 

Maker of communication, and now utility, software 

freemrn.org/index.php?option=com_content&task=view&id = 16 &ltemid = 

Persuade the ATO to develop a Mac version of eTax 

www.playlist.com.au 

Big, and getting bigger 


Smith Micro acquires Allume 

S MITH Micro Software has acquired Aluume Systems from 
International Microcomputer Software Systems Inc (IMSI). 
Allume is the software developer behind Stufflt, Spring 
Cleaning and other utility software for Mac OS X and Windows. 
Smith Micro will pay $USll million in cash and $US1.75 million 
in shares to purchase Allume. 

Allume Systems was itself acquired by IMSI in early 2004. The 
company - originally known as Aladdin Systems - changed its 
name to Allume to settle a legal dispute with a similarly-named 
maker of digital security software. 

Smith Micro is a developer of wireless communication, internet 
and e-business software. Its Macintosh product line includes 
FAXstf X fax management software and QuickLink Mobile wire¬ 
less connectivity software. 

Allume recently announced the development of a JPEG 
compression technique that yields a 30 percent reduction in the 
size of images without any penalty on image quality, and the 
company expects to be able to apply a similar technique to MPEG 
video and MP3 audio files. 

It’s this new compression technology that interested Smith 
Micro, the company said in a statement - Smith Micro hopes to 
interest wireless service carriers and handset makers in licensing 
the technology for their own products and services. 

Both Smith Micro and Alllume products were distributed by 
Pica Australia before the acquisition, so it is not expected to cause 
any disruption in supplies. • Peter Cohen 

PowerMove swallows MemSol 

O N the subject of mergers and acquisitions, the local distri¬ 
bution market has had a bit of a shake-up with 
PowerMove acquiring the assets of MemSol (formerly 
known as Memory Solutions). MemSol is being wound up as a 
consequence of the takeover, and some of the product lines it 
handled will be looking for new distribution — mainly in the 
high-end storage market. 

However, there will be no interruption to the supply of two of 
MemSol’s most popular product lines, ElGato (maker of EyeTV 
and related products) and Griffin (maker of audio and iPod acces¬ 
sories). The Griffin range adds to PowerMove’s already extensive 
lineup of iPod accessories, including the DLO and XtremeMac 
brands. PowerMove operates playlist.com.au, an online retailer 
specialising in iPods and accessories. • M.JC.P 



Apple discontinues single¬ 
processor G5 

A PPLE confirmed at the end of June that the company had 
/ \ discontinued its 1.8GHz line of single processor Power 
uL -V. Mac G5s. “The 1.8 GHz Power Mac G5 is no longer 
available at the online Apple Store, but is available in other chan¬ 
nels while supplies last,” Apple said in a statement. 

With the 1.8GHz model gone, Apple’s Power Mac line-up 
includes a Dual 2GHz, Dual 2.3GHz and a Dual 2.7GHz. For 
customers that still want a single processor G5, Apple said, “the 
iMac G5 is a very popular solution.” • Jim Dalrymple 

Grass roots activism 

E VERY year about this time, AMW receives a bunch of 
letters from readers frustrated at the fact that the 
Australian Taxation Office doesn’t make a version of its 
eTax software for the Mac. eTax allows users to submit their tax 
returns online, greatly simplifying and speeding up the process. 
Unfortunately, it is only available for Windows. For other users, 
the ATO suggests using a Windows emulator - an expensive 
and slow solution. 

Also every year about this time, AMW tries to follow up the 
reader complaints by going to the ATO and finding out if it’s 
planning a version of the software for Mac. And every year about 
this time, the ATO tells us it is well under way developing a Mac 
version and it will definitely be ready before next year. 

This year I haven’t bothered to call the ATO, because I know 
by now what the answer will be. Instead, I refer you to the Free 
Media Militia (see “Hot links”), which has a page set up for 
users of Linux, Mac and any other unsupported operating 
system. On the page are instructions for complaining to the 
ATO via various channels. 

Maybe these things will be effective, and maybe they won’t. 
The only certainty is that doing nothing won’t change anything. 
Remember, taxation without representation is tyranny. • M.JC.P 
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Hot Links 

www.apple.com/itunes/download 

Right to the source 




External 

Drives 



Memory 


fTunes 4.9 adds podcasting 

A PPLE released iTunes 4.9, a new version of its digital 

/ \ music jukebox and music download store software for 
-Z. jL. Mac OS X and Windows, at the end of June. The new 
release features the ability to browse and subscribe to “podcasts” 
— radio-style shows that you can download over the internet and 
listen to either in iTunes or using an Apple iPod. 

“We really think podcasting is the next generation of radio,” 
Eddy Cue, Apple’s vice president of applications, said. “We are 
bringing podcasts to the mainstream by making them easy to 
find, one-click subscribe and the ability to manage and listen to 
them directly within iTunes.” 

Podcasting is the latest content revolution sweeping the 
internet. The trend is similar to what blogs did several years ago, 
giving everyone a way to communicate on the internet. “Certainly 
there is a tremendous interest similar to what happened with 
weblogs, where you are seeing pros and amateurs doing it,” said 
Cue. “I think [podcasting] is taking off a lot faster.” 

With the new version of iTunes, users can subscribe to over 
3000 free podcasts and have each new episode automatically 
delivered over the internet to their computer and iPod. The direc¬ 
tory available through iTunes features podcasts from ABC News, 
Adam Curry, BBC, Clear Channel, The Dawn and Drew Show, 
Disney, Engadget, ESPN, Newsweek and NPR member stations 
such as KCRW in Los Angeles and WGBH in Boston. A number 
of Australian podcasters are also available, and because the 
podcasts are free, Australian users can get them from the iTunes 
Music Store without having to work around the Store’s insistence 
on US credit cards. 

“It’s a great way to receive content and it’s a great way to 
deliver content — it really levels the playing field between pros 
and amateurs,” said Greg Joswiak, Apple’s vice president of iPod 
Product Marketing. “It allows consumers to control what they 
want to listen to and when they want to listen to it. It works for 
both sides.” 

The software has been released through Mac OS X’s Software 
Update system preferences pane, and it’s also available as a 
separate download from Apple’s web site. System requirements 
call for Mac OS X vlO.2.8 or later, G3/400MHz or faster, 
QuickTime 6.2 or later and 256MB RAM. Broadband internet 
connection recommended for downloading podcasts. • Jim 
Dalrymple and Peter Cohen 
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I TRANSITION 
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Hot Links 

www.intel.com 

Oh my goodness, the chips 


Following 
Intel's roadmap 

A PPLE didn’t walk into its commitment to Intel processors 

/ \ with eyes wide shut. Whatever the reason for the switch 
-/. - whether it’s because of Intel’s better performance per 

watt as Steve Jobs said or some of the more complex explana¬ 
tions making their rounds on the internet - Apple would not have 
made the move unless it was convinced by Intel that the Santa 
Clara giant’s CPUs were the way of the future. 

No one outside of Apple 
and Intel was privy to the 
closed door meetings, but 
the plans for posterity that 
Intel displayed at its 
recent developer forum 
must have gone a long 
way toward cementing a 
MacTel reality. 

In the macro sense, Intel’s 
processor roadmap can be 
pretty much summed up as 
“More and Smaller.” If 
you’ll excuse the rhyme, 

“more” means multi-core - 
as in, something much like 
both PowerPCs of a dual¬ 
processor G5 on a single 
piece of silicon. Intel estimates that 70 percent of both its desktop 
and mobile Pentium-family CPUs will be shipping as multi-core 
products by next year. 

“Smaller” means that the company is moving to chips with 
traces that will be 65 nanometers apart rather than 90 nanome¬ 
ters as they are now. Less space between traces means more chips 
per acre of silicon — potentially leading to lower chip prices in 
a competitive environment - as well as faster speeds. 

The road ahead. On the micro level, the roadmap gets 
complicated in a hurry. Intel has more models of processors than 
politicians have pork-barrel spending projects. Even Intel 
employees must be confused by the in-house habit of naming 
core revisions after cities and towns and then marketing them 
with model numbers that indicate everything from architecture, 



speed, and cache size to the type of motherboard socket they 
fit in - not to mention whether the processor is dual-core, 
supports the EM-64T 64-bit instruction extensions, or features 
Hyper-Threading. 

Though Intel offers a huge variety of processors, the current state 
of the art 64-bit Intel desktop products are the dual-core Pentium 
Processor Extreme Edition 840; the dual-core Pentium D 840, 830, 
and 820; the single-core Pentium 4 in too many 2MB cache, 6xx 
and 1MB cache 5xx models to list; and the Celeron D in too many 
3xx models to list. All run somewhere in between 2.5GHz and 
3.8GHz and are 90 nanometers. However, the dual-core Pentiums 
and one P4-based single-core processor code-named Cedar Mill 
should be 65-nanometers sometime early in 2006. 

The Pentium M, Intel’s flagship mobile product, will be 
supplanted on the high-end sometime in 2006 with a 65- 
nanometer, dual-core part code-named Yonah. Since both 
the Pentium M and Yonah are 32-bit chips, it will probably 
be at least another iteration before you’ll see a 64-bit MacTel 
notebook. 

Intel is the chief designer and supplier of its own chipsets, the 
auxiliary chips that handle CPU communications, memory, and 
peripherals. The most recent Pentium chipsets include the 915, 925, 
945, and 955, which support PCI Express, DDR2, and main memory 

up to 4GB with front-side 
buses running between 
500MHz and 1066MHz. 
Several of the numerous 
incarnations also support 
older DDR but Intel has 
made the switch far earlier 
than the rest of the industry 
- some say too early - and 
won’t be looking back. The 
9xx series seems to be 
Intel’s chipset choice for the 
foreseeable future; how¬ 
ever, a new mobile chipset 
code-named Calistoga is 
being readied to accompany 
the new Yonah processor 
to market. 

Forecast: legal rain. The information Intel has parceled out 
about its CPUs and chipsets understandably doesn’t extend 
beyond 2006. However, the introduction of EM-64T, multi-core, 
PCI Express, and DDR2 are very recent and you shouldn’t any 
startling announcements for at least a year or two — unless of 
course it involves Intel rival AMD. 

AMD has fried suit against Intel, alleging that Intel indulges in 
illegal monopolistic practices that have prevented AMD from 
growing its market share appreciably or selling anything at all 
to large vendors such as Dell. Which company is in the right or 
who wins the litigation is largely irrelevant to Apple’s future from 
a technological standpoint - AMD CPUs are completely x86/Intel 
compatible. However, a second competitive supplier might lead to 
cheaper Mactels down the road. • Jon L Jacobi 
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Hot Links 

www.ausmac.net 

Find all the widgets in Off the net 

Off the net 

Latest shareware and 
free downloads 

This month OffTheNet deviates from the normal mix of the latest Mac 
utilities, games and applications to bring you a roundup of the best 
Dashboard widgets created by, and for, Australian users of Mac OS 
X 10.4. They're all freeware, and only a few clicks away at the Ausmac 
archive — click the “OffTheNet” link at the top of the page. Don’t forget 
to check the author's web sites occasionally too, as Dashboard devel¬ 
opers often fine-tune their widgets over time. 

■ AFL Ladder widget 1.2 Displays the current AFL ladder straight 
from the official AFL.com.au web site, with clickable team name links. 

■ Australia Post 1.1 Look up Australian postcodes by suburb and 
state, or reverse-search by postcode. 

■ AusTV Beta 2 Australian TV guide widget with slick channel logos. 
Includes pay-TV channels and covers most areas of Australia. 

■ AppleTalk Australia widget 1.0 Read the top 10 most recent news 
posts on the AppleTalk Australia community web site, along with any 
private messages that are waiting for you. 

■ Red Carpet 1.0 Shows movies being released in Australian 
cinemas this week. Version 2.0 is expected shortly, which will allow 
you to click on the movie names to see the corresponding IMDB page. 

■ Sensis Widget 1.0 Search Telstra's Sensis search engine, Yellow 
Pages, White Pages, Trading Post and a variety of Australian news 
sources. Especially good because unlike the WhitePages web site, 
you don't have to split your search up into multiple fields and choose 
between residential/business search, etc. 

■ Australian Phonebook 1.0 A user-created “unauthorised” widget 


to search Sensis’s Australian White and Yellow Pages. Similar to the 
Apple US YellowPages widget in design. 

■ Internode Dashboard Widget 1.3 Customers of ISP Internode can 
monitor their usage with this widget. 

■ Optusnet Usage Meter 0.3b Monitor your OptusNet broadband 
usage with this widget. 

■ iiWidget 1.2 Keep track of your iiNet download usage with this widget. 

■ Victorian Traffic Widget 0.1b Monitor congestion on Victorian 
freeways. 

■ BOM Radar Widget 1.1b Check the likelihood of rain on the Bureau 
of Meteorology’s weather radar 

■ RapidMetaBlog Dashboard Widget 1.0 Post entries to your 
Blojsom or Wordpress blog (or any other blog that works with the 
MetaWeblog API including the weblog server in Mac OS X 10.4 
Server). Winner of the Apple University Consortium (AUC) Dashboard 
Widget competition. 

■ Fremantle WA Webcam 1.2b Keep an eye on what's happening 
in Fremantle. Widget looks like a mobile phone. 

■ Brizcam 1.2 Watch two webcams in Brisbane: Riverside 
Expressway and Gateway Bridge Toll. 

■ ASX Finder 0.2b Search the ASX web site from your Dashboard. 

■ SEQLT 1.0 South-East Queensland lightning tracker widget. 

■ Sys Stat 1.01 View statistics about your system, including CPU, 
memory, hard drive, network, process CPU usage and system uptime. 
Made by developer iSlayer in Tasmania. 

■ Hard Stat 1.0 Statistics on local, removal and networked volumes 
connected to your system, including used space, free space and 
total size. 

■ NetStat 2.01 Shows active TCP/IP connection details, current 
internal LAN IP address and external WAN IP address, your IPv6 
address and incoming/outgoing traffic meters. Made in Tasmania. 

■ Movie Locater (sic) 1.1 Look up movies on IMDB.com easily. Made 
in Tasmania. 

■ Degrees Downunder 1.0 Canberra-developed Degrees 
Downunder will never mistake where you live for Sydney (Nova 
Scotia), Melbourne (Florida) or Adelaide (Bahamas). This baby gets 
its data straight from the Bureau of Meteorology and allows you to 
pick the exact weather metering station closest to you. 
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Re:seller. 


The view from the other side of the counter. 





Hot Links 


What have you 
done for me lately? 

A PPLE isn’t all bad, even if comment from resellers and commen- 

/ \ tators such as yours truly might encourage you, gentle reader, 
/V to think otherwise. Rather, Apple is a decidedly tall poppy in 
the computer hardware community, one whose loop-de-loops may 
provoke as many ‘ahs’ as they do ‘oohs’. And, let’s face it, this maga¬ 
zine would hardly survive — publishing being the industry that it is — 
if it didn’t have a dedicated and numerous readership. 

Resellers — not just those that are signed to Apple — are certainly 
under pressure, to the point where many are seeking ways to insure 
their future by diversifying a little sideways here and there. Ben Morgan’s 
taylorsquareacademy at AppleCentre Taylor Square, for example, has 
recently been joined in the in-house training and support arena by 
AppleCentre Central Coast, which opened its 
own, albeit smaller, training academy in May. 

But there are also some rather good and 
innovative things that Apple has done lately to 
support its channel and encourage its partners. 

For example, Apple Australia recently held a 
series of seminars for the resellers that serve 
the professional Macintosh user community. In 
March, in Sydney, Apple got people together 
— including customers — to talk about this 
year’s big OS X 10.4 releases: Tiger and the 
Tiger server. 

Resellers said the seminars were enlightening 
and really well done. One of the best things was 
that Apple made the seminars genuinely useful 
and practical. For example, the speakers they 
organised went into detail on how to integrate 
Tiger into users’ daily work flows. 

It’s one thing for users to be talked into buying some new tech¬ 
nology, but experience has shown that those users — creatures of 
habit that they are — are likely to park the new information technology 
somewhere in the office or on the client computer or the server and 
then carry on just as they did before. 

For customers to benefit from any technology purchase, they need 
to know how to use it and be encouraged to integrate it into what they 
do in a way that actually gives them a gain. Otherwise, it’s all too easy 
to lapse into their old ways and treat the new technology just like the 
old. Over time, customers can feel resentful that they were talked into 
buying something they now feel they didn’t really need. 

That may even translate into loss of loyalty and, eventually, loss of 
the customer. 


www.applecentrecentralcoast.com.au/ 

AppleCentre Central Coast 

www.mp3.com/albums/8213/summary.html 

Janet Jackson, "What have you done for me lately?” (Control, 1986) 

www.apple.com/macosx/ 

Apple’s OS X version 10.4 



Microsoft — to name just one giant vendor with plenty of resources 
to share around — is regularly accused of making just this series of 
mistakes. Microsoft has been criticised for erring on the side of excess 
when it comes to software functionality and yet being quite happy to 
simply stick its users with the stuff — never mind that 90 percent of 
them have next to no idea how to use it. 

It can be argued that, with Tiger, it was an especially good move for 
Apple to offer such support to its resellers, especially its pro-resellers, 
at this time. Tiger is one big, rare, stripey cat and certainly no pussy. 
To stroke its whiskers and get it really purring (OK, enough with the 
cat metaphors already — ed), requires thorough familiarity with its 
extensive functionality and new feature set. 

Yes, I know all that about well-made software 
applications supposedly being “intuitive”, but 
that’s a crock and this is why: nothing about 
computers is intuitive. That’s why small children 
and monkeys in the lab have to be taught how 
to use them. The fact that we can get so used to 
a style of technology that it might feel natural and 
comfortable to use it — and yet we don’t know 
why we find it natural and comfortable to use it 
— doesn’t make it so. 

Second, there’s no such thing as intuition 
anyway: intuition is a quasi-mystical term used to 
explain judgements human beings tend to make 
based on, probably, small cues in the environment 
we no longer consciously notice. So I won’t have 
a bar of it when marketroids try to tell me some¬ 
thing they’re trying to sell me is "intuitive” to use. 

Tiger has over 100 features that are new in some shape or form 
(unlike Apple, this magazine doesn’t count each of the bundled 
Dashboard widgets as a “feature”), so it’s a great test case for 
resellers’ ability to communicate to end-users. Unless a user is exces¬ 
sively curious and has time on his or her hands, it’s likely that many 
new features and much improved functionality will go undiscovered 
for months, years or forever. 

Upgrading from the earlier version, the somewhat slimmer cat called 
Panther, can be tricky with so many new features. So Apple’s approach 
to Australian resellers concurrent with the Tiger release is more than 
welcome. No hissing and spitting required here. You don’t have to 
expose your breast, either. ^ 

Fleur Doidge is a longtime observer of the Mac reseller channel in Australia. 
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Hot Links 

www.apple.com/ilife/iphoto/import.html 

See if iPhoto 5 supports your camera’s RAW format 

www.backjack.com 

www.tuloy.com 

Online backup services 

www.smugmug.com 

www.kodakgallery.com 

Photo sharing services 

www.iview-multimedia.com/ 

iView MediaPro 

www.extensis.com 

Home of Extensis Portfolio 

www.dantz.com 

Retrospect Backup 

www.econtechnologies.com 

ChronoSync 

www.backjack.com 

www.tuloy.com 

Online backup services 

www.smugmug.com 

www.kodakgallery.com 

Photo sharing services 
www.iview-multimedia.com/ 

iView MediaPro 

www.extensis.com 

Home of Extensis Portfolio 

www.dantz.com 

Retrospect Backup 

www.econtechnologies.com 

ChronoSync 
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Most of us wouldn't dream of travelling 
without our digital cameras. An underwater 
snorkeling adventure may last only two 
hours, but the photos will last a lifetime - 
assuming that you can find the photos on 
your computer, and that they aren't acci¬ 
dentally deleted. 


Relax. Working with your photos doesn't 
have to be a chore. From polishing your 
pictures, to backing up your images, we've 
got simple solutions to the most-common 
postproduction tasks so you can enjoy 
your favourite vacation moments for years 
to come. 



Australian Macworld August 05 


































034 


By Derrick Story. 
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PREPARE 

YOUR 

PHOTOS 

Simple iPhoto tricks * 
that bring out the 
best in your images. 



A PPLE’S iPhoto 5 is anything but another ho-hum digital 
/ 1 shoebox. You can use it to create an efficient workflow 
-Z. A. for managing all your pictures. No more fumbling with 
folders of obscurely named pictures — iPhoto takes images 
directly from your camera and presents them to you in an orderly 
manner. From there, you can do just about anything with them: 
make prints, build web pages, create slide shows, and more. 

Understanding and using iPhoto’s organisational tools will help 
you get the most out of the program’s creative side. I’ll show you 
how to enhance your photos, as well as how to use iPhoto to sort 
them so they’re ready when you need them for any type of output. 


Take control of your collection. Do you spend all your 

time scrolling through your image library looking for shots you 
need? Just like a garden, a photo library left untended can quickly 
become overgrown and uninviting. Unless you instil order early 
and often, you’re likely to spend as much time searching for a 
photo as you do polishing it. 

Before the days of digital photography, I used a light box to 
sort my slides. I’d lay them out side by side on the glowing 
surface and, with magnifying loupe in hand, rate each image by 
putting one, two, or three dots in its lower left corner. Great shots 
had three dots; outtakes, one dot. iPhoto lets you use this proce¬ 
dure on your Mac - but makes it even better. You can not only 
assign ratings, but also use those ratings as filters to keep your 
favourite images within easy reach. It takes just a minute or two, 
and the rewards are well worth the extra effort. 


Star shots. By selecting View: My Rating you can see how many stars 
you’ve assigned to each picture in thumbnail mode. You can take this 
even further by choosing View: Sort Photos: By Rating. The thumbnails 
will be rearranged with your favourite shots at the top. 




Avoid the upload bottleneck. 

Uploading pictures into iPhoto couldn’t be easier — you just 
plug your digital camera into your Mac and click on iPhoto’s 
Import button. But the process isn’t necessarily fast. Far too 
many digital cameras still use USB 1.1 connections. So if you’re 
connecting a mega-megapixel camera with a gigabyte card full 
of images, you’d better have lots of time on your hands. 

You can speed things up considerably by investing in a 
FireWire or USB 2.0 card reader, such as Lexar’s CompactFlash 
FireWire Card Reader or Belkin’s Hi-Speed USB 2.0 15-in-1 
Media Reader & Writer. The trick is to format your memory card 
with your digital camera before you start shooting. (Look for a 
Format option in your digital camera’s settings menu.) Doing 
so imprints the camera’s identity onto the card. When you 
remove the memory card from the camera and put it in a reader, 
iPhoto behaves as if your dependable digital camera itself were 
connected directly to your Mac — but the program receives the 
images many times faster than before. As an added bonus, you 
won’t drain your camera’s battery in the process. 

PowerBook owners also have the option of using a PC Card 
adapter, such as the SanDisk Ultra PC Card Adapter or the 
SanDisk 6-in-1 PC Card Adapter. The transfer rate isn’t quite as 
fast as with USB 2.0 or FireWire, but these adapters are slim 
and extremely affordable. 

After you’ve uploaded a new batch of images, click on the Last 
Roll icon in iPhoto’s Source list (on the left side of the interface). 
All the pictures you just transferred from the camera will appear 
in the photo-viewing area. Create a new album by clicking on 
the plus-sign (+) button in the lower left corner of the iPhoto 
window. Give the album a logical name. Now go to Edit: Select 
All. iPhoto will highlight all the pictures you just uploaded. Drag 
them into your new album, and you’re ready to sort. 

Cast 3 Critical eye. One of the best ways to sort your images 
is by their star ratings. You have your five-star award winners 
at the top of the album and your one-star duds at the bottom. 
This is a huge time-saver for future projects. Instead of having 
to open each picture in Edit mode to see whether it’s the good 
one, you can find out just by breezing through the thumbnails 
and looking at the images’ star ratings. 

iPhoto’s slide-show controls are perfect for quickly assigning 
ratings. The slide show presents each picture at full screen so you 
can get a good look at it, and you can use the slide-show controls 
to rate the images as you view them. That way, you don’t have to 
click and scroll from picture to picture. 
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Fly through ratings. When you use a slide show to evaluate your pictures 
quickly, you not only get to see much bigger images, but also can rely on 
your gut reaction to their quality. This image got four stars because I really 
like it. 



Slideshow settings. View your album as a slide show, and use the 
Slideshow controls to rate your pictures as they appear on screen. 


To enter Slideshow mode, click once on your album title to high¬ 
light it - or select Last Roll if you just imported the images - and 
then click on the Play triangle beneath the Source list (not the big 
Play button on the Slideshow toolbar). The Slideshow dialog box’s 
Settings pane will greet you. Deselect all the slide-show options 
except Show Slideshow Controls. You don’t want anything fancy 
for this presentation, just a good look at the pictures and a way to 
rate them. I usually choose two Seconds for each slide, but I’m 
speedy (see the screenshot “Slideshow settings”). 

You’ll notice that the control bar lets you pause or play the 
slide show; go to the previous or next slide; and rotate, rate, and 
delete the image on screen. To rate a picture, simply click on the 
dots to assign a star rating. (Once you click, the dots turn into 
stars.) Don’t fret over this for too long - you can always change 
your mind later. Just go with your first reaction. Remember, the 
object here is to move fast and assign a first-impression rating. 
You can even save yourself the extra mouse click by assigning 
star ratings from the keyboard. Press 3€-l for one star, 3£-2 for 
two stars, and so on. 

One advantage to this method is that the slide show gives you 
big pictures to evaluate. The images appear at a higher resolu¬ 
tion than they do in the little preview thumbnails or even in Edit 
mode (see the screenshot “Fly through ratings”). 

When the slide show ends, you’ll be returned to the main iPhoto 
window. Make your ratings visible under your thumbnails by 
going to View: My Rating. Now you can easily see the best shots 
without having to open each in Edit mode (see the screenshot “Star 
shots”). Even better, go to View: Sort Photos: By Rating, and your 
veiy best thumbnails will appear at the top of the album. 
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Use Some smarts. iPhoto also lets you organise your image 
library by grouping similar photos from different film rolls into 
smart albums. Similar to iTunes’ smart playlists, iPhoto’s smart 
albums automatically build collections based on all sorts of 
criteria, such as date, file name, comments, and so on. I recom¬ 
mend building a smart album that contains all your best pictures. 
Just think, when it’s time to make holiday books for the relatives, 
if you have a “Best Shots” smart album, for instance, you can just 
open it up instead of scouring your collection for decent photos. 

Start by holding down the option key. The plus sign (+) in the 
lower left corner of the iPhoto window will become a small gear 
symbol. This is the Smart Album icon. Click on it. In the dialog 
box that appears, name your album and choose My Rating as the 
condition. Use Is Greater Than, and click on three stars. Then 
click on OK, and iPhoto will instantly build a smart album 
containing all the pictures from your library that have a four- 
star or higher rating (see the screenshot “Only the best”). 

Enjoy 3 daily display. Now that you’ve located your best 
photos, why not enjoy them all the time? To show off your photo¬ 
graphic prowess, open System Preferences and go to the Desktop 
8t Screen Saver pane. Click on the Screen Saver tab, and select your 
new smart album from the list. You’ve just created a dynamic, 
automatically updating screen saver of your prized images. I bet 
you’ll catch plenty of people slowing down as they pass your desk. 

Don’t USe bad data. Now that you’ve found your best shots, 
it’s time to edit, right? Not quite. The weak link in any image¬ 
editing routine is the monitor. The colours on a monitor shift over 
time - and there’s little point in editing if the on-screen colours 
aren’t the colours you’ll get in print. You’ll get much better results 
if you spend a few moments adjusting your monitor before you 
fiddle with your pictures. 

If you’re already using a screen-calibration device, you’re in 
great shape. If you aren’t, you’re still in good shape. OS X 
includes some handy built-in tools that can get you off to a good 
start. Check out “See your true colours”, page 45 for instructions 
on taking advantage of these tools. They’re worth exploring 
before you get into serious photo editing. 

The three-step makeover. Now it’s time to take your best 
pictures and make them better. You can use an external image editor, 
such as Adobe Photoshop Elements 3. (Choose iPhoto: Preferences 
and select the Double-Click Photo option to set the default image 
editor for your photos.) However, thanks to the new Adjust palette, 
there’s plenty you can do without ever leaving iPhoto 5. In fact, 
iPhoto now includes many of the tools, such as a Levels histogram 
and colour-correction, that you once needed an external editor for. 

I’ll walk you through the process I use to adjust pictures. Every 
image is a little bit different, so pay more attention to the steps 
I take than to the settings I use. While I may increase the satura¬ 
tion in this example, I might decide to decrease it in another 
image. Adjusting the saturation is the step, but how you adjust it 
depends on the image and your aesthetics. (For a quick image¬ 
editing reference, see the table “Find the right tool for the job.”) 
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Steps to perfection. The original image of the heron suffers from flat 
colours and soft image details A. To improve it, I adjusted the Levels 
slider B to create stronger shadows and highlights; then I tweaked the 
Temperature C and Saturation D sliders to improve the colour. Finally, 

I sharpened the image E. 
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Smart Album name: Best Shots 

Match the following condition: 

%yr 


MyRating is greater than j] *** • • —) (+) 

yip? 


( Cancel ) f OK ) 


Colourful results. If your camera gets the colours wrong, try using the 
Auto Gray Balance tool, and let iPhoto correct those tones for you. 

One-click colour correction. 

Adjusting the histogram can mean fiddling endlessly with the 
Temperature and Tint sliders to get colours right. If you don’t 
have the patience for that, you might be able to get iPhoto to 
make the adjustments for you. The trick is to use iPhoto’s Auto 
Gray Balance tool. 

Search your picture for an area that should be a medium to 
dark grey. Hold down the key, and click on that area of grey. 
iPhoto will automatically adjust the tint and temperature for the 
entire picture. If you don’t like the results, click on the Reset 
Sliders button at the bottom of the Adjust palette, or use the Undo 
command (3€-Z), and the image will revert to its original colours. 

I sometimes try a few different grey areas and pick the results 
I like the best. When this trick works, the results are amazing 
(see the screenshot “Colourful results”). 

To improve an image, select it in the library, click on the Edit 
button, and then click on the Adjust button. Now you’re ready 
to take the three simplest steps to image enhancement: 

1. Examine the exposure. Take a look at my image of a heron 
(see the illustration “Steps to perfection”). The overall tones are 
“flat” — meaning that the middle tones dominate this scene: 
there isn’t much highlight or shadow detail. The Adjust palette’s 
histogram, to the right of the original shot, confirms this: bars 
representing the tonal information are bunched up in the middle 
A. What I’d like to see is a tonal scale that stretches more evenly 
from shadow detail (on the histogram’s left) to highlights (on 
the right). 


Only the best. You can use iPhoto 5’s Smart Album feature to create an 
album that contains only your favourite pictures. 

First, I dragged the Exposure slider a little to the right, to move 
more of the data to the centre of the histogram. Then I could 
either have used the Contrast slider to spread out the tones, or 
moved the shadow and highlight endpoints inward B. I chose the 
latter for this picture. I didn’t want to bring the endpoints all the 
way out to the edges of the histogram, because things would still 
be changing a bit with the next few adjustments, as you’ll see. 

2. Correct the colour. I took this picture on an overcast day, so the 
tones are a little “cool” (or bluish). I warmed them up by moving 
the Temperature slider a little to the right C. I also wanted more 
saturation, so I dragged the Saturation slider to the right to inten¬ 
sify the colours D. You may notice that the temperature and satu¬ 
ration adjustments pushed the bars in my histogram a little to the 
left. I readjusted the highlight and shadow endpoints again, using 
both the histogram and the colours in the image as a guide. (If the 
process of adjusting colours seems intimidating, and if your photo 
includes a neutral grey tone, you might be able to have iPhoto do 
the work for you. See the sidebar “One-click colour correction.”) 

3. Sharpen up. Then it was time to sharpen up the image. I moved 
the Sharpness slider a little to the right until the picture was nice 
and crisp E - don’t drag it too far, or your images will have an 
unpleasant “digital” look. 

If you want to peek at the original any time during the editing 
process, hold down the control key - iPhoto will reveal it. That 
way, you can tell whether you’re going in the right direction with 
your adjustments. 

When you like the way your picture looks, either click on the 
Done button or simply click on the next thumbnail at the top of 
the editing window. iPhoto saves your changes. Don’t be 
concerned if you change your mind and decide that you don’t 
like the edits you’ve made - choosing Photos: Revert To Original 
at any time will take you right back to square one. You can bring 
out the best in any photo in your library just that quickly. 


Find the right tool for the job. 

iPhoto 5’s Adjust palette includes several new options for beautifying your problematic images. 
Here’s a quick guide for solving some of the most common picture dilemmas. 


If you have 
this problem 

Red eyes 

Tilted image 

Out-of-focus image 

Dull colours 

Cool (bluish) tones 
(due to shooting 
without a flash in 
open shade) 

Try this tool 

Red-Eye tool. 

Straighten slider 
(in the Adjust palette) 

Sharpness slider 
(in the Adjust palette) 

Saturation slider 
(in the Adjust palette) 

Temperature slider 
(in the Adjust palette) 

Tool tip 


Drag the slider to the left 
or right to straighten 
your image. Some of the 
image will be cropped. 

Sharpen only as much 
as needed. 

Move the slider to 
the right to increase 
colour intensity. 

Move the slider to the 
right to add warmth to 
the image. 
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Crop for printing. Since your photo is looking so darn good 
after these adjustments, you might decide to make a print right 
now. To make sure the image is positioned correctly, crop your 
photo to the same proportions as the paper you’ll be using. 

Let’s say that you’re going to make a 4x6-inch print. Return to 
Edit mode and select 4x6 from the Constrain drop-down menu 
on the iPhoto toolbar. The edges of the images that don’t fit will 
be greyed out. Enlarge or reduce the cropping area by clicking 
on and dragging any corner. Once you’ve set the cropping area, 
click on the Crop button, and iPhoto will trim the excess. When 
the image comes out of the printer, it will be composed in the 
same way it appears on your Mac’s monitor. 

Should you go RAW in iPhoto? 

One of iPhoto 5’s most talked-about additions is the ability to 
process RAW files. Just because iPhoto can handle this 
format, does that mean you ought to use it? Understanding 
the differences between RAW files and processed JPEGs will 
help you decide. 

JPEG versus RAW. Most compact digital cameras capture 
picture data, process the information right away, and write it to 
the memory card as a JPEG. Equipment manufacturers have 
worked hard to perfect in-camera processing, so data is trans¬ 
formed into a pleasing photograph. Conveniently, JPEGs are 
also compressed, so you can squeeze more of them onto a 
memory card. 

Advanced cameras (in other words, expensive ones) often let 
you save image data in a RAW format as well. Unlike JPEGs, 
which are written to the memory card as “whole pictures,” RAW 
images aren’t processed at all. You do that later on your Mac, 
using additional software. Before iPhoto 5, you had to use 
Adobe’s Camera Raw — included with both Photoshop CS2 
and Elements 3 — or the program that came with your camera 
to convert this RAW data into a photograph. Now iPhoto 5 offers 
similar tools. 

Unlike with JPEGs, where you essentially reprocess the 
images when you edit them, every time is like the first with a 
RAW file. There’s no image degradation. The downside is that 
RAW images are much larger than JPEGs. A high-quality JPEG 
from a six-megapixel camera takes up about 2MB. When saved 
as RAW data, the same image takes up more than 8MB. Time to 
start shopping for memory cards! 

The right quality. Do you need this level of quality and control 
for snapshots of Aunt Susie’s birthday party? Probably not — 
that is, unless you plan on making a 50cm by 70cm poster of 
her blowing out the candles. In most cases, you can continue 
letting your camera do the photo processing, and focus instead 
on taking great shots. 

When you want the highest quality and most accurate colour 
balance possible — as well as the flexibility to change your 
mind later — consider using the RAW format. Go to Apple’s iLife 
Import page (see “Hot links”) to see whether iPhoto supports 
your camera. 


If you plan on printing your picture in different sizes and propor¬ 
tions, you may want to duplicate it before cropping (Photos: 
Duplicate). It’s true that you can always return to the original 
image if you want to undo the cropping, but you’ll also lose the 
image edits that you worked so hard to perfect. Duplicating the 
photo before cropping is more efficient. 

Pretty as a picture. Just a short while ago, you had a camera 
full of digital images and no real procedure for dealing with them. 
Now you’ve uploaded the pictures, rated and organised them, 
adjusted your favourites, and cropped them to fit your output 
medium - and you’re ready to enjoy the fruits of your labour. 
You did it all within iPhoto 5, and it was almost as much fun as 
taking the pictures in the first place. 

iPhoto keyboard shortcuts 

Want to really speed up your iPhoto workflow? Take the time to 
learn these handy shortcuts. Cut out this list and keep it nearby 
while you work. 


Press these keys 

To do this 


Open iPhoto’s Preferences 

S-N 

Create a new album 

2€-option-N 

Create a new smart album 

3€-l 

Get information about a selected photo 

§€-shift-B 

Batch-change selected photos 

&-R 

Rotate selected photo(s) counterclockwise 

^-option-R 

Rotate selected photo(s) clockwise 

3€-D 

Duplicate photo 

3€-shift-E 

Export selected photo(s) 

3€-shift-T 

Toggle titles shown in thumbnail view 

3€-shift-K 

Toggle keywords shown in thumbnail view 

3€-shift-F 

Toggle film rolls shown in thumbnail view 

S-shift-R 

Toggle ratings shown in thumbnail view 

option-click the triangle 

Show or hide all photos within the film roll 

next to any film roll 
click on the 
film-roll icon 

Select all photos within that film roll 

3S-] (right bracket) 

Go to the next photo's Comments field 
when editing text 

3§-[ (left bracket) 

Go to the previous photo’s Comments field 
when editing text 

press 1 while in 

Edit mode 

Zoom in to 100 percent (one pixel on screen 
equals one pixel in photo) 

press 2 while in 

Edit mode 

Zoom in to 200 percent (two pixels on screen 
equal one pixel in photo) 

press 0 while in 

Edit mode 

Zoom out to normal Edit-mode size for photo 

right arrow 

Skip to the next photo while in Edit mode 

left arrow 

Skip to the previous photo while in Edit mode 

double-click on photo 

Open photo in preferred image editor 

3€-Z 

Undo last action 

3€-shift-delete 

Empty Trash 
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MAKEYOUR 
IMAGES LAST 

Don’t let your photos go up in smoke — 
develop a backup strategy now. 


Keep track of iPhoto backups. 

Before burning a group of photos to a disc, consider putting 
them ail into one folder or album, so you’ll be able to tell later 
on which photos went onto which disc. (iPhoto 5 conveniently 
lets you group multiple albums in one folder.) Give the folder 
or album the same name that you give the disc itself. Be sure to 
label the disc, too. 


I F your house were on fire and you could save just one item, 
what would it be? Many people would say “my photo 
albums”. More and more photo albums are going digital these 
days, and it doesn’t take a fire to destroy all that data. Disk errors, 
power surges, or accidentally deleting the wrong folder - not to 
mention theft or vandalism - can wipe out years of irreplace¬ 
able photos. (Then there’s the risk that someday you might run 
out of room on your hard drive.) Your best defense against all of 
these catastrophes is a solid backup strategy. 

Backup basics. Formulating a reliable backup strategy takes 
a little thought. You need to consider four things: cost, capacity, 
convenience, and security. 

Cost. You can keep your photos safe inexpensively, but the 
more you invest, the safer your photos will be and the easier 
they’ll be to retrieve when you want them. In addition to money, 
any backup strategy will require at least a modest investment of 
your time. 

Capacity. Image files take up a lot of space, so any backup 
strategy for photographs must give this factor plenty of weight. 
Even if you have relatively few photos today, your collection will 
probably grow. You’re going to want a strategy that’ll accommo¬ 
date not only the photos you have now, but also the ones you’ll 
have in five years. 

Convenience. You’ll need to consider the speed of your hardware 
and the ease with which it and your software let you find and 
access specific photos. Unlike other files, photos can never be 
fully described just by titles and keywords. Without a bit of 
preparation, searching a large archive of backed-up photos for 
that one special shot can be a huge hassle. (OS X 10.4’s new 
Spotlight feature, with its ability to index and search the meta- 

That smug look. Smugmug’s software scans your iPhoto library and then 
lets you quickly and easily select albums for uploading. 



data that accompanies photo files, dramatically improves searches 
on your hard drive - but it doesn’t help you find photos stored 
on a disc in your closet.) 

Security. How long will your backups — or the media you’ve 
stored them on — last? How easy are they to keep safe from 
piying eyes? If you’re using a physical medium, such as a remov¬ 
able disc or a portable hard drive, you can keep it in a safe place. 
Look for a media safe that’s UL rated, which means that it can 
protect computer media from heat. (If your house catches fire, 
discs will melt in a regular safe.) To be even safer, keep a second 
copy of your photo backups in another location - in your office 
or at a friend’s place, for instance (but never in your carl). 

After you’ve considered these four aspects of backing up your 
photos, you’re ready to look at some of your hardware and soft¬ 
ware alternatives. 

Media. The first essential component of a backup system is the 
medium you use and the hardware it requires. You have many 
choices, each with its own pros and cons. 

Hard drives. Hard drives are great for general-purpose backups: 
they’re fast, capacious, and convenient. They’re not as great for 
backing up photos, though. For one thing, the cost per gigabyte 
is far higher than it would be with, say, DVDs. Hard drives are 
also prone to failures that can imperil your data — especially over 
the long term. However, if you need rapid access to thousands of 
photos, or want to integrate your photo collection into a more 
comprehensive backup strategy, a hard drive (particularly an 
external FireWire model) can be ideal. 

Backup strategy. 

The Budget-minded amateur. 

Who. A casual photographer who takes a relatively small number 
of photos on vacations and special occasions, she wants to 
protect her collection but is on a strict budget. Because she rarely 
needs to use archived photos, fast access is not crucial. 
Solution. For a backup medium, she chooses inexpensive 
recordable CDs. Because she uses her Mac’s built-in 
SuperDrive, she doesn’t need any additional hardware. 
Whenever she adds a large number of photos to her collection, 
she burns a CD from within iPhoto. When she needs to clear 
space on her hard drive, she burns an extra copy of some older 
photos to CDs, just to be safe, and then deletes them from 
iPhoto. She also uses a Kodak EasyShare Gallery account as a 
free secondary location to store and share photos (she orders 
at least a few prints each year to keep the account active). 
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Photo management for pros. iView MediaPro is a high-powered alternative 
to iPhoto. If you back up or move photos, it learns their new locations and 
keeps thumbnails available for easy searching. 

You can say almost the same thing about using an iPod as a backup 
device: it’s fast and it holds a lot. If you already have a high- 
capacity iPod with some free space, it’s an inexpensive and readily 
accessible possibility. If you don’t already own one, it’s an expen¬ 
sive way to go. Be careful: iPods are popular with thieves. 

Optical drives (DVD or CD). Optical drives that write to recordable 
CDs or DVDs are convenient - most Macs have them built in - and 


Burning discs in iPhoto. After you insert a blank CD or DVD, select the 
folders, albums, or photos you want to burn. iPhoto will display a dynamic 
indicator of the space available on the disc. 

require relatively inexpensive media. (You can find blank DVD-R 
discs for about $1 each when you buy in quantities of 50 or more.) 
They’re also getting roomier: The newest dual-layer drives can store 
a whopping 8.5GB per disc. On the other hand, optical drives are 
comparatively slow, and despite early claims that CDs would last 
for decades, research has shown that the data on optical media can 
begin to degrade in just a few years. You can’t count on CDs or 
DVDs for long-term storage; to be safe, you should make (and test) 
a new copy of your backups at least every couple of years. 
Magneto-optical drives. Magneto-Optical (or MO) drives use a 
disc that looks a bit like a CD in a protective case. These discs 
vary in capacity, currently maxing out at 9.1GB. New Ultra- 
Density Optical (UDO) MO drives increase that to 30GB per disc. 

Unfortunately, MO drives and discs are expensive, and write 
speeds are even slower than with CDs and DVDs. MO discs have 
one big advantage: longevity. Some are rated to last 100 years. Of 
course, that’s in theory - they haven’t yet stood the test of time 
— but if you need the most reliable medium available and can 
afford it, MO is the way to go. 

Online storage services. .Mac subscribers have 250MB of online 
storage space at their disposal (or 1GB, for an additional fee). 
Other services, such as BackJack and Tuloy (see “Hot links”) offer 
more-sophisticated backup capabilities. But for backing up lots of 
photos, these services are less than ideal, because of storage limi¬ 
tations, high prices, or both. 
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Backup strategy. 

The Anxious parent. 

Who. This parent of two young and very photogenic children 
takes lots of snapshots to send to friends and family members. 
Protecting these valuable memories is his chief concern, even 
if it costs a bit of money. 

Solution. Because he has just a few gigabytes of photos so far, 
he chooses recordable DVDs for his backup medium. Every 
month or so, he burns two DVDs from within iPhoto, leaving 
one of them at his office for safekeeping. When he needs to 
make space on his hard drive, he creates a catalogue before 
making a DVD archive. Knowing that those DVDs may not last 
forever, he makes an annual routine of duplicating last year’s 
DVD archives. He also spends $US30 a year for a standard 
Smugmug account, so he can keep copies of all his photos 
safely online and easily share them with family members. 


Backup strategy. 

The Professional photographer. 

Who. For this pro, thousands of high-resolution digital photos 
aren’t just memories — they’re business. So locating and 
accessing archived photos rapidly is essential, and bulletproof 
backups are worth some extra expense. 

Solution. To catalogue all her photos efficiently, she uses iView 
MediaPro, which automatically updates its records whenever she 
moves photos around. Even if the originals are on a volume that 
isn’t currently available, she can still find the photos she needs. 

Because she must keep a large number of photos available 
for active use, she uses a pair of external hard drives as her 
backup medium — always keeping one safely off-site (and 
swapping them weekly). She uses the Backup Server script in 
EMC Dantz’s Retrospect Desktop to ensure that the drive that’s 
attached is always up-to-date. 

Finally, she periodically archives older projects onto MO discs 


Several photo-sharing sites, however, offer terrific value and 
unlimited photo storage. Two of the best choices for Mac users 
(because they integrate easily with iPhoto) are Smugmug and the 
Kodak EasyShare Gallery (see “Hot links”). In addition to storing 
your photos online, these services let you share them on the web, 
order prints, and even get CD or DVD backups mailed to you. The 
low price and extra security of off-site storage make these 
services a valuable part of any digital photographer’s backup 
plan. Because you’re relying on your internet connection (and 


for long-term storage. iView MediaPro keeps those photos in its 
catalogue, so she can retrieve them easily when she needs to. 

Software. For backing up photos, you generally don’t need all 
the bells and whistles of a full-blown backup app — in fact, you 
may already have all the software you need — but you should 
take some steps to make sure that you’ll be able to easily find 
and retrieve your photos when you need them. 
iPhoto. iPhoto can burn CDs or DVDs without any additional 


the company remaining in business and online), it’s best to think 
of such services as supplements to local backups. 


software. To use this feature, choose Share: Burn Disc and insert 
a blank CD or DVD. Select the folder(s), album(s), film roll(s), or 


Needle in a haystack. Although Retrospect will ably back up your iPhoto 
library, restoring an individual missing photo requires that you know its 
file name. Keeping a catalogue of thumbnails can eliminate confusion. 


eee 
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photos you want to back up; an indicator at the bottom of the 
screen will display the used space and available space on the 
disc (see the screenshot “Burning discs in iPhoto”). When you’re 
ready, type in a descriptive name and click on Burn. That’s all 
there is to it. 

After iPhoto ejects the disc, reinsert it to verily its contents. I 
recommend making at least two copies of any backup and storing 
each in a different location. 

If you intend to delete the photos from iPhoto after burning 
the disc (to save space), consider making a catalogue or 
contact sheet first (see the sidebar “Keeping a catalogue”). 
Even though you’ve labelled a DVD “Jimmy’s Birthday,” you 
may later wonder which birthday that was, or whether you 
happened to include those photos of the dog doing tricks on 
that disc. 

Third-party photo-management software. If your needs exceed 
iPhoto’s capabilities, consider professional media-management 
tools such as iView MediaPro and Extensis Portfolio (see “Hot 
links”). Both can automatically build catalogues of all your 
photos (including thumbnails), no matter where the originals are 
stored. If you use either program’s built-in backup features to 
move files to another volume, the program will automatically 
update its catalogue to reflect the files’ new locations. This makes 
storing and searching a vast collection of offline photos easy. 
Both applications can also create contact sheets, among many 
other features. 
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Not surprisingly, all these features make for a higher price 
and more complexity than iPhoto has. But if you have 
an extensive photo collection, you will likely find the invest¬ 
ment worthwhile. 

Conventional backup or synchronisation software. If you already 
have a conventional backup program, such as EMC Dantz’s 
Retrospect (see “Hot links”), or synchronisation utility, such as 
Econ Technologies’ ChronoSync (see “Hot links”), you can use it 
to back up your photos, too. However, these applications are best 
suited to backing up and restoring your entire photo collection at 
once: Finding and restoring particular photos from a backup can 
be challenging (see the screenshot “Needle in a haystack”). On 
the other hand, most backup and sync utilities offer the ability 
to schedule an operation, which can eliminate the risk that you’ll 
forget to back up your photos. 

Be sure your backup program adds new or changed files to an 
existing archive (without deleting older copies of the files). If 
your only backup is an exact duplicate of your files at a certain 

Keeping a catalogue. 

If you have thousands of photos archived onto a stack of DVDs, 
finding the one you’re looking for can be difficult. You can create 
a basic catalogue of archived photos with iPhoto, and even make 
contact sheets (printed pages of thumbnails). The key compo¬ 
nents: thumbnails, file names, descriptions, and the locations of 
the original files. iPhoto’s Export Web Page feature can provide 
all four: 

1. Select the photos that you want to store. 

2. Choose Share: Export, and click on the Web Page tab in the 
Export Photos dialog box. 

3. Enter a descriptive title for your catalogue (the title should 
match whatever you write on the CD or DVD). 

4. Enter the number of columns and rows you want. For a cata¬ 
logue, fairly small, low-resolution images are generally adequate 
— for example, a six-column layout with a maximum image width 
of 100 pixels. To make your catalogue easy to search, choose a 
large number for the Rows field (such as 999); this will force all 
the images onto a single page (see the screenshot “Not just for 
web pages”). 

5. In the Thumbnail section, specify a maximum width in pixels 
(try 100 pixels as a starting point); iPhoto automatically calculates 
the maximum height. Be sure to select the Show Title and Show 
Comment options. 

6. Click on Export, and choose a destination for the files. iPhoto 
will create a folder with the title you entered. 

7. After the export process has finished, open the newly created 
folder in the Finder and double-click on the HTML file with the 
same name as the folder. The page of thumbnails will open in 
your default browser. Because all the photos are on one 
(perhaps very long) page, you can use your browser’s Find 
command to quickly locate file names or comments. You can 
also print the catalogue from your browser (or save it as a PDF 
file) to make a contact sheet. (Although iPhoto can print contact 


point in time, you could be in trouble if you discover that you 
accidentally changed or deleted a photo before your last backup. 

Putting it all togathar. With this information, you can begin 
to devise a personal strategy. There’s no “one-size-fits-all” 
approach to backing up. You have to ask yourself: “What matters 
most to me? Cost? Capacity? Accessibility? Security?” Once 
you’ve prioritised those concerns, you can start to whittle down 
the possibilities. 

To help you do that, I’ve constructed three sample scenarios - 
“The Budget-minded amateur,” “The Anxious parent,” and “The 
Professional photographer” - that illustrate how three very 
different photographers could configure backup plans for their 
specific needs. You can pick the personality that’s closest to yours, 
and then tweak the backup plan as needed. 

A solid backup plan doesn’t have to be difficult, expensive, or 
time consuming. The hardest part is getting started. To get over 
that hump, just remember that your photos are worth it. 



Not just for web pages. By choosing settings such as these in 
iPhoto’s Export Photos dialog box, you can create a catalogue of 
archived photos as a web page. 

sheets directly, these sheets don’t include titles or comments.) 
When printing, most browsers split images onto multiple pages 
if they happen to fall at a page boundary. To work around this, 
open the HTML file in Microsoft Word or another word processor 
and print from there instead. 

8. After verifying that all your thumbnails exported correctly, you 
can then delete the descriptive title-images and descriptive title- 
Pages in the main catalogue folder to save space. 

9. You can now return to iPhoto, burn a disc with the photos you 
previously selected, and then delete them from iPhoto. 


Australian Macworld August 05 





























Etymotic Research 
Isolating Earphones 


Slim Devices Squeezebox2 Hifidelio Music Centre 
Wireless Music Player 


Philips Multimedia 
Speakers 



• The world’s highest quality 
sound isolating earphones 

• Incredible bass response 
and sound isolation 

• Get the best possible sound 
from your iPod! 



802.11g wireless won’t slow 
down your wireless network 
Dual antennas, internal and 
external for improved range 
Audiophile quality using 
24-bit Burr-Brown DAC 
(Digital to Analog Convertor) 
Supports MP3, AAC, Lossless, 
WMA Lossless, FLAC, AIFF, 

WAV, PCM, Ogg Vorbis, others 
Plug in architecture displays 
RSS feeds, screensavers, time, 
alarm clock, etc 
In built access to thousands 
of internet radio stations 
Easy control via full function 
remote or from your web browser 
Use multiple Squeexebox2s 
to stream music all over your 
house - wirelessly! 



• Rip, Listen, Manage, Burn 

• 80GB and 160GB models 
available to store up to 
40,000 songs 

• Slot load Combo drive plays, 
rips and burns CDs 

• Designed as a true hi-fi 
component to integrate with 
your home stereo/theatre system 

• Wireless (802.11g) and 4 port 
Ethernet for easy networking 

• Fully iTunes (and UPnP) 
compatible to share music 
libraries with your Mac! 

• Built in CD database and access 
to Internet CD databases 

• Innovative Turn/Select 
feature makes finding any song 
easy - fast! 



Incredible bass response using 
DBB, bass reflex system and 
real wooden subwoofer 
Flat panel NXT technology for 
awesome midrange and highs 
Open face speakers 
Great for Macs, iPod 
& game consoles 



vlstra , 
australia 


0 

* 














045 


By Joe Kissell. 



SEEYOUR 
TRUE 
COLOURS 

Colour calibration ensures that your editing 
decisions are based on the right information. 

With great image-editing tools such as iPhoto 5 and Adobe 
Photoshop, you’d think that every print would turn out perfect. 
How many times have you slaved over a photo until it looked 
great on screen, only to have it look much different when 
printed? If you’ve encountered this disappointment, it’s time to 
think about calibrating your monitor. 

Monitor calibration is a simple process. First you adjust the 
brightness, contrast, and tint of your screen. Then you create a 
profile for those settings so your computer can communicate them 
to other devices. OS X includes some basic tools for calibrating 
your monitor. For more-precise results, you can use a USB device 
called a colorimeter, which reads the colours of your monitor and 
then works with software to create the correct profile. 

No matter which method you use, let your monitor warm up 
for an hour before you calibrate it. (You should do this before 
editing photos, too.) Also make sure the room’s ambient lighting 
is similar to your normal working conditions. 

Keep in mind that calibrating your monitor isn’t a one-shot 
deal. Over time, your monitor undergoes subtle colour shifts. 
You’ll want to repeat the process once a month to keep things 
looking good. 

Using OS X’s calibrator. Most people don’t realise that OS 
X includes its own monitor calibrator. To access it, open the 
Displays preference pane and click on the Color tab. When you 
click on Calibrate, OS X launches the Display Calibrator Assistant, 
which walks you through the steps required 
to adjust your screen. At the bottom of the 
screen, turn on the Expert Mode option and 
then click on the Continue button. 

The first series of tests addresses luminance 
- how brightly images appear on your 
monitor. Use the right-hand control to 
make the colour of the grey apple as 
neutral as possible. Then use the left- 
hand control to adjust the colour’s 
intensity. The goal is to make the apple 
blend as seamlessly with the background 
as possible (see the screenshot “Eyeing 
it”). You may find that squinting makes 
this adjustment easier. 

When the apple seems to disap¬ 
pear, click on Continue. You’ll 
repeat this process four more 
times, calibrating different aspects 
of luminance. 


r O 


Display Calibrator Assistant 


Determine your display’s native response 


© Introduction 

• Set Up 

© Native Gamma 

• Target Gamma 

• Target White Point 

• Admin 

• Name 

• Conclusion 


This is the first of five steps used to determine the display's native 
luminance response curves. 

Move the left slider until the brightness of the grey shape in the middle 
matches the backgrounds as much as possible. Move the right slider 
until the shape is neutral compared to its background. It may help to 
squint or sit back from the display. 



After you have done this step, click the continue button. 


; Go Back ; Continue j 


Eyeing it. You can use OS X’s calibration tools to fine-tune your monitor’s 
colours. Adjust the right and left controls to make the apple match its 
background as closely as possible. 

The next test calibrates the target gamma - the setting that deter¬ 
mines your monitor’s contrast. Deselect the Use Native Gamma 
option, and then move the slider control to the 2.2 marker. Mac 
users sometimes balk at this setting because it makes the display 
look too much like a Windows PC screen. However, this has 
become the default setting in the world of imaging, and your best 
bet is to be on the same page as everyone else. Of course, if you 
work in a production environment where printing is based on a 
different target gamma, then you should choose that gamma 
setting here. 

The next test asks you to set the target white point. This influ¬ 
ences the tint of your monitor. The standard setting is 6500 
degrees. Don’t worry if you can’t get the slider to read exactly 
6500; 6512, for example, is close enough. 

In the next screen, turn on the option that lets other users 
access this calibration. That way, anyone who uses your Mac can 
take advantage of the profile you’re creating. Finally, give your 
profile a name and click on Continue. 

The Display Calibrator Assistant produces an overview of the 
ColorSync profile you’ve just created. Click on Done 
to leave the assistant. 

Using a colorimeter, os X s built- 

in calibrator is great for a casual 
photographer who doesn’t 
have a big budget — and 
using it is the very 
least you should do 
before editing images 
on your Mac. It does 
have one weakness: it 
relies on the viewer’s 
perception of colour. 


Automated colour. The Spyder2 uses a piece of hardware to take colour 
readings from your monitor and then feeds them to the software to create 
a precise profile. 
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A colorimeter, on the other hand, eliminates subjectivity from 
the process. It takes precise light measurements directly off your 
monitor and feeds them into dedicated software that creates the 
profile for you. 

Colorimeters used to be quite expensive, but prices have 
recently come down - putting them within the reach of even 
amateur photographers. One of the most popular colorimeters for 
the Mac is the Spyder2, by ColorVision ($360 from Kayell 
Australia, 02 9439 9377). The Spyder2 is easy to use, thanks to 
a step-by-step calibration wizard. You just load the software, plug 
the Spyder2 into a USB port, and follow along. 

The entire calibration process takes about 30 minutes. When 
it’s over, you’ll have a new profile, in your Displays preference 
pane, based on the readings from the colorimeter. 

Communicating with your printer. Now that your 
monitor is calibrated to industry standards — the same standards 
online photo-printing services use — you should see an improve¬ 
ment in the prints that show up in your mailbox. 

You should also get better output from your inkjet printer. 
Here, though, monitor calibration isn’t a complete solution. 
Each inkjet printer produces slightly different results. To account 
for these differences, you need a custom ICC profile for your 
specific printer. This data file describes the output characteris¬ 
tics of the printer so your Mac can eliminate differences 
between what you see on the monitor and what comes out of 
the printer. 

You can often download custom printer profiles from the 
manufacturer’s web site. If not, you’ll have to create your own. 
The easiest way to do this is to get a printer profiler. If you’re 
already investing in a colorimeter, you can often spend a little 
bit more to add a printer profiler to the mix. For example, 
ColorVision’s $415 Spyder2Plus package includes the Spyder2 
and ProfilerPlus printer-calibration software - not a bad invest¬ 
ment if you’re serious about inkjet output (the software on its 
own costs $220). To create a profile for your inkjet with the 
ProfilerPlus, you print a calibration chart with your inkjet 
printer and then scan that print with your flatbed scanner. The 
software builds a printer profile by comparing the output with 
the original file. 

Whether you download your profile or create it yourself, you’ll 
need to make sure your image editor knows it exists. In 
Photoshop, for example, open the Print With Preview dialog box. 
Make sure that Show More Options is selected. Choose Color 
Management from the pull-down menu. In the Print Space 
window, choose your printer’s custom profile from the Profile 
pull-down menu. If you don’t have a custom profile, choose the 
Same As Source option. Double-check these settings before 
printing an important image. This way, your Mac can send the 
most-accurate output settings to the printer. 

Getting results. The quest for consistent colour may seem 
daunting at first. By following these simple steps, you can make 
great strides toward consistent colours and tones, no matter 
where your pictures go after they leave your Mac. 


Tip. 

If you’d like to get rid of one of your monitor profiles, go to 
the /Library/ColorSync/Profiles/Displays folder on your hard 
drive and drag out the unwanted ICC profile. If you opted to 
not allow your Mac’s other users to access your calibrated 
profile, you’ll find the profile by following this same path in 
your user folder. 



Give good info. For an accurate print, make sure that you choose 
your specific printer and type of paper in the Print dialog box. 

Printing smarts. 

Even without profiling software, there are a few basic steps you 
can take to better match your prints to the image you see on 
your monitor. 

In the Print dialog box (3€-P), make sure that your specific 
printer is selected (from the Printer pull-down menu). Then 
choose Print Settings from the third pull-down menu. Be sure to 
specify the type of paper you’re using. You’d be surprised at 
how much your prints will improve if you simply tell your Mac 
whether you’re using glossy, matte, or plain paper. Also choose 
the photo-quality setting, if that option is available. 

Next, switch to the Color Options or Color Management 
section (its name may vary depending on your printer’s driver). 
Select the ColorSync option for colour correction. If you have a 
printer profile for your device, select it from the Printer Profile 
pull-down menu. These settings should produce an image that 
is very close to the calibrated picture on your monitor. 

Keep in mind that there will always be differences between 
what you see on screen and what you see on paper. A print is 
reflective, while the image on your monitor is illuminated. So 
you’re dealing with two different ways of displaying a picture. 
However, with a little work, you can narrow the colour-repro¬ 
duction gap between your monitor and your printer. 
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State of the art design, state of the art technology... Available in screen sizes from 15” to 40”, NEC LCD Monitors 
boast unrivalled screen performance with leading edge technology that makes your visual experience both comfortable 
and enjoyable. As well as delivering outstanding image quality with minimised glare, reflection and distortion, NEC 
LCD monitors offer a wide array of features and options such as XtraView® wide-angle viewing, Rapid Response v for 
virtually uninterrupted, undistorted viewing of high-speed, full-motion video, portrait/landscape viewing, high efficient 
backlight promoting extraordinarily long life, a wide range of inputs available, No Touch Auto Adjust allowing the monitor 
to automatically sync with your graphics card, adjusting screen settings for optimal viewing. All of this and more, in a 
lightweight design and ultra thin frame, NEC LCD Monitors define the fine art of technology. 



AccuSync 

MultiSync 


Empowered by Innovation 

Call 131 632 from anywhere in Australia or log on to www.nec.com.au 
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NetWorth. 


The ways of the web. 
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Mobile internet: 
the options 

T RADITIONALLY, mobile phone networks’ mobile data services 
have been slow and unrealistically priced, with the three GSM 
network operators “coincidentally” charging 2.2c/KB ($22/MB) 
for casual usage. Thanks to the entrance of some new non-telco 
mobile broadband operators, those networks have been forced to cut 
prices and introduce faster speeds. 

Telstra’S secret weapon. Telstra recently introduced a new 
form of wireless broadband that operates on its CDMA mobile network 
at very fast speeds and with 98 percent population coverage. 

The service uses two wireless broadband protocols. The first, EV-DO, 
offers between 200-500Kbit/s, with coverage in all CBDs, inner suburbs 
and some regional centres. The second is 1XRTT, which provides 
144Kbit/s speed — roughly three times 
dialup. If EV-DO coverage isn’t available, you 
roam to 1XRTT, which is nationally available. 

Because Telstra Mobile Broadband runs on 
CDMA, you’ll need special hardware to 
access it. I’ll cover it in more detail next month, 
but briefly, you have the option of a PCMCIA 
card, a small USB dongle (reviewed in Test 
drive this month), or an EV-DO smartphone. 

Telstra offers plans that are either charged 
on data volume used, or time connected. 

They’re reasonably priced compared to 
casual hotspot usage but still expensive: plans include $5/mth (for 
1MB of usage), $10/mth (3MB) $29/mth (10 hours or 10MB of usage) 
and scale up to $249/mth (2048MB). 

While it’s an expensive service, it also provides an alternative for 
people who can only get dialup internet at the moment. 

Using your existing mobile. General packet radio service 
(GPRS) runs on the GSM mobile networks of Vodafone, Optus and 
Telstra. It is slow, at 40Kbit/s (about two-thirds dialup speed), can be 
extremely expensive, and there are endless settings to plug into your 
computer and phone to get it working. However, all GSM phones 
support it, so as long as a connection can be made between your 
phone and your Mac (Bluetooth is most commonly used), you can 
avoid the potentially high cost of buying a new wireless modem. 

What is beginning to make GPRS usage viable is the introduction 
of capped mobile plans. The trick here is signing onto a plan that actu¬ 
ally includes GPRS usage in its cap. On Optus, it’s the “$49 cap plus 
push to talk” plan (which includes up to $230 of voice plus data 
usage); on Vodafone the $49 ($230 cap), $79 ($500 cap) and $149 


Hot Links 

www.telstra.com/countrywide/telstramobility/ 

Telstra mobile broadband 

tinyurl.com/7ryrm 

Optus Wireless internet 

tinyurl.com/4rslk 

Vodafone GPRS 

www.iburst.com.au 

iBurst 

www.unwired.com.au 

Unwired 

tinyurl.com/9596n 

3 mobile broadband 


($1200 cap) plans include GPRS usage. Unfortunately, none of 
Telstra’s capped plans include GPRS. 

The trouble with capped plans is that while “$230 usage” sounds like 
a lot, it’s still only about 10MB of GPRS usage at 2.2c/KB (which multi¬ 
plies out to $22/MB) — and that’s assuming you don’t make any 
phone calls during the month. 

Vodafone has a better option: a $49 add-on to any (non-capped) 
plan which allows unlimited usage (actually 500MB). 

For casual usage, the best GPRS access plan is Optus’ old "wire¬ 
less internet plan” which is still available but no longer promoted. It 
offers internet access for 0.55c per kilobyte ($5.50/MB) — less than 
a quarter what the competitors charge. You may find some Optus call 
centre operators aren’t familiar with it; get them to ask a supervisor. 

Compelling case for 3G. 

Australia’s first 3G mobile network, 3, offers 
384Kbit/s wireless data. It also has a 
comparatively good deal: a $29 mobile 
internet cap which can be added onto any 
of its voice plans. The $29 cap allows up to 
$100 worth of data usage. Confusingly, data 
used on the 3 network is charged at 0.1c per 
KB, but if you roam onto Telstra’s 2G network 
in areas where 3 doesn’t have its own 
coverage (which happens frequently), you’ll 
pay 0.4c per kilobyte. That’s the difference between $1/MB and $4/MB. 
Still, for casual usage 3’s mobile broadband service is the cheapest: 
0.4c/KB puts it ahead of Optus’s cheapest rate. 

Better value for frequent users, in comparison to the 
confusing pricing of GPRS services, the iBurst and Unwired networks 
are more affordable and also offer better value. 

The tradeoff is limited coverage — Unwired has Sydney only, while 
iBurst has Sydney, Melbourne, Brisbane and Canberra. Unwired is 
currently in negotiations with Optus to expand its network nationwide. 
You also have to buy a special iBurst or Unwired modem (between 
$180 and $400), neither of which are compatible with any other network. 

Plans available on Unwired include a $15.95/mth dialup-speed wire¬ 
less plan with 200MB of usage, a $29.95/mth 256Kbit/s plan with 200MB 
and ranges up to $119.95/mth for a 1 Mbit/s plan with 12GB usage. 

iBurst plans vary widely between providers, but for a plan that can 
be used with the PCMCIA notebook internet card, expect to pay about 
$49.95/mth for a 512Kbit/s plan with 300MB usage. 

Dan Warne is passionate about the state of broadband in Australia. 
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VRX756VD 


clarion 


Clarion gets “Podified” in 2005 with its first in-dash monitor and DVD player 
combination to offer a fully integrated iPod user interface. In-car iPod solutions 
are nothing new. Several companies have tried it, but no one has perfected 
it quite like Clarion’s touch-screen-capable VRX756VD. With it’s iPod-like 
onscreen layout and information screen, users will forget their iPod is safely 

Stowed away. iPod Connecting C;iMe loi VHX75GVI) "CCAM'J" 


•iPod is for logal or rightholder- 
authorized copying only Don't steal music. 
iPod is a trademark ol Apple Computer. Inc. 

U.S. and other countries. 


registered 


. 


mm 


CONTROL FREAK: iPod Control 


Ready 


for 


iPod 


clarion 


Clarion Australia Pty. Ltd, www.ciarion.com.au 

30 Corporate Drive Moorabbin Victoria 3189 Australia 
Tel: 03-8558-1115 

Fax: 03-9551-0366 (Administration) Fax: 03-9551-0377 (Spares & Service) 


Driving with 

In VnliirlR Continuum Sysinm 






















A regular shop 
assistant just 
doesn't cut it. 

As a creative professional, your livelihood depends on the right advice 
from the right person. You need someone who can talk to you at your level, 
someone who understands your business. You need a WiselT pro consultant 
Ask for your pro consultant at WiselT in Buiwood (NSW) and Hobart, 
where you'll get the right advice, the right gear, and the right prices. 


EPSON 

Epson Pro printers for photographers and graphics professionals 


Professional Dream Machine 

Professionals need superior tools to produce designs, music, high-definition video or the next scientific 
breakthrough. The new PowerMac G5 line extends as far as you require. Two 64-bit G5 processors reaching 
top speeds of 2.7GHz, room for up to 8GB of main memory, pro performance graphics cards and ultrahigh- 
bandwidth system architecture give you the power you need. Dual processing starts at $3199. 

Apple's fabulous widescreen monitors come in 20", 23"and the amazing 30" 

An iMac? 

On a Pro Graphics page? Oh, yes! 
Look at what yoo get for just $3,530! 

• 2.0GHz PowerPC G5 

• 2GB DDR400 SDRAM - 2 DIMMs Upgraded 

• 400GB Serial ATA drive Upgraded 

• 20 inch widescreen LCD screen 

• SuperDrive (DVD-R ± dual layer/CD-RW) 

• ATI Radeon 9600 128Mb graphics card 

• Gigabit Ethernet built in 

• Keyboard, Mouse and Mac OS X Tiger 

j The complete design environment 

| Adobe® Creative Suite 2 Premium software is a unified design environment 
I that combines full new versions of Adobe Photoshop® CS2, Illustrator® 
| CS2, InDesign® CS2, GoLive® CS2, and Acrobat® 7.0 Professional software 
3 with new Version Cue® CS2, Adobe Bridge, and Adobe Stock Photos. 
m Adobe Creative Suite 2 enables you to realize your ideas anywhere - in print, 
on the Web, or on mobile devices. 


Designed to meet the needs of the most demanding professionals, the new Epson Stylus Pro 4800,7800 
and 9800 incorporate unique wide printer design with a breakthrough new 8 colour ink technology. 

Epson UltraChrome K3™ incorporates a new three level black, along with eight new colour pigments 
dramatically raising the bar for professional colour and black and white prints. 

Produce archival prints with amazing colour fidelity, gloss-level, and scratch resistance, with consistently 
stable colours that significantly outperform lesser ink technologies. Imagine producing professional neutral 
and toned black and white prints with higher density levels and virtually no metamerism or bronzing. 

The Epson Stylus Pro range represents a level of technology unprecedented in Epson’s history. 
Prepare to be amazed all over again. 

WiselT is an authorised Epson Pro Graphics supplier 

FinalCut Studio - post production in a box. 

You know the benefits of keeping all your production under 
one roof. Why not keep all your production tools in one box? 
Final Cut Studio combines the industry standard Final Cut 
Pro 5 - including powerful SD, DV and HD editing capability 
- with the real-time design engine of Motion 2 for stunning 
motion graphics, the flexible audio creation and control tools 
of Soundtrack Pro and the sophisticated SD and HD DVD 
authoring features of DVD Studio Pro 4. 

• Pro Sales • Sales • After Sales Service • Education Sales Specialists 

• On-site Apple Qualified Service Technician • www.wiseit.com.au 

• prographics@wiseit.com.au • provideo@wiseit.com.au 
Burwood 41 Burwood Road, Burwood, New South Wales 

• Phone 02 8741 0700 • Across the street from Westfield 
Hobart 99 Liverpool Street, Hobart, Tasmania • Phone 03 6238 1000 





WiselT 

AppleCentre 



























YOUR DIGITAL LIFESTYLE 





20 things 
you should 
know before 
stepping up 
from iMovie 
to Final Cut 


iLife 

Your life in photos, movies, and music 


Toughen up your Nikon | Learn an instrument | Tiger and PDAs 
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Hot Unks 

www.apple.com.au/ilife/imovie 

www.apple.com.au/finalcutpro 

Video editing par excellence 


Coming of age 


S OMETIMES it’s hard to go above 
and beyond our comfort zone. 

This is often the case with our 
video editing efforts. Any recent Mac 
purchase will include iMovie, which offers 
plenty of substance for few frills editing. 
There is more out there for anyone who 
begins to sense the limits of iLife’s video 
editing capacity. 

If you’re feeling the urge to reach out 
for more from your video productions, it 
may be time to push forward and take 
on the challenge of Final Cut, in either its 
Express or Pro versions. Here I have drawn 
together 20 keys to look for when taking 
the leap forward. Keep these in mind and 
you’ll quickly get a handle on getting the 
maximum benefit from all that Final Cut has 
to offer. 

If you’re committed to discovering 
the value of Final Cut, you’ll quickly be 
producing a quality of work you’ve never 
produced in iMovie — results iMovie 
was never made to deliver. You’ll quickly 
discover the shift to either version of Final 
Cut will offer any upgrader plenty of new 
tricks and tools to lift their editing skills to 
a new level. 

1. The bad news... Sadly, there are 
tricks you have to give up in your quest 
for more. First, no more Magic iMovie and 
no more Ken Burns Effect. You’re going to 
be out on your own, with every movie you 
make derived from your own choices. 

The other loss to keep in mind is that you 
no longer have unlimited undo. For most 
practical purposes undo is still much the 
same — with 32 undos in Final Cut Express 
and 99 undos in Final Cut Pro — but be 
aware 3€-Z isn’t going to save you should 
you go way too far off course. 

It’s all scary and liberating at the same 
time. The trick is to treat all the new 


features like playtime. Get in there and 
don’t worry about the details too much 
at first. Just try new things out and you’ll 
discover more than you expected, faster 
than expected. 

2. Multiple video tracks. Possibly 
the single most revealing change in the 
nature of your edits is the availability of 
multiple video tracks in your sequences. 
Anyone who has used a multi-track video 
editor for more than a few minutes will 
quickly wonder how you worked with just 
one track. At their most basic, multiple 
tracks allow you to create many effects 
through layering of video tracks. They can 
sit on each other as straight overlays or be 
used to modify how other layers will appear. 

You’ll find many effects and transition 
concepts become much more intuitive 
when you can see and modify the ways 
in which each video layer interacts across 
multiple layers. 

3. Alpha channel. Following on from 
the use of multiple video tracks is the ability 
to add transparency to any of the layers 
in your video project. If you’re familiar 
with Alpha or transparency channels in 
Photoshop or other graphics editors, you’ll 
understand what this means. If not, it is 
basically the technical name given to trans¬ 
parency in graphic and video editing. 

Alpha channels can offer an overall level 
of transparency to a video track, or it can be 
related to specific colours to create special 
masked layering where a foreground video 
will combine with a background video to 
create a unified scene. Alpha channels tie into 
some of the most advanced technical arts of 
keying and compositing, to be explored when 
you’re at your most adventurous. For now, the 
manipulation of transparency through Alpha 
channels will offer plenty of adventure to the 
editor seeking new horizons. 



Your Ht in pholoi. mmin. and music 



4. Multiple and nested 
sequences. While iMovie only allows 
you to generate a single video sequence for 
a project, Final Cut allows you not only to 
have multiple video tracks in a sequence, but 
multiple sequences in a project. Sequences 
can even be nested inside others, allowing 
you to compartmentalise sections of a 
project for individual manipulation. This can 
be a good way to keep your project from 
getting too intimidating too quickly, pulling 
everything together in sequence form toward 
the end of the edit. With all the complexity 
then residing inside each sequence rather 
than entirely within a single timeline, applying 
any final effects or filters to your finished 
project will be a breeze. 

Just to add another bonus, you can open 
multiple projects too. If you need to grab 
a sequence from one film and drop it into 
another, you can. Take that, iMovie! 


5. Serious effects. Gone are the 
simple effects options in iMovie, but now 
you get to say hello to some seriously 
powerful new choices. Here you’ll find a 
great selection of effects to apply to video 
tracks. Blurs, wipes, distortions, 3D, keys, 
mattes — you can spend months playing 
with them all and still discover much more 
to learn. And you can always add more 
to your collection with third-party plug-ins 
widely available, offering many new tools. 

Another beauty here is many of these 
effects require no rendering for you to see 
them in action. Real-time (or RT) effects 
are, as the name implies, immediately 
available for viewing in sequence play¬ 
back. RT effects are bold in the menus 
for easy identification. Depending on your 
processing power, there will be limits on 
how many you may use at a time and 
whether they will apply only for preview or 
also be available for actual output. 
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6. The AutoSave vault. Here’s 
another option that cancels out any fear 
from a lack of unlimited undos (not that an 
editor ready to move to Final Cut should 
still be relying on undo as the solution to all 
their troubles). The Autosave vault offers a 
much more powerful safety net than undo, 
taking automatic snapshots of your project 
as backup files separate from your ongoing 
main save files. You can specify how often 
you want it to save and the number of 
backups to keep. Like the idea of being 
able to jump back to any one of five sepa¬ 
rate versions of your project, each saved 
fifteen minutes apart? Here’s how to do it. 

7. Broadcast-safe filters, with 

the added level of professionalism come 
filters that will help you produce results 
that are optimised for broadcast. Super¬ 
whites and excessive luminance and 
chrominance levels are illegal for broad¬ 
cast, but they can be recorded by most 
camcorders or caused when applying other 
effects and filters to your edit. Broadcast 
safe filters help you to bring everything 
back within legal limits so you’re ready to 
deliver professional results that can be 
displayed or broadcast anywhere. 

8. Boris Calligraphy, a number of 
extra tools are included with the Final 
Cut products that would be worth good 
money on their own. Some are, in fact, 
available standalone. One of the most 
important and commonly used of these is 
Boris Calligraphy, which incorporates Title 
Crawl and Title 3D tools that integrate 
directly into Final Cut. These offer the 
easiest path to creating top-quality credit 
rolls, screen crawls, and general title and 
text effects. Title 3D gives you very slick 
3D-like results from 2D text. Shadows, 
bevels, glows, and skews. Great results 


Final Cut offers you the ability to do this, 
so you can get the best possible audio 
settings as quickly as possible, performing 
fine-tuning as needed on later passes. 

11. Voice Over. Synchronising voice 
over or narration via external recording 
of an audio source can be quite difficult. 
Here in Final Cut, you have an internal 
audio recording tool to record a voice over 
directly into the timeline. Whether you’re 
working on a DVD and need to record an 
alternate audio track, or you’re looking to 
incorporate a direct narrative to your film, 
this tool is another major time saver. 

12. Cross fade. Here’s an audio effect 
that really separates the Final Cuts from 
iMovie. This is such an essential tool for 
high-quality video results it is a shame it 

is missing from iMovie at all, but missing 
it is and, once you’ve worked with audio 
cross fades in Final Cut, you’ll find yourself 
baffled as to how any package is complete 
with this feature missing. Smoothly move 
between music backing tracks or blend 
audio from two source videos to lessen the 
impact of an edit point. Audio fade options 
can add subtlety to your edit work in a way 
video transitions can’t do on their own. 

13. Soundtrack. Make your own 
royalty-free music from thousands of 
samples in this external package that now 
comes with both versions of Final Cut 

— yet another amazing additional applica¬ 
tion thrown into the mix to offer a complete 
solution for video production. Think 
GarageBand on steroids tailored specifi¬ 
cally to the task of creating music for video. 
Soundtrack lets you run a video preview 
within its own timeline, so you can score 
your soundtrack right there alongside the 
visuals. A fantastic package in its own right 


generated very quickly. Of course, if 
you’re looking for something even more 
spectacular for your titles... 

9. LiveType. Formerly only found in 
Pro, LiveType has joined Express and 
what a bonus it is. An application unto 
itself, LiveType offers some of the slickest 
animated title and text production you 
could want for your film projects. Effects of 
this quality would require hours and even 
days of manual animation effort. LiveType 
comes with many animation presets and 
LiveFonts, where the font art itself is also 
animated, for particularly slick results. 

LiveType also includes some excellent 
pre-generated animated background 
mattes that can instantly take the produc¬ 
tion value of your titles to a new level. Once 
you’ve used it, you’ll immediately forget 
how you ever lived without. 

10. Real-time audio. Sometimes it’s 
easiest to tweak the application of audio 
filters, pans and levels while you’re hearing 
the audio play — applying the changes in 
real time. 



Final Cut 
Express HU 
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that offers everything the video editor can 
want for creating their project’s music and 
audio effects. You’d have to want a lot from 
your audio to need to buy an additional 
upgrade to the audio quality offered here. 

14. Customisable layouts, with 

all the added complexity, it can be easy 
to become overwhelmed by the windows 
and options. But you can customise your 
layout to suit your needs, choosing from 
preset layouts that emphasise the video 
monitors or the timeline, or you can set up 
your own layout and save it as a selectable 
option for future use. As you move through 
various stages of an edit, you can often 
find different layout modes will help you 
with getting the most from your time at the 
desk. It’s well worth trying out a few options 
to see what feels most comfortable; then 
tweak the layout to suit your own style 
of usage. 

Pro only 
beyond 
this point. 

They may share the name Final Cut, but there 
are very good reasons why the full version 
is also called Pro. Most editors will be quite 
likely to never need the total power of Final 
Cut Pro, with the focus of the senior package 
being delivery of the highest production 
quality possible — even for major motion 
pictures. Here are some of its most notable 
extra features. If you know you’ll want any of 
these features, you have to go Pro. 

15. Edit anything. With Final Cut Pro, 


you’ll be able to edit just about any video 
source you come across. This means 
everything up into the heady heights of 
uncompressed 10-bit high-definition video. 
DV, DVCAM, DVCPRO, DVCPRO50 and 
DVCPRO HD are all handled natively, 
as well as the latest Panasonic P2 tape¬ 
less source. You’ll still need an analogue 
converter to import video from sources like 
VHS, Video8 or Hi-8. With Cinema Tools, 
mentioned below, you’ll even be able to 
edit real film reels. 

16. Serious input/output, it you’re 
ready to set up a serious studio environ¬ 
ment, FCP offers input and output support 
so you can run the perfect operation. You 
can use FireWire to set up an external 
monitor output to get a true screen preview 
view of your work. Advanced logging tools 
are also included for major jobs, particu¬ 
larly where offline video sources are being 
used. You can then edit to tape based on 
logged data from online or offline video 
sources as necessary. 

17. Time remapping. An incredibly 
powerful tool, often used to great effect in 
action films. Time remapping allows you to 
perform a speed change to your video in 
real time. This means you can speed up, 
slow down, and even reverse footage over 
time to create impressive new effects in 
your work. 

18. Multiple camera editing. 

FCP has a Multiclip mode of opera¬ 
tion where up to 128 sources can be 
grouped together to offer synchronised 
live editing, with any 16 sources playing 
back on screen at a time. Cutting 


between these sources in real time is 
then a simple task, offering the easiest 
possible editing and management of 
live event multi-camera shoots. 

19. Cinema Tools. If you’re working 
with the kind of budget that lets you shoot 
on actual film, you’re going to need edit 
tools that can make the most of your 24 
frames per second source. Cinema Tools 
is essentially a database tool that records 
the relationship between your source film 
and the digital version of that footage. 

Using these tools, you can work in feet 
and frames instead of digital timecode to 
accurately manage the edit with relation to 
the source footage, then output your edit 
decision lists to cut your final production 
together from the original negatives. 

20. Compressor. When you're hitting 
the final phase of your project — the output 
encoding — Compressor comes into play. 
The last but far from least of your bonus 
external applications, Compressor will give 
you fine control over your encoding deci¬ 
sions, letting you also perform important 
conversions to your work. Interlace to 
progressive scan or PAL to NTSC. Even 
variable bit rate (VBR) MPEG-2 encoding 
and flavour of the month H.264. Split 
screen comparisons help you tweak the 
encoder settings to perfection. Batch 
operations also mean you can generate a 
number of encoded and converted outputs 
every time you complete a project, so you 
can automatically generate appropriate 
outputs for video, DVD and small, medium 
and large web formats. 
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AWARD WINNING. 
INDUSTRY LEADING. 
PERFORMED THE WORLD OVER 
BY THE VERY BEST. 



And that was before FinalScratch 0 2. 
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No laptop-based DJ system can compete with Stanton’s FinalScratch 2. It’s the 
key between the art of spinning vinyl and the digital formats of the future. And 
it’s loaded with FireWire^connectivity, studio-quality, 24-bit/96kHz sound, a Mic 
input for recording and scratching your voice as well as onboard looping and 
MIDI ports. Now you can mix from thousands of tracks and record it all directly 
to disk. Plus, if you upgrade from Traktor FS software to Traktor DJ Studio from 
Native Instruments, you’ll have access to the sickest filters and non-destructive 
mix editing technology. For more 
info and product specs, please 
visit us at www.FinalScratch.com. 


stanton 

FINALSCRATCH 


Distributed by JANDS • 40 Kent Road Mascot NSW 2020 • Ph: (02)9582 0909 • Fax: (02) 9582 0999 • www.jands.com.au 





















Your favourite Computer and the software to 
put it through its paces now at Next for Mac 


Authorised Solutions Reseller 





From the powerful yet tiny Mac Mini priced from just $795.00 — to the impressive 
G5 DualProcessor Powermac Dream Machine, Apple have managed to provide you _ 

with every possible solution to your needs..and wants. J * :i :r » 

Contact us today and together, we will find your perfect 
partner — for work or play! 





You can take advantage of our over-abundance 
of multi-user Adobe® Photoshop v5 licenses, 
and get your business up and running with 
Adobe’s Creative Suite® Premium v2, Standard 
v2, or Photoshop® CS v9 at a price you can 
easily afford! 


Full Installation Disks with your 
Number. Legal transfer of ownership of previous 
Photoshop® v5 mulit-user licenses, with 
s installation capabilities. 


Some examples for you to consider - 
remember, we will suit vour needs! 
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Photoshop® CS License. 

■ Creative Suite Premium. £7 r !?0C 

Creative Suite Standard. 

Creative Suite Premium. §1 4 r 7H0 
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PO Box 289 Sutherland 1499 
Ph: 02 9548 3231 Fax: 02 9548 3901 
www.nextformac.com.au 
sales@nextformac.com.au 
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Looking for Nemo? 
Fantasea’s solidly 
built underwater 
housings, the CP-6 
and CP-7, designed 
specifically for Nikon’s 
Coolpix cameras. 



Hot Links 

www.maxwell.com.au 

Australian home of Nikon and Fantasea products 


Keeping it dry 

F OR those of you looking to take your 
photography into underwater realms, 
a new series of products from 
Fantasea will be of great interest — particu¬ 
larly if you have a Nikon digital camera. Look 
no further than Fantasea’s CP-6 and CP-7 
underwater housings for Nikon products. 

The CP-6 has been designed to work with 
the Nikon Coolpix 4600 and Coolpix 5600 
digital cameras, while the CP-7 has been 
built to accommodate the Nikon Coolpix 
5900/7900 digital cameras. Constructed 
from injection-moulded plastics, the 
Fantasea CP-6 and CP-7 are rated to a 
maximum working depth of 40 metres, 
and are also sturdily designed to take all 
kinds of knocks in those conditions. At 
$349, both the CP-6 and CP-7 aren’t exactly 
cheap, but they do provide a way for scuba 
and photo enthusiasts to get great under¬ 
water shots. 

If you’re looking for a more professional 
set-up, then maybe you should think about 
picking up Nikon’s D-70 digital SLR and 
pairing it with Fantasea’s FD-70 underwater 
housing. The FD-70 is constructed from 
lightweight, sturdy and compact injection- 
moulded polycarbonate plastics to work 
exclusively with Nikon’s D-70 digital SLR. 
Rated to a maximum operational depth of 
60 metres, the FD-70 utilises a sliding tray 
system to lock the D-70 camera into place. 
Once the camera is in place, the latching 
buckles on the back door of the housing 
are shut, creating a waterproof and dust- 
proof seal. The FD-70 comes with an inter¬ 
changeable protective lens cover, which 
can be swapped in and out depending on 
the size of lens being used. The base FD- 
70 model features a zoom lens housing for 
the Nikon D-70’s 18-70mm zoom. 

The FD-70 isn’t just simply a standalone 
housing. It also has a number of acces¬ 
sories that ease all aspects of underwater 


photography, including a housing for 
Nikon’s Speedlight SB-800 flash system. 

Not for the financially squeamish, the 
Fantasea FD-70 is priced at around 
$1699. However, there’s no doubt that if 
you’re looking to create amazing digital 
photos underwater, this is one easy way 
to achieve that. 

Above the surface. What if you’re looking 
to do photography around the water’s 
edge, but not looking to invest in costly 
underwater housings? Well, then perhaps 
Nikon’s splashproof and water resistant 
Coolpix S2 is more in your league. Despite 
its small stature and miniscule weight 
(only 190g), the Coolpix S2 packs a lot 
of features. Designed primarily for those 
looking to shoot outdoors in all condi¬ 
tions, the Coolpix S2 is a five-megapixel 
camera (2592x1944) which features an 
3x optical zoom (35mm equivalent of 35- 
105mm). The Coolpix S2 incorporates 
many of Nikon’s ease-of-shooting tech¬ 
nologies, including D-Lighting (which helps 
to correct lighting deficiencies in a shot 
automatically), in-camera red-eye reduc¬ 
tion, Face-priority AF (detects the presence 
of a human face and focuses on it), a Blur 
Warning (notifies the user that a shot may 
be blurry because of a long shutter speed), 
as well as Nikon’s plethora of Scene Assist 


modes for automatically shooting in different 
environments. As well as taking photos, the 
Coolpix S2 can capture movies at 15 frames 
per second (fps) at 640x480, 320x240 or 
160x120 resolutions. The feature-packed 
Coolpix S2 is priced at $799. 

All Fantasea and Nikon products are avail¬ 
able locally through Maxwell Optical Industries. 
For further info, phone 1300 366 499. ^ 

Solid as a rock. Designed for Nikon’s D-70 
digital SLR, the FD-70 housing is built to 
work at depths as low as 60 metres. 

[Nikon S2 Black.jpg] Sleek and light. Nikon’s 
tiny Coolpix S2 is stuffed full of features, 
and is also splashproof. 
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Hot Links 

www.olympus.com.au 

Australian home of Olympus products 

www.hagemeyerphotographics.com.au 

Australian distributor of Casio photographic products 


Back in black 

W EN, it seems Nikon isn’t the only 
company to release a black 
compact digital on the market 
recently. First of all, Olympus’s impressively 
specced Mju (m) 800 comes in a sleek 
black package — there’s a silver version 
as well — and it is capable of capturing 
photos at up to eight megapixel resolu¬ 
tions (3264x2448). Despite it’s massive 
resolution, the Mju 800 is only 182g, and is 
capable of film sensitivity ratings ranging 
from ISO 64 all the way to ISO 1600. 
Featuring a 3x optical zoom (35mm equiva¬ 
lent 38-114mm) and supporting xD-Picture 
Cards up to 1GB — it comes with 21 MB of 
internal memory — the Olympus Mju 800 
comes with a 2.5-inch HyperCrystal LCD 



display 

for reviewing and 
composing shots. If you’re looking for 
ease of use, then a large range of Scene 
Programs are built into the camera to 
simplify shooting in all conditions, including 
snow, beach, behind glass, fireworks 
and several others. An interesting Scene 
Progam in the new Mju 800 is the Night 
Mode, which increases the light sensitivity 
of the camera and disables the flash. More 
importantly, the camera automatically dials 
down the resolution to reduce the noise 
that can occur when shooting in low-light 
situations. The Mju 800 is also able to 
capture video with sound at up to 640x480 


resolution at 15fps. 

At estimated retail price of around 
$820, the Olympus Mju 800 represents 
excellent value for those looking to get 
high-res photos. 

Even an old Casio digital camera gets 
a noir makeover this month with special 
editions emerging for that company’s 
Exilim EX-Z57. The five-megapixel Exilim 
EX-Z57, which includes a 3x optical zoom 
and 2.7-inch LCD screen, is now available 
in a gold and black version, and will prob¬ 
ably retail for the same $599 price, 


Printing for the pros 


I F you’re after large-format, high-colour 
and high-resolution printing capabili¬ 
ties, Epson has unleashed a new range 
of printers that should fill that role nicely. 
Epson’s 800 series large format printers 
are all featured with eight-colour, one-inch 
wide print heads which have 180 nozzles 
for each ink. Each printer in the 800 series 
utilises Epson’s UltraChrome K3 ink set, 
which the company says significantly 
increases the colour gamut of these 
printers, particularly in the area of reds. 
More importantly, Epson has incorporated 
an Advanced Black and White mode, 
which has been created to fulfil the needs 
of professional photographers looking to 
create archive-quality monochrome prints, 
thanks to greater gradation control. 

According to Epson, precise colour 
matching has been improved across 
the whole range of printers due to a 
new production process it calls Epson 
Colorimetric Calibration. The production 
system checks and corrects the colour 


values of each printer that’s manufactured 
so that the colour output from each printer 
is consistent. 

All the 800 series Epson printers are 
able to produce prints in true 2880dpi 
resolution, and each printer incorporates 
Variable Sized Dot Technology (VSDT), 
which enables them to produce droplets 
as small as 3.5 picolitres. 

The UltraChrome K3 inks have also 
been designed to be scratch- and 
water-resistant. 

The Epson Stylus Pro 4800 is an A2+ 
sized printer that is desktop-based and can 
handle a variety of media types. Meanwhile, 
the Stylus Pro 7800 is a freestanding (with 
its own stand) A1 + printer and the Stylus 
Pro 9800 is an A0+ printer with its own 
stand as well. All printers can handle media 
up to 1,5mm thick, while the Stylus Pro 4800 
can deal with media up to 17 inches wide, 
the Stylus Pro 7800 can handle media up to 
24 inches wide, and the Stylus Pro can take 
care of media up to 44 inches wide. 


While the $3295 Epson Stylus Pro 4800 is 
available now, the $5395 Stylus Pro and 
$11,985 Stylus Pro 9800 will be available 
during Spring. For further details, contact 
Epson Australia on (02) 8899 4666. ^ 

They don’t come bigger than this. 

The A0+ Epson Stylus Pro 9800. 


Hot Unks 

www.epson.com.au 

Australian home of Epson products 
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Don’t just think different... BE DIFFERENT 


Choose from Australia’s largest range of over 200 accessories 
to suit all your iPod needs and individual style. 

From hifi speakers to remote controls, waterproof cases to protective skins we have it all! 
Visit us today to view our range and the name of your nearest reseller. 


WWW. 




.com.au 


iPod not included. iPod is a registered trade mark of Apple Computer Inc. 


CoNeXuS 


www.conexus.com.au 
sales@conexus.com.au 
phone 02 9975 2799 
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New Products from Try & Byte 





New Motion Odyssey 3.5" Enclosures 
Internal Power - Screwless Installation 
USB 2.0 • Firewire 400/800 • SATA II 


New Motion Odyssey 3.5" Enclosures 
include: internal power, screwless 
installation, desk stand, front on/off 


switch, cables. Supports drives over 
200GB. Runs on both Mac & Windows 

Product 

Price 

Odyssey 3.5" USB 2.0 

$59 

Odyssey 3.5" Firewire 

$99 

Odyssey 3.5" USB 2.0/Firewire Combo 

$110 

Odyssey 3.5" USB 2.0/Firewire 800 Combo 

$205 


Odyssey 3.5" SATA I 


New SATA Products from FirmTek 
FirmTek SeriTek/1 VE2+2 - $228 

2 Internal SATA ports + 2 External 
The SeriTek/1 VE2+2 Host Adapter pro¬ 
vides a flexible way for Mac users to add 
inexpensive, high¬ 
speed storage. 

With two external 
Serial ATA ports, 
and two internal 
Serial ATA ports, 
each offering 
1.5Gbits/sec 
performance, the SeriTek/1 VE2+2 pro¬ 
vides the high bandwidth to meet the 
needs of performance-hungry 
applications. The SeriTek/1 VE2+2 is PCI- 
X compatible, permitting Power Mac G5 
users to take advantage of the latest 
extended PCI technology while main¬ 
taining backward compatibility with 
older Power Macintosh systems. 

See our site for more FirmTek SATA devices 


~x x i 




Massive Assault 

New Price - $29.95 


Tropico 2 

Now Shipping - $89.95 


DOOM 3 for OS X Close Combat First to Fight The Sims 2 

| Now Shipping- $69.95 ^ Now Shipping- $89.95 B Now Shipping- $64.95 ^ 






—* 


F/A-18 Op Iraqi Freedom 

Now Shipping - $89.95 


X-Plane 8 DVD 

Mac Flightsim- $109.95 


CSI Dark Motives 

Shipping Sept. — $Call 


Tiger Woods 2005 

Shipping Aug. -$Call 


SW Battlefront (Due Aug) 
Shipping Aug. - $Call 


E&OE Prices and specifications subject to change without notice. Prices do not include detivery 


Shop 4/401 Pacific Highway, Artarmon NSW 2064 
Tel (02) 9906 5227 • Fax (02) 9906 5605 


TRY BYTE 


Available from your local AppleCentre or directly from Try & Byte 

To find your nearest AppleCentre, go to: http://store.apple.com.au/buy/ 


www.tryandbyte.com.au 
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Hot Links 

www.ars-nova.com 

www.alfred.com 

www.emedia.org 

www.rising.com.au 

Developers of music education software 

lntelliware.com.au 

www.sibelius.com.au 

Distributors of educational music software 
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Teaching yourself an instrument 


N O software can truly replace the 
experience of learning from a 
teacher. If time, money or motivation 
are issues, though, tuition software may be 
the way to go. It’ll certainly test your commit¬ 
ment to learning a musical instrument. 

Practica Musica, from Ars Nova, is not an 
instrument-specific application. Its focus is 
general music theory training. Don’t be put 
off by that: the software presumes no prior 
knowledge and takes you up the learning 
curve pretty gently. A textbook is supplied 
as a reference tool as you work through the 
activities in the software. 

There are eighty activities in all, from 
beginner ones such as how a piano 
keyboard looks and works, to chorale 
writing and vertical reading. You have the 
option of using the piano keyboard that’s 
part of the software, or you can plug in your 
own USB keyboard. If you can I’d recom¬ 
mend the latter as operating a software 
keyboard by mouse doesn’t give you much 
of a feel for what you are doing. I found this 
a fairly intuitive application to use, although 
younger children may find it a little dry. If 
you want a solid grounding in music theory 
and ear training, this will be one hard appli¬ 
cation to go past. 

You will need a Mac OS between 9.1 and 
10.4 and a Mac with 64 megabytes of RAM 
and a CD-ROM drive. 

Distribution of Ars Nova products is 
uncertain at press time, as distributor 
Intelliware has been acquired by 
Sibelius, forming two companies: 

Sibelius Australia and a somewhat 
reduced Intelliware. Neither will be 
continuing with Ars Nova products. 


AutO Tutor. Emedia (see “Hot links”) 
offers a range of music tuition programs. 

The range is large — the only ones I have 
space for here are Guitar Method, Rock 
Guitar Method, Bass Method and Piano and 
Keyboard Method, but there are many more. 

These applications are very focussed on 
instrument-specific issues, but by neces¬ 
sity cover the gamut of music theory you’ll 
need. Using the Rock Guitar application 
as an example, the whole series of lessons 
revolves around a handful of well-known 
rock songs such as Knockin’ on Heaven’s 
Door, La Bamba and Downtown Train so 
that by the time you complete the lessons 
you actually have a repertoire of songs 
under your belt. 

The other appealing feature across all this 
series of applications is the virtual fretboard/ 
keyboard that shows which strings or keys 
are being played as you learn the song. 

For guitar and bass players in particular, 
this is a key learning mechanism. You can 
even have the virtual fretboard in vertical or 
reverse configurations. As far as the music 
itself, you can slow down playback if you are 
having difficulty with particular phrases. All 
the Emedia applications will run on both OS 
X and earlier versions right back to OS 7.6. 
They will set you back $99 except for the 
Rock Guitar Method, which is $69. 

Emedia products are distributed in 
Australia by Intelliware (see “Hot links”), 
which can be contacted on 02 9981 8088. 

Play by ear. Australian software devel¬ 
oper Rising Software, has created an 
ear-training application called Auralia. The 
music theory covered is extensive, and 


grouped into four main areas: Intervals and 
Scales, Chords, Rhythm, Pitch and Melody. 
Each of the 26 topics has a quiz component 
where you listen to phrases or chords of 
music and receive a running total on how 
many you’ve got correct. It will run in both 
OS 9 and OS X and will accept input from 
an external MIDI keyboard. Another plus is 
the integrated support for use of the appli¬ 
cation in a classroom situation — there are 
a range of administrator options that allow 
a large degree of guidance in the flow of 
topics learnt and display of results. The help 
section is extensive. 

If general ear training is your aim, 

Auralia covers all the bases and it’s great 
to see Australian-made software making 
the grade. Auralia was at version 2.1.6 at 
time of writing and costs $199 (with site 
and music lab licenses available as well). 
Auralia is available as part of the Sibelius 
Educational Suite, from Sibelius Australia 
(08 8277 1722). 

Speaking of Sibelius, education 
customers have access to large discounts 
on the company’s flagship product (known 
as Sibelius). While Sibelius Professional 
remains a high-end package retailing at 
$895, Sibelius Education costs a mere $495. 
A version for tertiary students costs $395 
and for secondary students it’s reachable 
at only $295. Worth investigating if youre 
serious about music education. 

Old Faithful . Veteran music tuition 
vendor Alfred Publishing has a range of 
Mac-friendly applications, from theory 
training software (Interactive Musician) 
to instrument-specific tuition (Keyboard, 
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Guitar, Bass). It also carries an enormous 
range of CD/DVD and book packages for 
just about any class of instrument. For the 
software, the interface is very polished 
graphically. Again topics are the focus, 
with regular feedback on progress. Most 
of the software retails at under $50 (the 
Teach Yourself Guitar and Teach Yourself 
Piano options are $70) and works on 
both OS 9 and OS X, although some titles 
require download of a patch to achieve 
OS X compatibility. Alfred Publishing 
Australia has a directory of retailers you 
can purchase products from (see “Hot 
links”). Alfred has a long-standing history in 


music tuition and it shows in their products, 
although some more work on OS X optimi¬ 
sation wouldn’t go astray. 

Some general tips. First, if you are thinking 
of buying the software for a child or teenager, 
it may be worth checking if their school uses 
a particular title. You may be surprised at how 
computer-centric some music departments at 
both public and private schools have become. 
Never hesitate to contact your child’s teacher 
to ask what they use. 

Second — sorry for repeating this — the 
software will not provide the same benefits as 
face-to-face teaching. However, if you want to 
test the music education waters, this may be a 


reasonable way to start. 

Third, choose software that appears to be the 
most enjoyable for you to use. No application 
can take all the drudgery out of music theory, 
but it can certainly minimise the pain. I found 
Rising Software’s offerings the most fun, 
albeit in a cheesy sort of way. 

Finally, do buy yourself a USB keyboard 
if you decided things are going well and 
make sure it is velocity-sensitive (the 
harder you press the keys the louder they 
sound — like a piano). For well under 
$500 you can be set up for your journey 
toward musicianship. It beats spending 
$8000 on a piano. 


AirLogic Bluetooth headphones 


A S Bluetooth wireless technology 

continues its spread into new areas, 
it was inevitable it would eventually 
meet the iPod. That day has arrived with 
the iCombi range of accessories, made by 
AirLogic. The concept is simple: connect 
the Bluetooth transmitter dongle to the 
headphone port on your iPod, put on the 
headset and you’re ready to roll. 

The headset has volume, fast forward, 
rewind and play/pause controls and is 
recharged via the supplied charger and 
USB cable (no batteries required as a 
rechargeable battery is built into the 
headset). If you own other audio devices 
you can purchase additional dongles for 


USB interfaces and analogue audio gear. 
This means you could also use the head¬ 
phones with your laptop (assuming it has a 
USB port), a PDA, a mobile phone or even 
a gaming console. 

On the technical side, the headset 
contains a 24-bit DSP processor, which 
means that CD-quality streaming via 
Bluetooth is becoming more of a reality. 
The iCombi is Bluetooth 1.2 compliant and 
has an operating range of up to ten metres 
or so. It also supports the A2DR AVRCP 
and Hands free profiles. Battery life per 
charge is around the ten-hour mark. 

If wireless audio is your thing and you own 
a range of devices, the iCombi offers a 


wide range of interface options. The stan¬ 
dard iCombi package contains the iPod 
dongle and the headset, and retails for 
$230. Availability of other iCombi products 
in the range had not been confirmed at 
time of writing. The iCombi is distributed 
by Conexus on 02 9975 2799 (see “Hot 
links"). 

© 

Hot Links 

www.ipersonality.com.au 

Online sales through Conexus 

www.icombi.com 

AirLogic headphones 


M-Audio iControl 



G ARAGEBAND continues to attract 
a growing stable of accessories. 
Veteran audio gear manufacturer 
M-Audio has come to the party in a big way 
with the iControl - a USB control surface 
designed specifically for GarageBand. 

This means that the knobs, buttons and 
jog wheel all directly interface with specific 
GarageBand features. Press Record 

and Play on the 
iControl and 
GarageBand 
will start 


recording. Essentially it’s a much more 
intuitive way of recording music. 

Aside from obvious audio control surface 
features such as transport buttons (Record, 
Play, Rewind, Rewind to Start and Fast 
Forward), master volume and a jog wheel, 
you also gain a number of other control 
options. You can control up to eight tracks 
simultaneously, using dedicated solo, mute 
and record buttons. 

Additionally, each of the eight has a rotary 
knob, which can be assigned functionality 
such as pan and volume. You can use the 
iControl to tweak any of GarageBand’s 
built in effects or any assigned Audio Unit 
plugins you have running. 

Connection involves plugging the iCon¬ 
trol into one of your Mac’s USB ports. 


GarageBand will automatically recognise 
its connection. 

If you use GarageBand heavily, the 
iControl may be one irresistible unit. The 
only system requirement is a Mac that will 
support GarageBand 2.0.1. 

At $349 it is one reasonably priced control 
surface, and you even get wood-panelled 
sides for major studio authenticity. The 
Australian distributor of M-Audio products 
is Electric Factory 03 9480 5988. 

© 

Hot Unks 

www.elfa.com.au 

Australian distributor of iControl 

www.m-audio.com 

Manufacturer of same 
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and ready to go wherever you go. 


In the studio. In the bedroom. 

At the club. On the kitchen table. 

Introducing the Digi 002™- 

the smoothest compact digital 
audio workstation / control surface 
/ portable standalone digital mixer 
you may ever get your hands on. 


For more information on all Digidesign products and a listing of 
local dealers please visit www.digidesign.com or call (03) 9367 8600. 


© 04/05. Digi 002 and Digidesign are trademarks or registered trademarks of Avid Technology, Inc., or its subsidiaries or divisions. 


d digide sign 








Principally sponsored by 


OZEMAIL 


create: 
awardsparty! 


LOCK IT IN! 

This is it. We've been banging on about it for a year - now it’s time to come and see what all the fuss is about and 
book your berth at Desktop's biggest event ever - the inaugural Create: Awards. Presented in association with AGIdeas 
the evening’s mayhem will be moderated by the multiple personalities of Australia’s most animated animator Sheldon 
Lieberman. He’ll be attempting to keep the big guns in order as King Ken Cato pits heads of business, design and 
advertising against each other in the provocative debate “Design: who gets it?” Expect lots of delicious food, drink, : 
controversy, entertainment, schmoozing - oh yes, and the presentation of some very prestigious awards and prizes. 


The event WILL sell out, so if you want to share the experience of Create: 
with fellow designers from all over Australia, book your ticket today. 


WHEN: Friday 26 August, 2005 

WHERE: Champions, Federation Square, Melbourne 

HOW MUCH: $85 (includes five star food and beverage plus all entertainment) 

TO BOOK: Contact Jo Spurling on (03) 9525 5566 or email jo.spurling@niche.com.au to place your order. 




C'ltiOH kids... 


PREMIUM SPONSORS SPONSORS 


SUPPORTER 


❖ 

heroprint 


NEXPRESS2 

A Kodak Company 


Impact 

digital 


M CASIO DGC 

f y computer graphics college 

activemotion AHnho 

AaoDe K.W.DOGGETT Fine Paper 


McKELLAR 
IF«J RENOWN 
PRESS 



photolibrary* 


A Q U E N T 

























n The Hub. 

Mobile. H 

065 

By Anthony Caruana. 





Hot Links 

www.palmone.com/au 

palmOne Australia 

www.markspace.com 

Missing Sync 

www.pocketmac.net 

PocketMac 

Tiger in 
the hand 

T IGER’S arrival ushered in a number 
of changes for mobile device users. 
For one thing, iSync changed signifi¬ 
cantly during the last 60 days of Tiger’s 
development, meaning that many developers 
couldn’t get their sync solutions sorted out in 
time for Tiger’s release. 

As far as the iSync user interface goes, not 
much has changed. It’s still accessible from 
the Applications folder and has most of the 
same options. It does boast compatibility 
with the “hottest Motorola, Nokia and Sony 
Ericsson phones” but support for slightly 
older units hasn’t been expanded. If you’re 
accustomed to syncing the calendar and 
phone book from your mobile phone with 
your Mac then you’ll be happy to know that 


you’ll be able to continue doing that. The 
iSync 2.0 compatibility list is about 25 percent 
longer than the Version 1.5 list from Panther. 
palmOne users will notice that the Palm iSync 
Conduit is no longer a separate download. 

To sync a Palm device under Tiger, install the 
latest version of HotSync. It’s best to check 
the palmOne web site as it’s possible that 
PlotSync will have been updated since you 
bought your PDA. Start iSync and choose 
“Enable Palm OS Syncing" from the Devices 
menu. Then just follow the prompts and 
your Palm will be able to sync with iCal and 
Address Book. 

rO'O'O iSync 


Version 4.05 of Missing Sync for Palm OS 
has been around for some months and is 
Tiger compatible. Missing Sync adds the 
ability to sync to Entourage, iPhoto and 
Hunes to the vanilla HotSync application. 


The Missing Sync for Pocket PC has under¬ 
gone a substantial update. Older versions 
don’t work with OS X 10.4. It costs $US40 but 
users of the previous version can upgrade for 
about half this cost. There’s a free upgrade 
for existing users if they bought The Missing 
Sync after the first of April 2005. The update 
includes substantial functional changes with 
iLife and Entourage 2004 syncing as well as 
supporting a broader list of devices. 

PocketMac has been a long-time stal¬ 
wart for Pocket PC users trying to sync 
with a Mac. As well as letting you sync 
iCal, Address Book and To Do it also 

supports Entourage. A 
couple of weeks after 
Tiger was unleashed a 
free update with Tiger 
support was made avail¬ 
able to current users. While 
this added capability to 
sync with Tiger I didn’t 
find PocketMac Pro 3.51 
stable, with USB dropouts and application 
crashes a regular occurrence. Other devices 
such as BlackBerry, PlayStation Portable 
and your iPod can also be synced using the 
appropriate versions of PocketMac. 



PDA stowaways 


P DAs have always promised a lot: 
access to your data anywhere and 
anytime, coupled with the ability to 
replace your PC (almost). Well, the reality 
is that the small screen and limited data 
input capability have not made that easy 
to achieve. 

Think Outside has pioneered the creation 
of PDA peripherals. Its latest Bluetooth 
mouse and keyboard, when coupled with 
the right PDA, can make a good fist of 
replacing your notebook, for a while. 

The Stowaway Bluetooth keyboard makes 
typing notes a breeze. It supports a wide 
variety of different Palm and Windows Mobile 
devices. Installation is straightforward but I 
recommend downloading the latest drivers 
from the Think Outside web site. 

Pairing the keyboard to a PDA was easy 
and experienced users won’t need to 
consult the documentation. Just use the 
application that’s installed with the driver 
and follow the prompts. 


Considering the size of the keyboard it 
works quite well. At about 90 percent the 
size of a 15-inch PowerBook keyboard, the 
keys are a little close together but it doesn’t 
take long to get used to. 

One of the great features of the Think 
Outside products is their portability. This 
keyboard folds over into a unit only slightly 
larger than your PDA. It weighs in at just 
190g, making it lighter than my iPaq! It 
comes with a protective faux leather case 
that’s only a little man-baggish. 

To complete the bundle there’s also a 
Bluetooth mouse. It’s smaller than the 
average rodent but is still comfortable. Its 
rubberised coating sits in the hand nicely. 

The pairing process is simply a follow the 
bouncing ball exercise. Once connected, 
the mouse pointer cruises across the 
screen accurately. I was able to hit quite 
small targets without any trouble. 

Sadly, only Pocket PC devices are 
supported at this time so Palm users will 



still be left reaching for a stylus (or one of 
Think Outside’s non-Bluetooth products). 

Stowaway mouse has an on/off switch 
on its underside. It comes with a small felt 
bag so that it’s protected while you’re on 
the road. 

The Stowaway Bluetooth keyboard and 
mouse have retail prices of $199 and $99 
respectively. Distribution is by 
Ergoport, 02 


Hot Links 

www.thinkoutside.com 

Maker of cool keyboards for PDAs 
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Apple and education in Australia. 


By 


Martin Levins. 


© 

Hot Links 


Everything 
old is new again 


www.iwb.net.au 

An independent site dedicated to helping schools implement interactive 
whiteboard technologies. 

www.becta.org.uk 

Here, the British Educational Communications and Technology Agency give 
their advice on choosing a whiteboard 


I T’S here — the technological marvel that will revolutionise educa¬ 
tion. Sound familiar? This time around it’s the interactive whiteboard 
that promises to save the pedagogical world. These aren’t the 
normal whiteboards, with their characteristic smell of marker solvent 
(nowhere near as good as Gestetner fluid — mmm ... Gestetner fluid 
...), but basically a board that doubles as a projection screen and a 
huge trackpad. Drag your finger across the board to choose from 
menus, draw, or click buttons: anything you can do on your desktop 
or laptop can be done on these devices. 

So why the cynical beginning to this column? It’s not that I’ve become 
disenchanted with technology, it’s more that educators seem to be forever 
looking for the magic bullet that will solve all their woes, bringing peace 
and light, possibly solving the Palestinian situation in 
its spare time. 

The greatest advantage of these whiteboards is, 
paradoxically, their greatest disadvantage. They 
allow a teacher who may be reluctant to use 
computer-based technologies in their classroom 
to do so with confidence. However, it could be 
argued that their confidence comes because they 
still retain their position as controller, directing a 
group in an homogeneous fashion, occasionally 
asking one student to come forward and draw, 
choose, or demonstrate. There’s no difference 
between this and a traditional white (or black) 
board other than the nature of the display. 

I wonder if this emperor truly has any clothes? 

Protagonists argue that at least the teacher is 
using technology, which is a step up from before, and that they will 
gain sufficient confidence from this to progress to adopt a more 
learner-centred approach. 

Whilst they have only recently started to take off in Australia, in 
September 2003, Stephen Twigg, a British pollie, announced that every 
London secondary school would receive interactive whiteboards in all 
the classrooms of at least one of the three core subjects: English, 
Maths and Science. 

Mai Lee, ex-ACT principal and now consultant suggests that "wise 
whole of school deployments are succeeding in getting 100 percent 
of the teachers to use ICT to enrich their everyday teaching." In this 
context, his argument that whiteboards succeed whereas “after 20 
plus years of basing the ICT and education strategy around 
personal computers, recent surveys in both South Australia and the 
ACT show that over 75 percent of teachers openly indicate that they 
do not use ICT in their teaching” would seem to hold some water, 
but for how long? 

The same argument could be applied to learner drivers who start 


out on an automatic, but I wonder how many teachers will progress 
to a six-speed stick shift? 

I remain unconvinced; not in the potential, but in the “technology du 
jour" approach that many demonstrate when discussing these white¬ 
boards. There are many that I can quote, but they range from a basic 
misunderstanding of its purpose. In this category I would place those 
who place a "wow" factor on the ability to pass a wireless tablet around 
the class to display students’ input on the whiteboard — something 
that could be much more cheaply done with a Bluetooth keyboard 
and a conventional projector. 

Some instances are just bizarre: I saw one example recently where 
a young student was to demonstrate his handwriting on the white¬ 
board, but was too short to reach the board. His 
teacher gave him a drumstick to extend his 
“finger”. I don’t think I’ve ever seen a worse 
example of technological determinism in 25 years 
of work in educational technology. 

Curmudgeonly comments aside, if the devices 
are to be adopted, hopefully they will be done with 
sufficient scepticism that truly creative uses will be 
found. Scott McGill, from Macarthur Anglican 
School, says "we're trying to extend the white¬ 
board” which reverses the paradigm and demon¬ 
strates the creativity that good educationalists 
bring to the argument. 

You’ll need to consider placement of the device 
so that it is not too high for students (or vertically 
challenged teachers) to reach, yet high enough for 
all to see. Projector placement also needs to be carefully planned so 
users don’t cast a shadow over the viewable area. 

And check the operation of the particular brand with the platform 
that you are going to use — whether it be Mac or those other things. 
Seriously: there are some incompatibilities with some boards that will 
impact your use. 

In any event, interactive whiteboard deployment is a wonderful 
opportunity for Apple — one that it seems reluctant to take up. A 
simple Mac mini is a perfect accompaniment to such a device and 
very cost effective for schools. You won’t need a keyboard or mouse: 
the whiteboard will fulfil these functions admirably. 

Combine the willingness to adopt whiteboards with the superb 
creative opportunities that the iLife suite offers and hopefully we’ll 
get better results than teachers inviting one kid to come up to the 
front of the class to demonstrate how she can embolden a title in 
Microsoft Word. ^ 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 



© FNO Press, 2005, www.fno.org 
Cartoon by Jerry King, www.jerryking.com 
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By Kirk McElhearn. 


Enhance Tiger's search tool 


Command Spotlight 

Y OU know it’s there - why can’t Spotlight find it? The 
Tiger feature that promises to be your own personal 
Google does have its limitations, especially when 
searching your Mac’s most out-of-the-way corners. For greater 
control over the way Spotlight works, take a trip to Terminal. Its 
new mdf ind, mdls, mdimport, and mdutil commands help 
you find files, control exactly what Spotlight indexes, and 
search by metadata. 

Find files from Terminal. Like a regular Spotlight search, 
the mdf ind command lets you quickly find files on your Mac 
according to keywords - and it adds an extra twist or two. For 
example, if you run the command mdfind Walden, you’ll find 
any files that contain the word Walden in their names, content, 
or other metadata. 

Get specific. If you know that a file is in a certain directory, or 
you want to search only files in that directory, use the 
-onlyin directory name option to narrow down the search 
— for example, mdfind walden -onlyin /Users/thoreau 
/Documents. 

Tip: Drag the folder you want to search to the command-line 
prompt to add its path name quickly. 

Try live searches. Another option lets you run a live search, 
which updates results as users add files. This is particularly useful 
if you’re waiting for people to put files in your Drop Box, or if 
you run a server and want to see when files containing certain 
content or metadata appear in a shared folder. Since Spotlight is 
constantly indexing your files, you can see when it adds new 
files that match certain criteria. 

For example, if I type mdfind -live Walden, the command 
will alert me each time it discovers an additional matching file. 
A message will appear at the bottom of the Terminal window - 
for instance, Query update: 2 0 matches. The command 
will continue to update this number until I stop it by pressing 
control-C. If you want to see the names of all the files, then you 
must run the command again. 

Have we met? If mdfind's abilities sound familiar to you, then 
you’re probably acquainted with the locate command. 
However, there are some differences between the two. The 
locate command searches all the nooks and crannies of your 
Mac but looks just for file names. Also, it updates only when you 
run the weekly Unix maintenance routine or use the command 
/usr/libexec/locate.updatedb. 

On the other hand, mdfind updates its results automatically 
every time you create or add a new file, but it doesn’t search 
everywhere on your Mac. You can combine the powers of mdfind 
and locate using another of Spotlight’s command-line addi¬ 
tions - the mdimport command. 


Hot Links 

www.apple.com/au/macosx/features/spotlight/ 

Info on what Spotlight can and can’t do 




Terminal 



_ 

walden:- kirkS ndls walden.txt 




- g 

walden.txt - 





kMDltemAttributeChangeDate 

- 

O 

A 

r 

O 

O 

K) 

+0200 


kMDltemContentCreationDate 

- 

2004-05-19 13:24:24 

+0200 


kMDltemConter.tModificationDate 

- 

2004-07-02 18:19:07 

+0200 


kMDltemContentType 

- 

'public.plain-text" 



kMDltemContentTypeTree 

- 

( 



"public.plain-text“, 





"public.text", 





"public.data", 





"public.item", 





"public.content" 





kMOItemDisplayName 


'Walden.txt" 



kMDltemFSContentChangeDate 


2004-07-02 18:19:07 

+0200 


kMDltemFSCreationDate 


2004-05-19 13:24:24 

+0200 


kMDltemFSCreatorCode 


0 



kMDltemFSFinderFlags 


0 



kMDitemFSlnvisible 


0 



kMOltemFSbabel 


0 



kMDltemFSName 


"Walden.txt" 



kMDltemFSNodeCount 


0 



kMDItemFSOwnerGroupID 


20 



kMDItemFSOwnerUeerlD 


501 



kMOItemFSSize 


580975 



kMDltemFSTypeCode 


0 



kMDltemlD 


31241577 



kWDltemKind 


"Plain text document" 


kMDltemLastUBedDate 


2004-07-02 18:19:07 

+0200 


kMDltemUsedDates 


(2004-07-02 18:19:07 +0200} 


walden:- kirk$ 






Buried treasure. Spotlight indexes an incredible array of metadata for 
each of your files. Use the mdls command to find out what metadata a file 
type (in this case, a text document) includes. Once you know these 
attributes, you can perform detailed searches. 

Force Spotlight to index files. By default, Spotlight 
ignores many directories, such as your Classic System Folder. 
Sure, that makes results easier to comb through if you never need 
to look for OS 9 fonts; but if you do need to search these direc¬ 
tories, it can be a real pain. 

Use the mdimport command to add files to your Spotlight 
indexes. When you do, you’ll be able to search for much more 
than the default selection of files and folders. (When you add to 
your indexes this way, Spotlight won’t continue to index the new 
files automatically. You’ll have to run the command again.) 

The mdimport command forces Spotlight to index a folder. 
When you run the command, you’ll index all the contents of the 
directory and its subdirectories. The basic command structure 
looks like this: mdimport -f directory name. 

So if you want to index your Classic System Folder, you’d type 
mdimport -f /"System Folder" (assuming that the 
System Folder is at the root level of your startup volume). 

If you want to index other folders, or if Spotlight is not finding 
certain files, use the same command with the appropriate paths 
to index or reindex specific directories or volumes. Note: 
Spotlight doesn’t index text files that lack the .txt extension. That 
means you won’t be able to improve its ability to find, for 
example, configuration (.config) files and preference (.plist) files. 

Stop Spotlight indexing. If you peruse the Spotlight pref- 
erence pane, you’ll see that you can prevent Spotlight from 
indexing certain volumes or folders. Click on the Privacy tab and 
add the areas you don’t want indexed to the list. That’s handy if 
you don’t want your Mac grinding away every time you connect 
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your backup drive to archive files, or if you don’t want it to 
provide duplicate search results (the same files on both your main 
drive and your backup) when the backup is connected. 

The mdutil command gives Mac administrators similar 
powers. (You must preface it with sudo, which tells Terminal to 
run it as the superuser after you authenticate with your admin¬ 
istrator password.) Using this command, you can specify which 
volumes to index and you can also make Spotlight reindex 
volumes by erasing the current indexes. 

The on-off switch. To turn indexing on or off for a volume, run 
sudo mdutil -i on volume name or sudo mdutil - 
i off volume name, respectively. For example, if you want 
to turn off indexing for a volume called Backup, the command 
would be sudo mdutil -i off /Volumes/Backup. 

To delete the index for a volume, run the command sudo 
mdutil -E volume name. If indexing is on for the volume, 
Spotlight will reindex it immediately. If indexing is off, it will 
remain so (until you turn it on again). That means you’ll reclaim 
the disk space that the index used. 

Meet your metadata. Spotlight doesn’t just index file names 
and file content. It also indexes metadata, which is data about data. 
Metadata might include the last save date or author of a Microsoft 
Word document; the artists, composers, albums, and genres of 
digital music files; or, in the case of an e-mailed file, the sender’s 
e-mail address. Ever/ file contains an astonishing list of metadata. 

The problem is that you probably don’t know what kinds of 
metadata you’ve got in your index. The mdls command can help. 
It lets you see what type of metadata Spotlight has indexed for 
any file. Running the command, in the format mdls file 
name. txt, shows the metadata for a text file (see the screen- 
shot “Buried treasure”). You can see some simple information, 
such as the following: 

kMDItemKind = ’’Plain text document” 

kMDItemLastUsedDate = 2004-07-02 18:19:07 +0200 


The first line shows the document type, and the second line is the 
last date someone changed the file. You’ll see different metadata 
for different files. A file you downloaded from a web site will 
have a URL. Music files will have tag information. A digital 
photo will have everything from the camera’s make to whether 
your flash was on. Once you know the odd terms (kMDItemKind 
isn’t exactly colloquial), you can search for any of these meta¬ 
data types. 

Say you want to find a file that a friend sent you by e-mail, 
but you can’t remember its name or what it contained. This is a 
piece of cake: search for the sender’s e-mail address. Run the 
mdls command on an e-mail message to find out how to search 
for such metadata. (You can just drag a file to the prompt to enter 
its path and name.) The attributes it returns are the arguments 
you can use. 

Once you’ve got the right arguments, you’re ready to search. 
For example, to find a file received via Apple’s Mail (Spotlight 
doesn’t index Entourage databases or e-mail from some other 
programs), you’d use the mdfind command like this: 

mdfind "kMDItemAuthorEmailAddresses 
1 *niche.com.au*'" 

This command searches for any file received from a 
niche.com.au e-mail address. Pay close attention to the use of 
quotation marks, asterisks, capital letters, and the double equal 
sign (==). Type man mdfind for more on this command’s syntax. 
All the attributes. If you’d like to see all the attributes you can 
search by, use the mdimport command. Type mdimport -A in 
Terminal, and you’ll see a long list of more than 100 attributes, 
as well as a short description of each one. 

Needling the haystacks. With Tiger’s Spotlight commands 
at your disposal, you now have totally new ways to search for 
the most obscure files on your Mac. Best of all, you can combine 
these commands with the many other Terminal commands you 
already know. ^ 
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Retrospect 
query of the month 

By Sean McNamara. 

Bonus four-parter 


Help folder 

We answer 
our readers' 
questions 

Each month Channelworx (1300 
883 882) gives a copy of Dantz 
Retrospect Desktop (valued at 
$259) to the Australian Macworld 
reader who submits the most 
intriguing Help folder query. 

Retrospect Desktop is the #1 
home and small office backup 
software for Macintosh. Don’t rely 
on manual drag-and-drop to 
protect your data — it misses 
important files, is performed 
sporadically at best, and cannot 
restore older or deleted files. 
Retrospect allows you to easily set 
up complete, scheduled backups 
of three networked Macintosh, 
Windows, or Red Hat Linux 
desktop and notebook computers. 
Client licenses are available to 
protect additional computers. The 
product CD contains both 
Retrospect 6.0 for backing up to 
Mac OS X (10.1.5 though 10.3 
“Panther”) and Retrospect 5.1 for 
backing up to Mac OS 9. 

Send your query to 
matthew.powell@niche.com.au 
for consideration for Help folder. 
Include your full mailing 
address to be eligible to win 
Retrospect Desktop. 

All queries and solutions are the 
sole property of Niche Media. * 

■ Sean McNamara is a Sydney- 
based consultant trading as 
MacAssist. 



Hot Unks 

www.macsasnew.com.au 
www.microseconds.com.au 
Second-hand Macs and accessories 
www.linuxhelp.net/guides/samba/Samba Setup Guide 
support.microsoft.com/default.aspx7scid = kb;en-us;101747 
Microsoft’s Knowledgebase on user authentication 



■ The following four problems 
are driving me nuts and no 
one seems able to help. I have 
a G3 iMac, 600MHz, 768MB 
RAM and 40GB Hard Drive, of 
which 30GB remains unused. 
My operating system is Mac 
OS X vlO.3.9. 

1. How can I open my Junk 
Mailbox in Apple Mail to check 
headers and ensure that all 
message automatically sent to 
Junk are junk? All other 
mailboxes open 
conventionally — but Junk sits 
there mute. It has a dozen 
messages inside. Until a 
month ago, I could open the 
Junk mailbox to check 
headers. No longer though. 

2. How can I delete unwanted 
e-mail addresses when there’s 
nothing in my Address Book 
(all deliberately deleted). I e- 
mail a friend frequently, and 
when I begin typing in his 
address, two of his earlier — 
now defunct — addresses 
appear, or the address of his 
son. I cannot kill these, no 
matter what. My local 
AppleCentre is unable to help. 

3. Internet Connect refuses to 
store my correct Internet 
password (eight characters) 
and persistently loads an 


incorrect ten-character 
password. Password is correct 
in Mail and Network System 
Preferences. I have to change 
it manually every time I use 
Internet Connect to go online. I 
have tried trashing the Internet 
Connect preferences file; 
repairing Disk and 
Permissions; re-installing my 
OS; but the problem remains. 

4. I have a folder in my Home 
folder for draft articles I write. 

A few days ago, I discovered 
three article file icons have 
changed shape (now 
rectangular), colour (they’re 
now dark grey) and while my 
original file title remains, they 
cannot be opened. Get Info 
lists them as “UNIX Executable 
Files”. How come? Are the 
files permanently lost to me? 
How can I open them? 

Jim McCarter 
Judbury, Tas 

There are a couple of ways we 
can regain access to your Junk 
mail folder. The first is to turn off 
Junk mail filtering A so that the 
mail box disappears, then re¬ 
enable it so it comes back — 
that may reset whatever is 
wrong with your Mail 
application. If it doesn’t we can 
try a bit more of a 
sledgehammer approach. 

Quit out of Mail, then open 
your Home folder, then open the 
Library folder in there, then open 
the Mail folder, and then open 
your account’s mail folder — it 
should be something like “POP- 
user@example.com”. You’ll see 
a Junk.mbox file in there 
— move that file to the 
Desktop and rename it 
“Old Junk.mbox”. 
Navigate back to the 
Mail folder in your Home 
folder’s Library folder, 
then open the Mailboxes 
folder in there — drag 
the “Old Junk.mbox” file 
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into that folder, restart Mail and 
see if it opens the messages in 
there now. 

Getting rid of defunct e-mail 
addresses is quite straightforward 

— choose Previous Recipients 
from the Window menu, then 
select the addresses you want to 
discard, and click on “Remove 
from List” B. 

Internet connect obfuscates 
the number of characters in your 
password to eliminate one piece 
of information hackers might be 
able to use to guess your 
password — for example, if 
someone knows you have a dog 
whose name is six characters 
long, and they see six bullets 
there in Internet Connect, they 
might guess that password. 
Changing the number of bullets 
to misrepresent the number of 
characters in the password is a 
security measure of sorts. 

So, I’d ask if you can actually 
connect or not or if you’re seeing 
the extra characters and 
assuming it’s incorrect. If it is, in 
fact, incorrect, you can change it 
in the Network System 
Preferences because that’s 
where Internet Connect gets it. 

Finally, I’ve seen some files 
behave in the way you describe 

— one of the best ways to get 
them to open properly is to give 
them the appropriate file 
extension. So, if it’s a Word file, 
add “.doc” at the end of the 
filename, if it’s AppleWorks, add 
“cwk”. If it still doesn’t work, 
select the files, then Get Info on 
them, and choose the 
appropriate application from the 
“Open with” popup menu. 


ft oo 

Previous Recipients 

A 

7 

'Q, Search 

u 


Name » Cmul Us: Used 

System Delivery Mail Maiier-Deemon-Sememet 16/09/200 
System Delivery Mail MAILER-DAEMONJdeuter 16/09/200 
System Delivery Mail MAiLER-DAEMON3t>osthx 16/09/200 
System Delivery Mail Maiier-Daemon?famvi(J.c 16/09/200 Q 
System Delivery Mail MAILER-DAEMON-?tromie 16/09/200 
System Delivery Mail MAiLER-DAEMON3mta.ev 16/09/200 
System Delivery Mail MAlLER-DAEMONSwanad 16/09/200 
System Delivery Mall MAiLER-DAEMON3wanad 16/09/200 
System Delivery Mail MAILER-DAEMON 3d-m.k 16/09 /200 


System Delivery Mail MAILER-DAEMON3vgw-s! 16/09/200 * 

(utttm n»l.u*n> Mall MxIUr-fVxem/vi.'hAvenhlrrl 1A/r>0/?nn T 

Remove From List ) Add to Addre ss Book 



■ The keyboard on my G4 had 
to be replaced by an Apple 
M9034LL/A because the 
original was no longer 
available. The keyboard 
requires Mac OS X vl 0.2.5 but 
works fine with Mac OS 9.2.3 
and Microsoft optical 
Intellipoint 3.2 mouse with one 
exception — the “power” key 
does not work. This 
necessitates starting up by 
pressing the “power” button 
on the tower. 

Frequent use of this button 
caused it to jam recently 
resulting in an inability to start 
the computer until the problem 
was identified and the button 
freed. As it would be much 
more convenient to start (and 
stop) the computer from the 
keyboard, is there anyway to 
assign a function to the 
“power” key on the keyboard 
or any other key or key 
combination. 

Don Sharp 
Runaway Bay, Qld 

There isn’t actually a power key 
on those newer keyboards, Don 
— perhaps you’re thinking of one 
of the other function keys like the 
Eject key. Unfortunately, there’s no 
way to assign the Power function 
to a key on a keyboard which 
doesn’t have the key already. 

Some third-party keyboards 
do have a power key which 
works to turn Macs on, but the 
best way would be a second¬ 
hand older-style Apple keyboard 
with power button from a dealer 
such as Macs As New or 
MicroSeconds (see "Plot links”). 



■ I use my iBook G3 running 
Mac OS X vl 0.3.9 at work, but 
I can’t log on to Windows 
computers on the network. I 
can surf the web, I can 
download e-mail. When it 
comes to logging onto other 
users or the server (HP Server 
TC2110, running Windows 
Server 2003), I can see their 
icons in the Network 
preference pane, but when I 
double-click the icon and enter 
my username and password 
(which is correct) I receive an 
error message: “The alias 
‘SERVER’ could not be 
opened, because the original 
item cannot be found”. 

There is one client I can 
actually log on to in the office 
(into My Documents no less), 
but then I have no privileges to 
do anything. Our IT manager 
has checked my network 
settings and they appear to be 
OK and I can ping the server 
— any ideas? 

Mark Curtis 
Broken Hill, NSW 

There could be several 
problems, Mark. Plave you 
confirmed your username and 
password work from other 
Windows computers into the 



server to access the data 
there? I’m presuming you have, 
but I have to ask to eliminate as 
many potential causes as 
possible. 

You could also try using a 
URL to access to server, such 
as smb://192.168.0.251/Share 
— type this into the dialog box 
called up by the Connect to 
Servercommand in the Go 
menu in the Finder A. Make 
sure you replace the IP address 
with the Server’s address, and 
the “Share” with the actual 
share name. 

You might also need to set 
your Workgroup and WINS 
server details — you can do this 
in the Directory Access 
application in the Utilities folder 
(which is in the Applications 
folder) — double-click on the 
SMB/CIFS item and enter the 
appropriate details B. 

You might also be seeing a 
conflict between your Mac and 
the Windows machines on how to 
handle encrypted and plaintext 
passwords — get your IT 
manager to check out the 
“Flacking the Windows Registry" 
section of Samba Setup Guide 
(see “Hot links”) — I’ve seen that 
fix get browsing and logging on 
working a few times now. Your IT 
manager may prefer to use 
the Microsoft UAM (User 
Authentication Module), which is 
described in Microsoft’s 
KnowledgeBase (see "Hot links”). 
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E-mail help required 


Personality conflict resolved 



■ We also have trouble 
receiving e-mails from a client 
using BigPond (Help Folder 
06.2005). We don’t even get 
the header info that Vern does. 

Our client has to ring us, tell 
us an e-mail is coming 
through. We then go on the 
web and get the e-mail 
through webmail using 
Internet Explorer or Safari. A 
less than ideal situation. Our 
client has talked to BigPond 
with no joy. Our provider has 
given no solution. 

How do e-mails get stuck on 
webmail and not reach us 
when using Apple Mail? 

Fran Arthur 
Wollongong, NSW 

The hoops you have to jump 
through sort of defeat the 
immediacy of e-mails, Fran. 


Unfortunately, there’s not 
enough information here to 
start to sort out where the 
problem is. 

There may be a problem with 
the content format of the 
message, or perhaps 
something about the headers in 
the e-mail is making Mail 
misbehave. To start to 
troubleshoot the problem I 
would need to see the headers 
from one of the problem e- 
mails to try and sort out where 
things are going wrong — I 
would also try setting up 
another e-mail client, such as 
Entourage or Eudora to see if 
they’re also having the 
problem. While testing, you can 
set up your different clients to 
leave the message on the 
server when checking so that 
each one can “catch" the 
problem e-mails. 

Perhaps if other people are 
having the same problem 
receiving e-mails from BigPond 
and can send in headers from a 
few e-mails which display the 
problem and report which e-mail 
clients are mucking up, we can 
begin to nail the cause. 


Microsoft 

Reader tip 

■ A number of readers wrote 
in with solutions to Charles 
Nelson’s problem from Help 
folder 07.2005 about using 
multiple e-mail addresses in 
Apple mail. Sometime AMW 
contributor James Murty 
was first. 

Provided that the user is 
happy to have the same “Full 
Name” information sent, a 
better solution is to simply put 
multiple reply-to addresses into 
the “Email Address:” field A. 
Then when the user is 
composing an e-mail, they can 
select from the account popup 
which reply-to address they 
wish to send B. 

James Christopher Murty 
via internet 



Each month, Microsoft gives 
a free Wireless Notebook 
Optical Mouse valued at $70 
to the Australian Macworld 
reader who submits the best 
tip. Sized for mobility and 
designed to be noticed, 
Microsoft Notebook Optical 
Mouse offers great comfort 
for either hand and is always 
good to go. E-mail your tip, 
together with your name, 
address and phone number, 
to matthew.powell@niche. 
com.au. All reader tips 
published become the sole 
property of Niche Media. 



The old grey mare 



■ We use a G5 iMac with Mac 
OS X v10.3.9. On changing up 
to Mac OS X a few months 
ago we managed to keep 
using our old reliable 
workhorse of a printer, an 
Apple LaserWriter Select 360 
— until a week or two ago, 
when shortly after “updating” 
to 10.3.9 from an earlier 10.3.x 


the Mac could no longer find 
the printer. 

AppleCare doesn’t know 
about the problem but just 
says it is “probably” no longer 
supported, and suggested I do 
an archive and install then 
keep working up through the 
updates until it stops working! 

Is there any workaround 
whereby we could import the 
working bit of an earlier 10.3.x 
into 10.3.9, (or another 
solution). We hope it is not just 
a way to persuade us onto 
Tiger, when other things might 
stop working! 

Angus Henry 
Wulagi, NT 


While I think Tiger is a 
worthwhile upgrade, Angus, I 
understand your hesitation to 
upgrade just to get your printer 
working again, and I don’t think 
we’ll need to do that. 

If the machine is just having 
trouble finding the printer, you’ll 
need to make sure that 
AppleTalk is enabled in the 
Network System Preferences A. 



The LaserWriter Select 360 
doesn’t have built-in Ethernet, 
so you must be using some 
sort of Ethernet to LocalTalk 
adaptor. I find these sometimes 
lose the plot a bit, and need a 
reset by powering them down 
then up. Sometimes you need 
to try powering on the printer, 
adaptor and computer in 
different orders to finally get 
them all talking again. 

If the above doesn’t work, you 
could try deleting then re-adding 
the printer using the Printer 
Setup Utility. The above solutions 
would clear up the vast majority 
of situations that match the one 
you describe, Angus. 
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The LaCie Biggest F800, with hardware RAID controller, harnesses the power of 4 disks 
to give you up to 2TB (2000GB) capacity. Supporting RAID levels 0, 0+1, 5, and 5 + 
HotSpare, it protects your data while providing greater perfomance, data integrity, and 
availability. It also provides easy installation with USB2.0/FW800 and rapid transfer 
rates of up to 80MB/s. 


laCie 


www.lacie.com/ au 

sales.au@lacie.com 
Available from Apple resellers. 
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Reviews of the latest computer books. 


Pardonnez 
mon Fran^ais 



© 

Hot Links 

www.oreilly.com 

Home of the Designer Notebook series 


T HE Designer Notebook series “is designed to inspire and 
instruct illustrators, graphic designers, photographers, and all 
professionals who create images ... it reflects the best in the 
world of digitally created images”. Translated from the French, which 
lends a quaint difference to the text, each title in the series follows a 
group of French digital professionals as they do their stuff. 

Chapters start with the finished image, a note on the software and hard¬ 
ware used and a strip showing the three main stages of composition. 

Beginning with the raw materials — photos, sketches, scans and 
textures — each artist relates in detail the many steps towards the final 


are photographs there is quite some detail about the lighting set-ups 
used to capture the original images. Projects include surreal glass¬ 
ware, a saucy weight loss ad, a rainy montage featuring a barometer, 
a frog and an umbrella, and clothes winging their way into tumble 
dryers. Photographers and graphic artists are featured in this title. 

Photo Retouching with Photoshop features the work 
of a wide range of professionals from digital imaging experts to photo 
engravers. You might expect this title to deal with restoring old 
photographs, which it actually does only in a couple of instances. Most 


result. At every stage the artist, in conver¬ 
sation with the reader, explains the reason 
for the technique that is used. This adds 
an intimacy and a feeling of collaboration 
that you rarely find in instructional mate¬ 
rials. As you might expect, the page layout 
is sumptuous with crisp screen shots of 
varying sizes in full colour and detailed 
dialogue boxes. In addition to traditional 
text blocks there are incidental comments 
by the artist in a handwriting font seem¬ 
ingly taped to the page. Tres chic. 

I’ve chosen three books from the series 
that deal with varying uses of Photoshop. 
Versions of the software used range from 
CS right back to 5.5. 

Illustrations with Photoshop 

follows the work of nine artists as they 
apply an array of Photoshop tools to raw 
sketches and photographs, culminating 
in works of dazzling virtuosity. Examples 
include sci-fi scenarios, intimate portraits, 
a medieval scene, kid's stuff and adver- 




Title Creating 

Photomontages 
with Photoshop 
— a Designer’s 
Notebook 
Author various 
Publisher O’Reilly 
ISBN 0596008589 


Title 40 Digital 
Retouching 
Techniques — 
Second 
Edition + CD 
Author Zack Lee 
Publisher Go Digital 
ISBN 8931435126 


Title Illustrations with 

Photoshop — 
a Designer’s 
Notebook 
Author various 

Publisher O’Reilly 

ISBN 0596008597 

RRP $49.95 


Title Photo Retouching 

with Photoshop — 
a Designer’s 
Notebook 
Author various 
Publisher O’Reilly 
ISBN 0596008600 


examples feature glamour fashion 
photography, but there's also a 
panorama of a sailmaker’s workshop 
and a wicked background replacement 
job on a medieval castle. A better title 
might have been Image Manipulation in 
Photoshop. As with the other titles the 
process proceeds from a problem — 
how to deal with uneven skin colour, for 
example — and then details the solution. 

40 Digital Photo Retouching 
Techniques — Second Edition 

takes a pragmatic approach to the 
process of photo manipulation, this time 
featuring Photoshop Elements 3.0. If this 
is your first go at image editing, the intro¬ 
duction covers all the background infor¬ 
mation and basic skills you will need to 
get started. There are plenty of “before 
and after” illustrations and the dialogue 
boxes show you exactly where to point 
your mouse. The accompanying CD 
contains the sample images used in the 


tising material. All of which form a convincing gallery of proof that 


book organised by chapters and a trial version of Photoshop Elements 


Photoshop techniques skillfully applied can lift 2D images to a new 


but for Windows users only. 


dimension. Contributors include book illustrators, video game artists, 
painters, graphic designers and freelancers. 

One stunning example is a panorama of the city of Porto as the sun 
sets over the river Duoro and the city lights begin to stand out against 
the dusk. Beginning with a scanned pencil sketch and guided by 
photographs of the locale the artist shows us how he intricately airbrushes 
colour in and brings the drawing to life with skillful use of selections. 

Creating Photomontages with Photoshop contains 

a similar gallery showing how imagination is the only limitation to 


The 40 techniques are grouped under topic headings — correcting 
contrast, manipulating colours, enhancing portraits, using special 
effects and sharing images. 

At 180mm by 180mm and just over 200 full-colour pages the book 
will fit nicely in your laptop bag. For beginners this title will give you 
the confidence to make your first steps in digital image editing. For 
intermediate users there's a wide selection of professional techniques 
that will make your beginner's days seem a distant memory. ^ 

Keith has been a Mac addict since 1984 and still can’t fathom 


artistic endeavour with Photoshop. As the base materials in this title 


why there is anyone who isn’t. 
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online portable audio superstore, now open for business, 
the biggest range of iPod accessories are just a click away. 
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Roku SoundBridge 

Network Music Player 


★★★★★ 


|£ Works with 

Mac iTunes 


Wired Editor's Pick — Rated 5 out of 5 



Macworld 


♦Iff 


Finally, a network music player 
that looks as good as it sounds! 

Roku SoundBridge plays your PC 
or Mac digital music files anywhere 
in the house - connecting your 
stereo or powered speakers to your 
computer’s digital music library. 

Or listen to a variety of Internet 
Radio stations, without even turning 
on your computer. WMA, MP3, AAC, 

AIFF and WAV music formats are 
supported — and it’s network ready 
with wired Ethernet or Wi-Fi. 

A large, bright display; 

Apple Rendezvous® and iTunes®* support; 
make the SoundBridge the most compatible 
music player around. Contact Palaeography 
for more details. 


www.buymac.com.au 

Freecall: 1800 BUY MAC 


BONUS FREE 
Vue 5 Infinite 
(Valued at $599) 
with Lightwave 8.3 
purchase 
In August 
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■ Type 

Wireless broadband modem 

■ Rating 

m 

■ OSX 

Only (10.3.7 or later) 

■ Pros 

Tiny; enables fast internet access almost 


anywhere in the country 

■ Cons 

EV-DO network coverage needs improvement; 


behaviour on Mac a little awkward 

■ RRP 

free with certain Telstra mobile internet plans 

■ Manufacturer Maxon 

■ Distributor 

Available from Telstra shops 

■ Reviewer 

Matthew JC. Powell 

■ Hot links 

www.maxon.com.au 



MiniMax 

Internet on the go 


O NE day, all of Australia will be one giant internet hotspot, 
where you can simply open up your laptop and be 
connected to high-speed bandwidth wherever you are. 
That day is not today. 

Outside the major cities, high-speed internet is hard to come 
by. In fact, you don’t have to go too far off the beaten track in 
this wide brown sunburnt land of ours to find that dial-up is 
your only option. 

Into that void comes the Maxon MiniMax, supplied by Telstra 
as part of its mobile internet plan. MiniMax is essentially a tiny 
(you could even say cute) modem you plug into a USB port, and 
then connect to Telstra’s CDMA mobile network. Within a big 
city, it operates using the EV-DO protocol, which offers speeds 
comparable to pretty good ADSL. Once you’re out of range of 
EV-DO, though, it switches automatically to 1XRTT, which 
is comparable to so-so ADSL. 

Switching between the protocols is seamless, 
but the loss of speed is noticeable. Watching 
movie trailers on a train from Sydney to 
Gosford, the moment when the connection 
choked was obvious, as was the point where it 
speeded up again. I would love this device if only 
the EV-DO coverage was better (Maxon says the EV- 
DO coverage is expanding, but I was unable to find 
any information on exactly how far it spreads at this stage). 

Connecting to your Mac is a reasonably straightforward propo¬ 
sition. You download the software from Maxon’s web site and 
install it. Then you find a MiniMax application on your Desktop. 
Plug in the MiniMax, double-click the application, and surf. 

Well, that’s the theory anyway. I found I had to create a new 
Network identity in System preferences, and deactivate all ports 
except the MiniMax, to make it work. Also, if I shut down the 
connection, the MiniMax would hang so I couldn’t simply restart 
the connection. Unplugging and plugging the device back in 
seemed to fix that. 

Cost benefit. If this is selling you on the idea of mobile 
internet, settle down and take a few breaths. It is not cheap. 
Have a look at Dan Warne’s NetWorth column this issue for a 
rundown of the pricing plans and you’ll see this is not a device 
you would use for your “always on” connection. It’s important to 


Outstanding 

Very good 

Good 

Flawed 

Unacceptable 

Dangerous 


m 

m 

* 

* 





We evaluate, 
rigorously test 
and give detailed 
assessments of 
new-release 
software and 
hardware. 


weigh these costs against how much you’re spending on dial-up 
and whether the higher speed is worth it. 

Mostly I’d suggest the MiniMax will appeal to city types who 
regularly travel to areas where there is no access to high-speed 
internet. It’s great for logging on, grabbing your e-mail and 
checking a few web sites, but I wouldn’t want to use it to down¬ 
load an OS X system update. 

Australian Macworld’s buying advice. No-one can say 
that Telstra isn’t providing high-speed internet access to regional 
and rural Australia. It’s just doing so very expensively. Maxon 
deserves a lot of credit for making the MiniMax work on the Mac 
- it works well. Now the ball is in Telstra’s court to make EV-DO 
more accessible, geographically and economically. 
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Test drive. 


■ Type 

Large-format laser printer 

■ Rating 

m* 

■ Pros 

Compact; handles A3-size paper; fast; 
crisp output; built-in print server 

■ Cons 

PostScript costs extra 

■ Ports 

Ethernet, USB, parallel, serial 

■ RRP 

$1895 

■ Manufacturer Fuji-Xerox 

■ Distributor 

Fuji-Xerox Australia 13 14 12 

■ Reviewer 

Ian Yates 

■ Hot links 

www.fujixerox.com.au 

www.gimp.org/macintosh 


Fuji Xerox 
DocuPrint 205AP 

Proves that size does matter 

S OMETIMES you just need more speed from a laser printer 
than you can get from the $500 models on offer at your 
local electrical appliances retailer. Despite the fact that 
they are often rated at 20 pages per minute, these pocket- 
printers can only achieve that speed when presented with a 
request to produce the same 20 pages in the same minute. 
When you want 20 different pages printed in the same minute 
you need something a little bigger, a little faster and a bit 
more expensive. 

It’s big, it’s tough and 
it’s fast. Something like the 
Fuji Xerox DocuPrint 205AP 
fits the bill. This is a solid 
22kg printer, but it isn’t a 
monster. Measuring about 
50cm wide by 35cm deep 
and standing a smidgen over 
30cm tall, the DocuPrint 
205AP does take up its share 
of desk space but it still fits 
comfortably on top of a two- 
drawer filing cabinet if you 
don’t have a special-purpose 
printer-stand. 

With this increased size 
comes the ability to feed 
A3-sized sheets of paper 
into the printer, although 
you’ll need to perform a 
quick transformer-style trick 
to make that happen. The 
printer comes standard with 
two trays: the upper tray 
with a 250-sheet capacity 


and the lower one holding 500 sheets. Both trays fit snugly 
inside the printer, leaving you wondering if you have to buy a 
special A3 tray before you can step up to the hectare-printing 
league. 

However, further inspection of the solidly-built trays reveals 
two sliding locks that, when released, allow the trays to grow 
like Inspector Gadget’s elevator-shoes until they can comfort¬ 
ably take large wads of A3-paper. 

Being able to print on A3 paper is the key to its speed on 
A4-paper. Unlike most lasers, the 205AP consumes its A4- 
paper long-side first, using a wider than average drum. When 
you feed this beast a hundred-page document, it doesn’t 
bluster - it just settles into a rhythm and spits out a 1200- 
by-1200 dpi page every three seconds, making no more noise 
than much smaller laser printers. 

Add-Ons. The 205AP has quite a few available options, 
including two more paper trays that you can stack under the 
printer, allowing you to massacre an entire rainforest before 
needing to reload. You can also add-on a duplex option, 
which allows you to print on both sides of the paper directly 
from your Macintosh, which should give the forest more time 
to recover between print runs. 

You can bump the built-in 64MB memory with either one 
or two 128MB modules to a maximum of 320MB. You’ll need 
the extra memory if you plan to print A3 pages with lots 
of graphics, or A3-duplexed pages, and the extra memory is 
compulsory if you install the optional PostScript kit. 
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Opening the side of the printer to add the extra RAM and 
PostScript kit is simple, with only one thumbscrew needing to 
be loosened. Inside there are two more thumbscrews holding 
a metal cover plate in position, but you’ll probably need a 
small screwdriver to loosen them unless you have steel thumbs. 
Hiding under that cover are the RAM and ROM sockets, which 
look very similar to the expansion sockets you can find inside 
a PowerBook. We decided against plugging-and-praying with 
our PowerBook memory modules to see if the printer slots 
were compatible. 

The great communicator. The 205AP comes with several 
interfaces, including the obligatory USB. However, the most 
appealing for the small office or busy home office is the 10/100 
Ethernet port. If you plug the 205AP into your Ethernet switch, 
you don’t have to use your file server or one of the office Macs to 
share the printer with everyone on the network. The printer has 
a built-in print server that supports LPD and Internet Printing 
Protocol, which both appear on the Add Printer menu of Mac OS 
X. You can tell the printer what IP settings to use or just let it ask 
your router for an address using the built-in DHCP client. 

Once the printer has been given an IP-address you can access 
nearly every setup function using your Safari browser. The built- 
in web interface lets you check on toner as well as paper levels 
and even includes a link to the Fuji-Xerox online toner/cartridge 
shop. You can also set the printer up to send e-mails when it 
isn’t happy with things, whether it’s low toner, low paper or a 
paper-jam. 

Sticker Shock. The DocuPrint 205AP’s 1895 RRP may 
surprise you if you’re not used to shopping in the A3 laser 
department, but you should be able to get one for at least $300 
less from your favourite printer shop. Budget an additional $500 
for the extra memory and PostScript kit if you want to be able to 
print natively out of the box from your Macintosh. 

The 205AP comes with Hewlett Packard’s PCL v6 language 
built-in, allowing you to save the $500 Postscript upgrade price 
just by downloading the latest version of GIMP (see “Hot links”). 
The acronym stands for GNU Image Manipulation Program and 
it can do a lot more than just make it easy to plug non-Postscript 
printers into your Macintosh. However, saving $500 by loading 
the free software is enough incentive — you can explore the 
other wonders of GIMP later. 

This is a true workhorse printer rated at 50,000 pages per month, 
and at that rate you’ll also get through five or six toner carts per 
month, at about $250 a shot. As usual, the toner cartridge that 
comes with the printer lasts 4000 pages less than the replace¬ 
ment units, and no, you can’t buy the smaller carts separately. 
The mystery behind this printer manufacturer logic has never 
been fully revealed, but they all seem to do it. 

Australian Macworld’s buying advice, if you need to 

do lots of printing, or large printing, or both of the above, at a 
blistering pace, this machine can do it at about half the per-page 
price of thrashing an inkjet printer until it melts. 
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Test drive. 



Photoshop CS2 

InDesign CS2 

Illustrator CS2 

■ Type 

Image-manipulation application 

Page-layout application 

Illustration program 

■ Rating 

\\\\'* 




■ Pros 

Broad spectrum of improvements; 
increased 16-bit support; innovative 
HDR Merge and Vanishing Point 
features; excellent productivity and 
automation enhancements 

Rich typographic and layout capabilities; 
handy object styles; strong text and 
graphics importing and formatting controls; 
style and colour-swatch sharing; anchored- 
object feature; consistent colour calibration; 
auto-correction and in-line spelling checker 

Convenient Command palette; extremely 
functional Live Paint and Live Trace tools; 
can apply Photoshop filters parametrically 

■ Cons 

Still can’t apply filters 
non-destructively; inadequate 
documentation 

Automatic numbered lists have limited 
formatting options; inflexible data merge; 
text-wrap feature doesn’t work for master- 
page items; auto-correction doesn’t support 
special characters; can’t detect Photoshop 
blending modes; web export is limited to 
GoLive CS2 

No multi-page support 

■ RRP 

Premium edition: $2209; upgrade from previous version of Photoshop $1499; upgrade from previous version of Creative Suite Premium $999. 
Standard edition: $1699; upgrade from previous version of Photoshop $999; upgrade from previous version of Creative Suite Standard $699. 
Individual products also available separately, and education pricing available. 

■ Publisher 

■ Distributor 

Adobe Australia 




■ Reviewer 

Jim Heid 

Galen Gruman 


Ben Long 

■ Hot links 

www.adobe.com.au 
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ADOBE CREATIVE SUITE 2 

Photoshop CS2 

Adds depth, refinement, 
and complexity 

S OMETHING for eveiybody: that about sums up what’s new 
in Adobe Photoshop CS2. The latest version of the world’s 
top image editor is peppered with improvements for every 
type of user. Photographers gain the most, but Photoshop CS2 
will also bring smiles to film and video producers, print and 
packaging designers, and web publishers. 

The new version also has interface and automation enhance¬ 
ments that boost productivity. All of this is wrapped in an inter¬ 
face that will be pleasantly familiar to Photoshop veterans — and 
occasionally daunting to new users. 

Photo finish. Photoshop CS2’s photography-related enhance¬ 
ments run the gamut from basic to bleeding edge. The new 
version adds two tools that debuted in Photoshop Elements 3 
but now work on 16-bit images: the Red Eye tool does a fine job 
of fixing that common snapshot flaw, and the new Spot Healing 




Raw refined. Camera Raw 3 adds a Curve tab that gives you fine control 
over contrast. You can choose from a few predefined curves or create a 
custom one by adding control points and positioning them as desired. 
The new Filmstrip pane (on the left) makes it easy to apply the same 
settings to multiple RAW files. 


tools for straightening and cropping images. A new Curve tab 
lets you finely adjust image contrast by positioning control 
points (see the screenshot “Raw refined”). It works much like 
the Curves dialog box in Photoshop, and because RAW images 
contain a great deal of highlight data, the Curve feature is 
particularly useful for bringing out highlight detail that might 
otherwise get discarded during the conversion process. 


Brush tool simplifies retouching by eliminating the need to first 
specify a source point - just select the tool and click or paint on 
the flaw. Adobe has also updated the venerable Lens Blur, Lens 
Flare, and Liquefy filters to work in 16-bit mode, which is critical 
to artists working with 3D graphics and to photographers who 
shoot in a RAW format. 

Speaking of RAW image files, Photoshop CS2 includes Camera 
Raw 3, a major update to the software that most photographers 
use to prepare and optimise such images. Camera Raw 3 still 
works as a plug-in - a design approach that allows Adobe to 
release frequent updates that support new cameras. One update 
has already appeared; at press time, the current version was 3.1. 

Camera Raw 3 features several improvements, including new 


Camera Raw 3 also works with the new Bridge applica¬ 
tion, giving you some appealing workflow options: you can 
make image adjustments without even launching Photoshop - 
Camera Raw saves your adjustments in a queue for processing 
later. Busy photographers can quickly tweak a set of images 
and then get back to shooting while Photoshop crunches 
through the shots. 

Photo filtering. Photographers will also love Photoshop 
CS2’s new Lens Correction filter, which fixes many common 
forms of optical image distortion, such as pincushion and 
barrel distortion. A set of perspective adjustments makes 
it easy to fix the problem of converging verticals, which 
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GoLive CS2 


Web-design application 





Significant CSS improvements; 
mobile-device authoring; 
encrypted file transfer 


Buggy; lack of compelling 
new features 



can cause a building to appear to tilt backward (see the 
screenshot “Straighten up”). Also new in Photoshop’s filter 
arsenal are noise-reduction, sharpening, and blurring filters. 
The Reduce Noise filter cleans up noisy images, such as those 
shot at high ISO speeds. It gives you far more control than 
the Dust 8t Scratches filter - it lets you reduce noise on indi¬ 
vidual red, green, or blue channels, and adjust edge details 
to avoid excessive softening — while still providing natural¬ 
looking results. 

The new Smart Sharpen filter goes well beyond the Unsharp 
Mask filter. You can, for example, control the amount of 
sharpening applied to highlights and shadows. Of the three 
new blur filters in Photoshop CS2, the most interesting is 
Surface Blur, which creates a diffused, soft-focus look. Used 
sparingly, it’s surprisingly effective at removing noise and 
film grain. Used with abandon, it creates a dreamy mood that 
you’ll be seeing in a lot of wedding albums. 

Some of Photoshop’s new filters let you save filter settings 
for later - a valuable addition I’d like to see in more filters. 

Broaden your range. No camera can match the human 
eye’s ability to take in a scene containing a wide range of dark 
and bright areas. Photoshop users employ several techniques to 
deal with this reality - from tweaking shadow and highlight 
details, to processing a RAW file using multiple tonal settings 
and then combining the resulting files. 

Photoshop CS2 adds another option: the HDR Merge command. 
HDR is short for high dynamic range. HDR photography involves 
using a tripod-mounted camera to shoot several photos of a 
scene, each at a different exposure. Run those shots through 
HDR Merge, and Photoshop blends them in an attempt to capture 
the full tonal range of the original scene. The resulting file is a 
32-bit image that you can convert to an 8- or 16-bit image for 
printing and displaying. 

During that conversion process, you have a few options for 
shoehoming the broad dynamic range of a 32-bit image into the 
narrower range of an 8- or 16-bit image. This is a tricky process, and 
it’s easy to end up with unnatural-looking photos. 


Reality distortion. One of Photoshop CS2’s flashiest 
enhancements is a feature you may not use often, but it will 
save hours of effort when you do. The Vanishing Point tool lets 
you draw perspective grids over the flat planes in an image, and 
then paint, retouch, and otherwise modify them. As you paint 
or move and clone elements within a plane, Photoshop scales 
them to match the plane’s perspective (see the illustration “Pixels 
in perspective”). Activate the healing options in the Vanishing 
Point dialog box, and Photoshop adjusts the colour, texture, and 
lighting of elements as you move them. 

The Vanishing Point tool is fun to use, and it’s spectacular 
for architectural applications (moving windows or applying a 
texture to a building), package design (putting text or images on 
a box’s sides), and general retouching. 

Another new reality-distortion tool, Image Warp, lets you warp 
images by dragging Bezier control points. Image Warp is ideal 
for package design and illustration. 



Pixels in perspective. The Vanishing Point tool lets you retouch and edit 
within perspective planes. Here, I gave the lighthouse a second-floor 
window and a fifth window on its side. I also pasted some text above the 
front doors. 

Working faster and smarter. The rest of Photoshop cs2 s 
enhancements may not show up on your images, but they will 
show up on your wristwatch: several new features allow you 
to get more done in less time. 

For starters, you can designate a layer or group of layers as a 
smart object and then transform it non-destructively: move, resize, 
or duplicate it; change its blend mode or opacity; or apply layer 
styles. Click on a button in the revamped Layers palette, and the 
smart object opens for editing in a new window. Make changes 
and choose Save, and the object is updated. 

Smart objects are ideal for creating buttons for web pages or 
DVD menus. You can even use smart objects to combine multiple 
copies of a RAW image to increase dynamic range. This feature is 
an updated version of a technique Photoshop users have employed 
for a while now, and it’s ideal for times when the stiff constraints 
of HDR photography make that technique impractical. 
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Test drive. 


Unfortunately, you can’t apply filters to smart objects - a capa¬ 
bility that would greatly streamline many imaging tasks. 

Other time-savers in Photoshop CS2 include the ability to 
customise Photoshop’s menus: you can remove commands you 
don’t use and even colour-code commands so they stand out. 
Photoshop also provides smart alignment guides that appear 
when you drag one layer near another. 

Video producers will love Photoshop’s new ability to output 
the current document to a video monitor via FireWire: you can 
preview how your graphic will look on TV without having to 
save it and import it into a video-editing program. Adobe hasn’t 
forgotten about hard copy, either. It has fine-tuned Photoshop 
CS2’s Print With Preview dialog box, to clarify some of the 
confounding colour-management options. 

Adobe’s Bridge application adds depth and flexibility to 
Photoshop and reinforces its integration with the other appli¬ 
cations in Creative Suite 2 (see the sidebar “The view from 
the Bridge”). 



Straighten up. With the Lens Correction filter, you can correct 
common lens flaws and other problems. Here, the vertical 
perspective has been corrected to fix the common converging- 
verticals problem. The customisable grid aids in alignment tasks. 

Room to grow — and learn. For all of the improvements 
in Photoshop CS2, there’s room for more. 

Some of Photoshop’s features and most of its filters still don’t 
work on 16-bit images. Photoshop CS2 provides broader 16-bit 
support than its predecessor did, and I hope this trend continues 
- especially now that filmmakers and photographers are begin¬ 
ning to work with 32-bit images. 

Next on my wish list is the ability to apply filters non-destructively, 
as you can adjustment layers. Being able to sharpen images, blur 
them, and apply other filters without affecting actual pixels would 
greatly simplify many photographers’ workflows. Smart objects are 
a step in the right direction, but they don’t go quite far enough. 


Finally, Adobe’s documentation is inadequate, especially given 
Photoshop’s complexity and capabilities. Adobe could take a 
lesson from Apple, which supplies superb documentation with 
its professional-level applications. 

Australian Macworld’s buying advice. Photoshop 

CS2 is a tour de force. It’s packed with innovations that will make 
your images better — and get you home faster. Bridge is far supe¬ 
rior to the File Browser, smart objects and all the productivity 
enhancements are great, the new Lens Correction and Vanishing 
Point features are extremely helpful, and the video preview is 
glorious. This is the most significant Photoshop upgrade in quite a 
while, and if you’re serious about digital imaging, you need it. 



InDesign CS2 

Text-hondling enhancements, 
object styles, and more 


I NDESIGN was already the clear leader in typographic sophis¬ 
tication, object handling, multilingual publishing, and trans¬ 
parency effects for text and graphics. With InDesign CS2, 
Adobe has significantly bolstered text- and graphics-handling 
functions. Many interface enhancements - including unique and 
powerful features that will entice QuarkXPress and PageMaker 
users - increase the program’s flexibility, extend its many core 
strengths, and (for the most part) make this version easier to use 
than previous versions. 

Text handling. Many of the new features provide capabilities 
long available in Microsoft Word (but not in most publishing 
programs), such as anchored text frames, automatic text correc¬ 
tion, and bulleted lists. With InDesign CS2, layout artists and 
copy editors alike have the tools they need, reducing the need to 
switch between Word and InDesign and thus minimising errors. 

Layout artists will love the new anchored-object feature, which 
links an object (text frame, graphics frame, or line) to a specific 
place in text. The anchored object moves as the text moves - 
great for pull-quotes, cross-reference boxes, callouts, and figures. 
Using a complicated interface that could stand some simplifica¬ 
tion, you can control the position of an anchored object (such 
as at the top of the page and to the left of the text containing 
the link). If you import Word files that have linked text frames, 
InDesign now detects and retains them, though not necessarily 
in their original position. It also lets you modify them. 

When you import text from Word or Rich Text Format (RTF) 
files, InDesign CS2 now gives you real control over how styles 
are imported, so you can map Word styles to InDesign styles and 
designate whether the InDesign or Word style is applied when 
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both documents use the same style names. Even better, you can 
save and reuse these import settings. When you import styles 
from other InDesign documents, you can now select which styles 
to import, rather than importing all of them. 

InDesign CS2 supports footnotes, which you can import from 
Word or create in InDesign, and it lets you control their formatting 
and placement. InDesign CS2 also supports automated numbered 
and bulleted lists, with a feature adopted from PageMaker. This 
feature is adequate but hardly sophisticated. For example, you 
can’t automatically align list numbers to the decimal point. Also, 
when you import automatic numbered or bulleted lists from 
Word or RTF fdes, InDesign doesn’t see them as automated lists, 
so their numbering becomes fixed as regular text. 

One nice but easily overlooked new feature is the ability to 
have InDesign CS2 align text away from or toward a spine, a 
handy way to automatically align text such as pull-quotes, based 
on whether they are on a left- or right-side page. Without this 
feature, you’d need to align elements on left pages separately 
from those on right pages, and then watch out for elements that 
had to be realigned as they moved between pages. It’s a subtle 
enhancement, but it shows the kind of fine-tuning that Adobe 
has brought to this latest version. 

InDesign’s spelling checker has been improved in several ways: 
it now flags suspect words with underline squiggles, a la Word; 
it offers auto-correction (to fix misspellings as you type); and it 
provides the option of case-sensitive spell-checking. Rounding 
out the text-handling improvements are the ability to drag and 
drop text; the ability to apply styles to text and other objects 
with a Quick Apply palette (so you don’t have to switch between 
the keyboard and the mouse when editing); the ability to set 
baseline grids for individual text frames; and the ability to asso¬ 
ciate multiple dictionaries with a file. 


InDesign 
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Consistent objects. The object-style capability makes it easy to apply 
consistent formatting — and update it globally — to objects such as a 
sidebar frame. 


Layout tasks. Not all of InDesign’s significant new features 
involve text. For example, you can now drag layout objects onto 
your desktop, creating a separate XML snippet file that you can 
then drag into another InDesign layout, e-mail to someone, or 
drop onto another user’s shared folder. And InDesign still has 
traditional libraries that let you store multiple elements for reuse 
among multiple documents. 

InDesign CS2 can also rerun transformations (such as rotations), 
so you can apply the same change or series of changes to multiple 
objects, just as you can in Illustrator. While you can’t save transfor¬ 
mations as macros, the ability to rerun them is a great time-saver. 

Creative Suite users will also like InDesign CS2’s support for non¬ 
vector layers; it lets you turn them on or off for imported Photoshop, 
Illustrator, and Acrobat documents. QuarkXPress 6.5 added a similar 
feature through a plug-in, but it works only with Photoshop files. 

Other changes extend existing InDesign features. For example, 
you can now create object styles, which let you apply and change 
the formatting of lines and shapes consistently. So common 
graphic elements, such as sidebar boxes, can now easily be 
updated throughout a document as the design changes. 

It’s no surprise that Adobe continues to integrate capabilities 
across its flagship products, given its decision two years ago to 
present them as a unified suite. InDesign CS2 shows that integra¬ 
tion strongly: the file format for colour swatches is now consis¬ 
tent across all CS2 applications, colour-management settings 
are now synchronised, and Acrobat job preferences can now be 
created and shared. 

Helping converts. Several enhancements mimic long¬ 
standing QuarkXPress features; most of them aid InDesign’s 
usability and flexibility. For example, you can now convert 
object shapes via a new menu instead of having to edit them 
manually. Also, InDesign now lets you select a new style for 
text when you delete an existing applied style; before, such 
text retained its formatting but no longer had a style asso¬ 
ciated with it. InDesign can now finally save just selected 
colour swatches (instead of all swatches) for import into other 
InDesign documents; QuarkXPress has long let you select 
which swatches are transferred. Similarly, you can now choose 
which styles to import from other InDesign documents. 

PageMaker users will also see several familiar features, 
including the PageMaker toolbar that provides iconic buttons 
for quick access to controls, such as the Save button. The 
functions of Adobe’s PageMaker Plug-in Pack, available for 
InDesign CS, are now part of InDesign CS2. These include the 
Position tool (a renamed version of PageMaker’s Crop tool), 
automated bulleted and numbered lists, and a data-merge 
feature, which is useful for highly structured documents such 
as mailing labels or form letters. The data-merge feature is 
not so well suited to catalogues, because each variable item 
has to fit within a consistently sized text frame - a mailing 
label easily does this, but a product blurb in a catalogue 
may not. 
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Test drive. 
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Leash your objects. InDesign CS2 can anchor objects to specific points in 
text, so they follow the text as it reflows. 


A few quirks. As amazing as InDesign CS2 is, it has some 
problems that Adobe should address in future versions. For 
example, many people will miss the No Paragraph Style option 
in the list of paragraph styles, for removing styles from text, a 
standard practice in QuarkXPress workflows. Some designers 
- and Adobe, obviously - don’t like this capability because they 
object to having styleless paragraphs. InDesign can still remove 
styles, but now you have to use a hard-to-find menu option for 
this basic task. 

Despite better integration with other Adobe programs, InDesign 
cannot apply a Photoshop file’s blending modes to backgrounds 
in InDesign. For example, if you create an object with a drop 
shadow in Photoshop and you set the drop shadow to Multiply, 
InDesign uses the Normal blending mode - it can’t detect the 
Multiply setting from Photoshop. 

The ability to display fonts in menus using the actual fonts is 
well intentioned, but if you own many fonts, the menus get so 
large that you can’t see much of your layout. 

Among the enhancements added to InDesign CS2 is the ability 
to save files to the previous version. You can easily overlook this 
feature: you have to choose InDesign Interchange in the Export 
dialog box, rather than using the Save As dialog box as you do 
in most other programs. (InDesign CS users must download an 
update to be able to open these Interchange files.) 

InDesign continues to limit its web-export support to Adobe’s 
own GoLive CS2, a barrier to people who use the much more 
popular Macromedia Dreamweaver MX. I was unpleasantly 
surprised to see that InDesign still cannot replace two consecu¬ 
tive hyphens with an em dash as you type; the new Auto-eorrect 
feature won’t accept the em dash (and other special characters 
such as ®) as a legitimate character. Another feature not thor¬ 
oughly implemented is text wrap. InDesign document pages do 
not recognise text wrap set on master pages, so their text doesn’t 
wrap around master-page items as it should. 


m 3. 


Australian Macworld’s buying advice. There’s no 
question that InDesign CS2 is the best layout program avail¬ 
able. This upgrade enhances the program’s traditional typo¬ 
graphic and layout strengths by making text handling more 
powerful, and it adds dozens of improvements for a more well- 
rounded interface. 
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Just like Word. InDesign CS2 can automatically correct spelling and 
capitalisation errors as you type, as well as highlight suspect words 
on screen with red squiggly underlines. 


Illustrator CS2 

Focuses on illustration 



I N the past, Illustrator upgrades included major interface 
changes or, as in the CS upgrade, a complete reworking of the 
program’s typographic features. For Illustrator CS2, Adobe’s 
engineers addressed the program’s core drawing functions. The 
result is an application that has some exceptional new tools, as 
well as a few welcome interface enhancements. 

Taking control. Because Illustrator’s interface was begin¬ 
ning to sag under the weight of its expanding array of palettes, 
Adobe has wisely added a new Control palette, which spans the 
top of the screen, sitting just below the menu bar. This palette 
provides immediate access to brush shape, opacity, and style, as 
well as drop-down menus for fill and stroke. It also serves as an 
object inspector, giving you quick access to all the properties of 
a selected object. 

To access additional properties, you can click on special 
hyperlinks in the Control palette. Doing so opens Illustrator’s 
full palettes, from which you can easily change just about any 
object property. 
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Another welcome interface change is the ability to create and 
save workspaces, for easy switching between different palette 
configurations and organisations. 

Illustrator CS2 still has some annoying interface elements, 
though. The Color Picker is cumbersome, and odd behaviours are 
scattered throughout the program. However, the Control palette 
is a great addition to the package. 

Paint and trace. When it comes to actual illustrating, the 
upgrade provides two great new drawing tools called Live Paint 
and Live Trace. 

The Live Paint tool is basically an intelligent paint bucket. 
Click in your illustration with the Live Paint tool, and Illustrator 
will automatically fill the enclosed area with the current 
colour, just like the paint-bucket tool in bitmap painting 
programs. Thanks to its Gap Detection feature, you can 
use the Live Paint tool to fill areas that aren’t completely 
closed, while modifier keys allow you to fill edges or 
quickly delete unwanted strokes and regions. 

In the past, organising your document to get the fills 
that you wanted could be very confusing. The Live Paint 
tool makes working in Illustrator more like working 
in Photoshop, and it’s a great tool for users of all 
skill levels. 

Illustrator has had its Auto Trace tool for years, but it 
has never been particularly useful. Because the company 
has never ported Streamline, its stand-alone tracing tool, 

OS X users who like to create hand-drawn illustrations 
and convert them to vectors have been left out in the 
cold. The new Live Trace tool should warm up those 
users considerably. 

You can apply Live Trace to any placed bitmap image. 

The “live” part stems from the fact that after you trace, 
Illustrator creates a trace object. You can adjust the 
object’s parameters, including tracing methods, tolerances, 
thresholds, and colour options, and then save those configura¬ 
tions as presets. You can even edit the original linked bitmapped 
image, and Illustrator will automatically retrace it. Trace objects 
remain live and editable, even across sessions, until you tell 
Illustrator to expand the object into normal paths and fills. The 
Live Paint and Live Trace combo is the best solution yet for users 
who like to start on paper and finish in vectors. 

Better filtering than Photoshop, illustrator s Appearance 
palette gets some improvements in this version. In addition to 
support for Live Paint and Live Trace parameters, Illustrator CS2 
includes all of Photoshop’s standard filters. These filters can 
be applied to any bitmapped elements in your image, and any 
applied filters appear in the Appearance stack for that object as 
an applied effect. This means that you can go back at any time 
and change the filter’s parameters. Photoshop has needed this 
feature for years, and still doesn’t have it. In Illustrator CS2, it’s 
quick and easy. 


Illustrator CS2 has many other great additions — including the 
ability to move a stroke to the centre, the inside, or the outside of 
a path; a facility for tinting greyscale images with spot colours; 
and improved controls for outputting tiled images. But all is not 
perfect. Most annoying is Illustrator’s lack of multi-page support, 
something that Macromedia FreeHand has had for years. 

Australian Macworld’s buying advice. I may rant 

sometimes about Illustrator, but I stick with it because no 
competitor can compare. Yes, there are little annoyances, but it’s 
a great program. The new Live Paint and Live Trace features and 
new filter capabilities are well worth the price of the upgrade. 


Trace elements. Illustrator CS2’s Live Paint and Live Trace features 
make short work of converting hand-drawn sketches into coloured 
vector artwork. 


GoLive CS2 

Improved program but 
not a critical update 

A DOBE has added key features to GoLive that make this 
veteran of the web-design wars even more appealing 
to its key audience of designers. Bugs in the release 
version, coupled with an uncertain future, make GoLive CS2 a 
tough product to recommend at this time. 

The bugs include pages that can’t be edited after you switch 
between the editing mode and the previewing mode, crashes 
when you open an alias to a missing network volume, and 
numerous less-serious errors throughout the program. Adobe 




Australian Macworld August 05 

































086 


Test drive. 


product managers say that the bugs will be fixed in an update 
(the timing of the update was not set at press time). 

Harder to predict is GoLive’s future after Adobe’s purchase 
of Macromedia is complete. Macromedia Dreamweaver MX 
currently dominates the market. Adobe’s plan for both products 
is unknown. 

This version of GoLive has four significant changes: improve¬ 
ments to Cascading Style Sheets (CSS); page creation and 
preview for small devices (such as PDAs); secure file-transfer 
sessions; and rich file versioning for archiving and renditions 
(storing multiple versions in the same file). GoLive continues 
to omit support for database integration, a leading element in 
Dreamweaver’s success. 

Full Visual CSS. GoLive has long supported CSS, a method 
of consistently applying type and positioning specifications. 
The latest release offers much-improved tools for building and 
previewing pages using CSS. 

For instance, CSS selectors can be previewed in Layout view, 
in a preview pane in the CSS Editor, and through the Live 
Rendering option. 

Adobe has abandoned the clunky approach to positioning 
items on a page using tables that produced code that was hard 
to comprehend and that some browsers disliked. Its Layout Grid 
feature now uses CSS behind the scenes. The CSS option in the 
Objects palette offers prefabricated layout blocks that appear 
to avoid many of the pitfalls in multi-column and multi-row 
CSS design. 
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Easy preview. Adobe GoLive CS2’s improved CSS tools allow better 
interactive design. You can more easily preview its typographically rich 
pages and sophisticated layouts. 


Small devices. GoLive CS2 has improved the range and 
quality of previews for small devices, which include hand¬ 
helds, mobile phones, and a growing host of small-screen web 
browsers. 

GoLive CS2 lets you keep a live preview of pages as they 
would appear on small screens. It also includes rich multimedia- 
creation tools for phone platforms that support it, including 
an MMS (Multi-media Messaging Service) designer that allows 
interleaving of text, audio, images, and video. 

While Adobe has included support for this kind of authoring 
in two previous GoLive releases, GoLive CS2’s approach lets 
designers without a lot of technical expertise design for phones 
and handheld devices. 
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Choice of encryption. GoLive CS2 supports three styles of encrypted File 
Transfer Protocol (FTP) for securely transferring files from the program to 
a web server. 

Encrypted file transfer. File Transfer Protocol (FTP) and 
Web-bascd Distributed Authoring and Versioning (WebDAV) 
are widely used to manage a web site’s files on a server, but 
neither protocol will protect passwords or files from prying 
eyes as that data passes across an untrusted public network, 
such as a Wi-Fi hotspot. 

Last year, Dreamweaver added support for Secure FTP (SFTP), 
which encrypts FTP data. GoLive CS2 brings SFTP and two 
other methods to FTP (SSH tunneled FTP and FTP over Secure 
Sockets Layer, also known as FTPS), as well as scrambling 
WebDAV using SSL. You can even use public keys to skip 
entering passwords. 

In my testing, SFTP in GoLive was unacceptably slow. 
Although GoLive CS2 has a new method of retrieving files via 
any form of FTP, this feature has a bug that causes the program 
to retrieve listings of the same remote directories repeatedly 
if they use aliases or Unix symbolic links. Also, GoLive’s FTP 
goes at a crawl compared with dedicated FTP programs such as 
Stairways Software’s Interarchy or Fetch Softworks’ Fetch. 
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Version Cue CS2. Version Cue CS2 is the third release of 
GoLive’s version-control and archiving system. Previous releases 
were erratic. What’s best about Version Cue and GoLive CS2 is 
that they now work together happily for their given purposes: 
checking files in and out to allow groups to collaborate with 
common files that can be archived. 

GoLive CS2 also works with other popular systems like CVS 
(Concurrent Versions System), for maintaining a persistent archive 
of older files for comparison and reversion. 

Australian Macworld’s buying advice, in a word. wait. 

If you currently use GoLive, there’s little point in upgrading until 
the bugs are gone, and then you should do so only if you need 
the program’s new features. New users should wait until Adobe’s 
plans for web-design programs are clear. 

ftOfi Bridge Center - Adobe Bridge 



Bridge Center. This view of the Bridge interface shows everything from 
links, to recently opened documents, to the latest RSS feeds from Adobe. 


The view from the Bridge 

Adobe’s new Bridge — a stand-alone application aptly named 
for its integrative and management functions — has replaced 
Photoshop CS’s dedicated File Browser. It provides file-manage¬ 
ment and automation features for the entire Creative Suite 2. 

As in the File Browser, Bridge’s interface provides separate, 
resizable panes that display metadata, previews, and your Mac’s 
directory structure. You can use Bridge to preview just about 
any type of raster or vector file format, including many that don’t 
normally provide previews, and you can easily edit file names 
and metadata. InDesign users will appreciate Bridge’s ability 
to display an InDesign document’s font and colour information 
without having to open the file. 

The interface has been improved with a Filmstrip pane that 
shows both a strip of thumbnails and a full-size image. There’s 
also a built-in slide-show feature that allows you to rate and label 
images as you view them. 

Workflow improvements include better automation, improved 
searching, and batch processing that spans the entire suite. 
Bridge also eases colour management by automatically synchro¬ 
nising colour settings throughout all the CS apps (this feature is 
not available if you purchase the apps individually). 

In addition to opening documents, Bridge lets you place files 
into Illustrator, Photoshop, or InDesign documents, making it a 
very effective command centre. 

Bridge — through its handy Bridge Center interface 
— provides a portal to Adobe’s new stock-photo service, which 
sells images from PhotoDisk, ComStock, DigitalVision, and 
others. Though the feature doesn’t provide access to anything 
you can’t get from a web site, it gives you one interface that lets 
you search multiple stock libraries with one command. 

The Bridge Center also gives you instant access to your most 
recent files and folders, an RSS reader, the Help and colour- 
management menus, and more. 

Bridge is not a replacement for an image-cataloguing program 
such as iView Multimedia’s iView MediaPro 2, because it can’t 
save catalogues of offline images. For finding, organising, and 
placing images in your current projects, Bridge is a great addi¬ 
tion to the Adobe suite. — Ben Long 
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Test drive. 


■ Type 

FM transmitter for iPod 

■ Rating 


■ Pros 

Uses dock connector for best sound quality; includes antenna 


for boosting signal strength; charges iPod when not in use 

■ Cons 

Can still encounter interference despite antenna; 

■ RRP 

$185 

■ Manufacturer 

Sonnet 

■ Distributor 

Conexus 02 9975 2799 

■ Reviewer 

Matthew JC. Powell 

■ Hot links 

www.conexus.com.au 


PodFreq 

The king has a challenger 


W HEN it comes to playing songs from your iPod in the 
car, most people use an FM transmitter. They’re easy 
- find an unused radio frequency, tune the trans¬ 
mitter, and away you go. 

FM transmitters fall into two broad categories: little inexpen¬ 
sive ones (see page 90) and bigger, somewhat less inexpensive 
ones. The advantage that the former offers (aside from price) 
is that they run off your iPod’s battery, so there’s not a lot of 
clutter around the dash. The advantage of the latter is that they 
generally connect to the iPod’s dock connector rather than the 
headphone port, giving better signal quality. 

This is important, especially in a city like Sydney where there 
aren’t a lot of unused radio frequencies. There’s also a lot of 


noise, even on the “empty” ones, so as you drive around you will 
encounter interference. The better quality signal you start with, 
the less this interference should bother you. 

My long-time favourite such device is the TransPod FM, made by 
DLO and distributed here by PowerMove. A clever design, whereby 
the mounting bracket is also the charger, makes it a winner. 

There is, however, a challenger on the scene. The PodFreq, 
made by Sonnet and distributed by Conexus, offers a clean 
design, smaller than the TransPod, including a locking case to 
avoid the iPod coming loose. 

The feature that sets the PodFreq apart from the TransPod, 
though, is the supplied antenna. If you encounter an area of 
interference as you drive along (as often happens around things 
like fire stations and mobile phone transmitters) you can extend 
the antenna and (usually) overcome the interference. Using both 
devices for an extended period of time I found the PodFreq cut 
out or was overpowered by ambient radio noise less often than 
the TransPod. The TransPod is a great device, but on this count 
the PodFreq is better. 

Where I still felt the TransPod had the edge was in its 
mounting bracket. You plug the bracket directly into your car’s 
cigarette lighter and position it somewhere accessible on the 
dashboard. Not as flexible as it could be, but a neat solution 


The Perfect Partners for Your Mac 




Authorised Reseller 



Introducing the stylish accessories for your Mac from Raindesign, 
now available at Infinite Systems. 


Turn your imac 

at the push of a finger. 

i360° turntable provides an elegant and dynamic 
way to turn your iMac G5 and Cinema Display. 


Stay cool. Wherever. 

iLap is a versatile stand that keeps your laptop 
cool, and at the same time, lets you work 
comfortably on your lap as well as your desk. 

See our HUGE range of Mac w 
^^^accessories in §fbre 


e: info@infinitesystems.com.au 
123 Charlotte St, Brisbane QLD 4000 • p: 07 3210 7400 • f: 07 3210 6444 

LULuuj. mfinitesystems. com. au 

























(unless your car’s lighter is somewhere very awkward). 

As supplied to AMW , the PodFreq did not come with a 
mounting bracket. Driving along, I’d have it sitting in a 
shelf on the dash, or if the antenna was extended I’d sit it on 
the passenger seat - less than ideal if you have a passenger. 

Of course, on a long trip you’re going to find that what started 
off as an unused frequency in Sydney is in fact a solid gold clas¬ 
sics radio station out in the bush, so being able to re-tune the 
transmitter to a new frequency on the go is an advantage. The 
PodFreq, sans mounting bracket, required me to pull over for the 
operation, while I could adjust the TransPod without taking my 
eyes off the road. 

Other people must have had the same problem, because Conexus 
said at press time that the PodFreq is now supplied with a mounting 
bracket. As I tested it without the bracket I can’t comment on 
whether it’s a good bracket or not, but it would have to be better 
than no bracket. 

PodFreq is available in a variety of different sizes, for stan¬ 
dard iPods, iPod minis and even a larger one for the old 40GB 
iPod photo that was thicker than other iPods. Apple threw the cat 
among the pigeons with that one — both PodFreq and TransPod 
had to come out in thicker versions. When shopping for one of 
these transmitters, make sure you get the one that fits your iPod. 
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Australian Macworld’s buying advice. An fm trans- 

mitter is never going to be a perfect way to listen to your iPod 
music in the car. It is, however, always going to be cheaper than 
a direct-connection device. To that end, signal strength is eveiy- 
thing. And signal strength is what makes the PodFreq quite likely 
the best device of its kind on the market. Just make sure you get 
the mounting bracket. 
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Test drive. 


AirPlay 

iTrip 

■ Type 

FM transmitter for iPod 


■ Rating 

m 

m 

■ Pros 

Extremely small; easy to tune 

Better looking of the two; arguably better signal 
strength; tricky to tune 

■ Cons 

iPod battery runs out faster than with self-powered devices; 
sound quality not as good as line-out devices 

iPod battery runs out faster than with self-powered 
devices; sound quality not as good as line-out devices 

■ RRP 

$80 

$70 

■ Manufacturer XtremeMac 

Griffin 

■ Distributor 

PowerMove 03 9464 4999 


■ Reviewer 

Matthew JC. Powell 


■ Hot links 

www.playlist.com.au 



AirPlay 


iPod FM transmitters 

A LMOST as long as there have been iPods, there have 
been FM transmitters for playing music from your iPod 
to a car radio. One of the first, and best, such devices 
was the Griffin iTrip, which quickly separated itself from the 
pack with superior signal strength and neat design. 

XtremeMac has entered the fray more recently with a range of 
iPod accessories, including an FM transmitter called AirPlay 
which directly challenges the iTrip’s place on the hill. 

The two devices have a lot in common. Both of them work by 
plugging into the iPod’s headphone port. Both run off the iPod’s 
own battery rather than plugging into a car 
charger. Both are extremely small. 

Running off the headphone port means 
that the sound quality isn’t as great as it 
is via the dock connector (conversely, it’s 
about as good as you get through the head¬ 
phones, so you may not be too fussed). The 
real downside there is that any interference 
(which is inevitable, especially in a big city 
where the FM dial is crowded and there are 
lots of radio sources) can render the music 
virtually unlistenable, at least temporarily. 

The other downside is that running off the 
iPod’s battery means you run out of power 
faster than you would running your iPod 
normally. Griffin’s web site claims this differ¬ 
ence is “imperceptible”, but perception is in 
the eyes of the beholder. If you’re planning a 
long car trip, get a separate charger for your 
iPod. The upside of these devices is that you 
can simply pop them into your pocket with your iPod when you 
leave the car — no awkward brackets or chargers to tell passing 
miscreants “look, I’ve got an iPod”. 

A different tune. The main aspect in which these two devices 
diverge is in the method of tuning. The AirPlay includes an LCD, 
while the iTrip is tuned “directly from the iPod”. 

What this means is that the iTrip comes with a CD, which 
contains dozens of small files. These files represent radio 
frequencies, and you need to add them to your iTunes library 
then synchronise them to your iPod. On the iPod, you select the 
frequency to which you’ve tuned your radio, press the select 





button (the one in the middle of the scrollwheel) and then press 
play almost immediately to lock it in. It sounds easy, but it took 
me a couple of tries to get it right. 

Of course, then you’re left with dozens of other frequency files 
in your library, which will occasionally come up if (like me) you 
drive along with your iPod set to shuffle. Griffin suggest creating 
a playlist that includes your entire library except the frequency 
files to overcome this, but it’s not really necessary - if one 
comes up, hit skip. 

The AirPlay has an LCD in which 
the frequency is displayed, and two 
buttons, + and -. You simply use 
those buttons to adjust the frequency. 
Unfortunately it goes up and down in 
increments of 0.2MHz, which limits 
the range of empty frequencies you can 
use somewhat. 

The AirPlay system worked better for 
me, simply because a long road trip means 
that an empty frequency in the big city is 
not empty elsewhere. The AirPlay can be 
adjusted single-handed without taking your 
eyes off the road. The iTrip can’t. 


In play. Once you’ve got them tuned, 
though, the signal quality that made the iTrip 
stand out from the pack is still there. Playing 
the same track, on the same frequency, in the same 
place, with the iPod’s volume setting identical, the iTrip 
sounds better. 

Which is not to say the AirPlay sounds bad - quite the 
contrary. Under ideal conditions, either device is perfectly 
adequate for listening to your tunes. It’s just that when you pass 
by a source of interference (such as a police station) the crackle 
has a stronger effect on the AirPlay than it does on the iTrip. 
How bothersome you would find this is a matter for your own 
subjectivity. 

Australian Macworld’s buying advice, i have to call 

it a tie. For signal quality, iTrip remains the champ, but for ease 
of use the AirPlay has it cold. In other respects they’re pretty 
much identical 
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■ Type 

Bi-directional video converter 

■ Rating 

m 

■ Pros 

Simple to use, doesn’t require 
external power supply 

■ Cons 

Doesn’t provide as much control over 
results as some competing units; 

$50 more than ADVC-100 

■ RRP 

$649 

■ Manufacturer Canopus 

■ Distributor 

Canopus Australia 

■ Reviewer 

Matthew JC. Powell 

■ Hot links 

www.canopus-aust.com 


Canopus ADVC-110 

Strikes the right balance 


Techtools* 

For All Your Utility Solutions 

Purchase any new Apple Computer 


& receive TECHT00I PRO for 



I have to admit a fondness for Canopus’s old ADVC-100 bi¬ 
directional video converter. It’s small, simple to use, and does 
a terrific job. When comparing similar devices, it’s the stan¬ 
dard against which the others are measured. 

Not as fully-featured as the $999 ADVC-300, its much lower price 
and greater ease of use compensate. Not as portable as the brilliant 
ADVC-55, it has the great advantage of being able to convert video 
from digital to analogue as well as analogue to digital. 

However, this last point is the ADVC- 100’s main weakness. Having 
to cany around an external power supply makes it a less attractive 
option for video editors on the go, while the more portable ADVC-55 
only converts digital to analogue, not the other way. 

The ADVC-110 is virtually identical in function to the ADVC-100 
(its white casing is somewhat less attractive, but that’s a personal 
preference). The one real difference between the two devices is that 
the ADVC-110 can be powered directly fro your Mac’s FireWire port, 
eliminating the need for an external power supply. You can attach 
one if you so desire, but Canopus does not include one. 

To convert video, you simply plug the included FireWire cable 
into the back of the ADVC-110, then attach whatver cables you 
require for your destination video to the front. Component and 
S-video cables, as well as a 4-pin FireWire port, are available. 

And that’s it. If necessary, you can adjust the row of DIP switches 
on the bottom of the unit (if, for instance, you’re working in NTSC 
instead of PAL) but for most users the factory settings are suffi¬ 
cient. You don’t have the degree of fine control that the ADVC- 
300 provides, but the results you get from the 110 should be good 
enough for anyone but professional video editors. 

My one and only qualm is that the additional functionality of 
the 110 costs $50 more than the virtually identical ADVC-100. It 
seems a lot to pay for what is essentially one trick. 


TECHTOOIPRO 

The complete Macintosh problem solving utility 

Award winning, fully featured computer 
diagnostic tool that checks almost every 
single aspect of your computer 



Internet Security, Virus Protection, 
Privacy & Back Up Solutions 




Internet Security Barrier X 
The ultimate in internet security 


iPod Repair, Recovery & 

Maintenance Solutions 




ADVC'io 


DIGITAL IN 


I 





canopus 


A full range of iPod Utility software 

www.techtools.com.au 


Australian Macworld’s buying advice, i didn’t think 

the ADVC-100 had a shortcoming, until I tried the ADVC-110. 
Being able to use FireWire power makes this an almost perfect 
unit - I only wish it cost fifty bucks less. 


Telephone: 1300 761 466 
E-mail: sales@techtools.com.au 

Available from Apple Resellers or Apple Megastores 

I * The software is only licensed as a bundle to be distributed with new hardware running a Macintosh OSX operating system 
on a Mackintosh central processing unit. Original disks, user documentation, and licenses are to be provided to a purchaser 
of the software bundled with such purchases. 

TechTool Pro 8 and PodLockTM are a registered trademark of Micromat, Inc. Apple is a trademark of Apple Computer Inc 
iPod is a registered trademark of Apple Computer Inc. Techtools is a registered trademark of Techtools Australia. 






























Test drive. 


■ Type 

Flight simulation 

■ Rating 

m 

■ Pros 

New scenery improves realism; numerous options for 


expanding and customising the game 

■ Cons 

Text-to-Speech chatter is jarring; daunting interface 

■ RRP 

$110 

■ Publisher 

Graphism Entertainment 

■ Distributor 

Try and Byte 02 9906 5227 

■ Reviewer 

Peter Cohen 

■ Hot links 

www.graphism.com 


X-Plane 8 

The wild blue yonder 

F OR Mac users who want to know what it feels like to be in 
the cockpit of a jetliner during a stormy landing with only 
one functioning engine, there’s really just one choice: X- 
Plane 8. More learning tool than game, this sophisticated flight 
simulator lets you customise nearly every aspect of your flight 
- destination, aircraft model, weather conditions, and even 
instrument or equipment failures - to give you the most realistic 
experience possible. 

X-Plane ships with 29 aircraft models — everything from run- 
of-the-mill civilian prop-driven models to massive jumbo jets 
that ferry passengers from one side of the world to the other. 
Tonnes more are available online. If you don’t find what you 
want, you can create your own airplanes and scenery. 

Planes are complex machines - a fact that the X-Plane inter¬ 
face reflects. Mastering the controls is daunting. And while the 
game runs well on the Mac, it doesn’t come with Aqua-style 
interface embellishments. It takes some getting used to. 

The biggest change in this version of X-Plane is its improved 
scenery detail, particularly in metropolitan areas. When making 
a transcontinental flight from New York to Paris, you’ll see 
more-accurate coastlines and more-realistic skylines — at least 
while you’re in New York. The new scenery is available only for 
maps of the United States. But really, the standard scenery, used 


everywhere outside dense urban areas, is pretty nice. It looks 
much more natural; you’ll no longer see the quilted patchwork 
and jagged contours of different terrains. 

The new graphics take a heavy toll on hardware, though. 
Graphsim recommends a 1GHz G4 or faster Mac with at least 
256MB of RAM, 8GB of hard-disk space, and an OpenGL graphics 
card with 64MB of VRAM. 

The game lets you plot out weather patterns, download live 
weather data from the internet, simulate system failures to test 
your piloting skills under adverse conditions, and much more. X- 
Plane maps the locations of 18,000 airports. You can even simu¬ 
late Low Earth Orbit (LEO) flights. For a break from reality, you 
can take your aircraft to the surface of Mars and view terrain 
information provided by the Mars Orbiter Laser Altimeter. 

X-Plane simulates engine sounds and other mechanical noise 
(such as the muffled thump of landing gear as it’s stowed after 
takeoff) and Air Traffic Control (ATC) radio chatter - all of 
which rounds out the realism. However, on the occasions when 
you need to ask ATC ground personnel for assistance, the game 
responds using Apple’s Text-to-Speech technology, which is a bit 
jarring after hearing more-realistic radio chatter. 

I recommend picking up a joystick or a yoke to play. While 
flying with the mouse and keyboard alone is possible, it’s a bit 
like trying to draw illustrations with a brick. You’ll also need a 
DVD drive; the game doesn’t ship on a CD. 

To stay current with the frequent updates, you’ll need a broadband 
connection — updates routinely measure in the hundreds of mega¬ 
bytes (you can get CD updates for an additional fee). In fact, the 
game’s developer has already released an update for version 8. 

Australian Macworld’s buying advice, x-piane may 

have a daunting interface, but it’s still the best Mac-based flight 
sim money can buy. 

Roger, Roger, and don’t call me Shirley. You can fly everything from jumbo 
jets to stealth fighters in X-Plane 8. 
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macmarket 


DUPLICATION 
0 ® & REPLICATION 

CD+DVD 


SPECIAL OFFERS 

upto 1/3 of CD surface printed 
jewel case with black tray 

100 CDs for $190 

4 COLOURS ON PRESSED DISC 
with 4pg insert + rear inlay, jewel case (black tray) 

500 CDs for $990 

3 COLOURS ON PRESSED DISC 
with 4 panel digipack 

1000 CDs for $2475 

• Specialists in small and large 
quantity, high quality CD & DVD 
copying 

• Australia's most competitive 
prices 

• Fast and reliable turnarounds 

• In-house design service 

• Large range of packaging options 



INTRODUCING 
THE X-BANNER! 


THF x-Ranner is UNIQUE TO WYSIWYG! 

—J Get your message across with more impact l_ 

RY USING THE X-RANNER FOR YOUR 
POS PROMOTIONAL ITEMS! 

OUR UNIQUE XEIKON PRINTER IS 
ABLE TO PRODUCE THE X-BANNER QUICKLY & 

■ ECONOMICALLY IN QUANTITIES OF 1 OR IOO+. ■ 

YOU CAN HAVE YOUR X-RANNER 
PRINTED IN LANDSCAPE OR PORTRAIT FORMAT 
IN VARIOUS SIZES. 

HERE IS SOME OF THE SIZES 
XR-O (500MM X 3000MM) 

XR-1 (SOOMM X 2500MM) 

XR -1 (500MM X ZOOOMM) 

XR-3 (500MMX 1 SOOMM) 

XR-4 (5QOMMX lOOOMM) 


FOR MORE INFORMATION, CALL US 
ON 02 9922 7288! 





Machelp 

Phone (02) 4443 7665* 
e-mail: dave@machelp.com.au 
www.machelp.com.au 
Contact us for sales & distribution of 


Aurora Video Systems Pipe & 

( rlO^irnER 

digital video capture cards and 


Fast G4 PowerMac CPU upgrades from 



Express^Powermac Solutions 

Full range of upgrades for all Apple Macs. 


• Apple Mac & iPOD Accessories 

• Memory - DeskTop & Laptop 

• External Enclosures & Hard Drives 

• CPU Upgrades 

• Bluetooth Products 

• Video Cards 

’ iwk • ■ • - 

www.epowermac.com.au ' 

Ph: 07 SS30 2693 

Firewire is FAST 
Our delivery is FASTER! 
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made for ideas 
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MACPOWER PERIPHERALS LTD 




Durable. Form Fitting. Elegant. 
Moulded from high-grade 
silicone to perfectly fit your 
iPod. Comes in a variety of 
colours including glow-in-the- 
dark! Includes rotary belt-dip 
and ultra-dear screen protector. 

STOCKISTS: 

Available from your local 
AppleCentre, David Jones, 
Harvey Norman, Domayne,& 
www.apple.com.au/store/ 


Click-Wheel iPod Protector 


TRY BYTE 


http://www.perfectdata.com.au 

External Storage in our 
New ZYNET High Quality External Cases 

Model Ext USB Ext USB&FW Wtv 


Fujitsu 40G 2.5” HD 5400rpm 

$139 

$169 

3 yr 

Fujitsu 60G 2.5” HD 5400rpm 

$169 

$199 

3 yr 

Fujitsu 80G 2.5” HD 5400rpm 

$259 

$259 

3 yr 

Seagate 80G 3.5” 7200rpm HD 

$139 

$179 

5 yr 

Seagate 120G 3.5” 7200rpm HD 

$169 

$209 

5 yr 

Seagate 200G 3.5” 7200rpm HD 

$229 

$269 

5 yr 

Seagate 300G 3.5” 7200rpm HD 

$329 

$369 

5 yr 

Sony 16x Dual-Layer DVD-RW USB2/FW 

$225 

1 yr 


4 Port PCI Firewire 400 Card OS9 S35 

Ext USB Card Reader / SD MMC Adaptor S25/S10 

VOIP Phones / Adaptors From $99 


All prices include GST and are subject to change. 
Visit our website for full product range and specials. 

Perfect Data Computers 

Ground Floor, 53 Hume Street, Crows Nest, NSW 2065 
Tel: (02) 99068447 Fax: (02) 99068382 
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Australia-Wide 
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Specialists - Always On Call 
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SeriTek Int/Ext Serial ATA Controllers 


mnusi 



1.5Gb/s 


w>ati>< $1011(1 SolotloM 

Now Available: FirmTek 2-Port Serial ATA Card 


Features: PCI card with dual hot-swappable Serial ATA ports 
(internal port & external port versions available) • Supports drives 
larger than 137GB* * Serial ATA 1.0 Compliant • Includes Mac OS X 
and PC software RAID support (Mac OS 9 supported with optional 
software) • Built for Mac OS 9, OS X and Win 2000/XP/2003 
Just In: FirmTek 4-Port Internal SATA Card 


■■try byte 


www.tryandbyte.com.au 


^PCNTIGON 

digital 

The Pro Solutions People 


• Database Management 

• Accounting, Point of Sale 

• Prepress & Publishing 

• Audio & Video 

• Security and Surveillance 


Consult with us before you buy! 

03 9896 1555 

sales@pentagon.net.au 


On-Site Mac Service 
Melbourne Based 

We come to you, anywhere in the 
Melbourne Metro Area 

• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 
• Wireless Networking • Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 

IIII8C ^ Aid 


Mac Centre 

• New & Pre-Loved Macs 

• Trade-in your System 

• Long & Short term rentals s.t.a. 

• Software & Peripherals 

• On-site Support m* Authorised 

Solutions Reseller 


02 9388 0866 

www.maccentre.com.au 




Ph: (02) 9436-0366 www.stratix.com.au Fax (02) 9436-0141 


ggmocassist 

Mac OS X solutions and support 


RAM 

LIFETIME WARRANTY 

Matches/Exceeds Apple Specs 

1 GIG iBook G4 $279 
1 GIG PowerBook Al $289 
1 GIG Mac Mini $259 
1 GIG G5 Towers $209 
256MB White iBook G3 $89 
256MB Beige Desk or Twr $71 
256MB G3 iMacs $69 
128MB Older PowerMacs $48 

macrabbit Memory for all Macs, ever! 
Tele 0404 872 832 Email sales^macrabbit.net 


Email for 
a quote 


At eis.net, we specialise in providing 
Mac users hassle free Internet 
services, such as: 


• Mac OS X and Unix Web Hosting 

• Filemaker 7 Hosting 

• AAPT and Powertel DSL Services 


eis 


net 


14/344 Queen Street 
Brisbane 4000 
Ph:1 -800-655-244 
www.eis.net.au 
info@eis.net.au 


Business Internet Services since 1995 


Take a byte from a sweeter apple. 


MacThermal Labelling Software 


STRATiX 

MacBarcoda4 

OSX, OS9 & PC barcode generation software 

Axicon Verifiers 

Mac a PC based barcode verifiers 

TEC Barcode Printers 

Blank media and supplies for all printer types 

Printed Labels 

We print all label shapes, sizes a quantities 


In the area of Information Technology, the talented 
team at CoreMac are dedicated to serving 
professionals and home users alike. 

We invite you to taste test the following: 

• Unrivalled technical support 

• Integrated packages tailored to suit your needs 

• Authorised Apple & Sony reseller 

• Web Hosting & Web Design 

• Database development & management 

• Service & repairs 


CoreMac. 

y OMsi XT. 
coremac.com.au 

. Authorised Solutions Reseller 
. Authorised Service Provider 

07 13369 6066 
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macmarket 


CD & DVD 

DUPLICATION 


BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 
PRINTING & PACKAGING 
DVD AUTHORING 
ANY QUANTITY 


MultipliCD 

cd duplicationIservices 




689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 
PH: (03) 9827 6588 


330D Miller Street, Cammeray NSW 2062 

Tel: (02) 99222327 
Fax: (02) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 

Apple Secondhand Reseller 


For the best prices on iMacs ; G4s, iBooks and many others 

; call Microseconds on 

i&asaa 
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To advertise in Macworld MacMarket 
call (03) 9525 5566 
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Total DVD Training: Creative Suite 2 



Looking for the ONLY training option that is previewed FREE 
with every copy of Adobe Creative Suite 2? 


Visit: WWWJCCLUSIVE.COM .AU for the full list of all the 
easy to use DVD-Video and DVD-Rom based training for the 
entire Adobe range of software, including: 

Photoshop, InDesign, Illustrator, Acrobat, . 

GoLive, After Effects, Premiere and more. 11 


New! 


(Reseller enquiries welcome!) 


^piusive 

Phone: 1300 137 140 
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applecentre 


Phone: 02 9332 8600 
Fax: 02 9360 8304 
Email: academy@applecentretaylor 
square.com.au 

Web: www.applecentretaylorsquare.com.au 

Page: 100 


Phone: 1800 023 367 
Web: www.bose.com.au 

Page: 19 


canopus 

Phone: 03 9885 5888 
Fax: 03 9886 9111 
Web: www.canopus.com 

Page: 31 


COMPUTERS 

K'Hr 

North Sydney 222 Pacific Hwy, 2065, 

Ph: 02 9951 7979 Fax: 02 9957 4325 
Email: sales_nthsyd@compnow.com.au 

South Melbourne 64 Clarendon St, 3205, 
Ph: 03 9684 3600 Fax: 03 9682 2902 
Email sales_sthmelb@compnow.com.au 


clarion 

Phone: 03 8558 1115 

Fax: 03 9551 0366 (Administration) 

Fax: 03 9551 0377 (Spares & Service) 
Email: enquiries@clarion.com.au 
Web: www.clarion.com.au 
Page: 49 



CoNeXuS 

Phone: 02 9975 2799 
Fax: 02 9975 2966 
Web: www.conexus.com.au 
Email: info@conexus.com.au 

Page: 59 


Designwyse 

Professional Computer Solutions 


Phone: In Melbourne Call 9706-8858 
Outside Melbourne: FreeCall 1800 334 684 
Fax: 9794 0034 

Web: www.designwyse.com.au 

Page: 6 & 7 



digide s ign 


Malvern 1465 Malvern Rd, 3146, 

Ph: 03 9824 8544 Fax: 03 9824 8598 
Email: sales_malvern@compnow.com.au 

Geelong 255 Moorabool St, 3220 
Ph: 03 5223 1550 Fax: 03 5223 2021 
Email: sales_geelong@compnow.com.au 

Bentleigh 472 Centre Rd, 3204 
Ph: 03 9576 5611 Fax: 03 9576 5721 
Email: sales_bentleigh@compnow.com.au 

South Yarra 409a Chapel St, 3141 
Ph: 03 9827 5011 Fax: 03 9824 2786 
Email: sales_chapelst@compnow.com.au 

Chadstone Chadstone Shopping Centre, 
Ph: 03 9568 8655 Fax: 03 9568 2255 
sales_chadstone@compnow.com.au 
Web: www.compnow.com.au 

Page: 2&3 


Phone: 03 9654 6030 
Fax: 03 9654 6031 
Web: www.digidesign.com.au 
Page: 63,87 


DVDirect 

The hottest products at the coolest prices 

Phone: 02 9452 6001 / 0412 073 320 
Fax: 02 9453 3085 
Email: sales@dvdirect.com.au 
Web: www.dvdirect.com.au 

VoIP Phone: 6629944 
Page: 69 


50V7V70 

Phone: 1800 633 868 

Email: dymoaustralia@esselte.com 

Web: www.dymo.com.au 

Page: 23 



Phone: 1800 028 316 
Web: www.filemaker.com.au 
Page: 16 



Phone: 07 3210 7400 
Fax: 07 3210 6444 
Web: www.infinitesystems.com.au 
Email: info@infinitesystems.com.au 

Page: 88 



internet 

for when you’re serious 


Phone: 1300 660 484 
Email: sales@itginternet.net.au 
Web: www.itginternet.net.au 

Page: 29 




Phone: 02 9582 0909 
Fax: 02 9582 0999 
Web: www.jands.com/au 

Page: 55 


Kayell 


australia 


Imaging . Graphics . Media 

Phone (Syd): 02 9439 9377 
Phone (Melb): 03 9416 2848 
Email: kayellaustralia.com.au 
Web: www.kayellaustralia.com.au 

Page: 79 


Kodak Polychrome 

^GRAPHICS 

Phone: 1800 339 803 
Web: www.kpgraphics.com 
Email: anzsales@kpgraphics.com 

Page: 99 



mode for ideas 

Phone: 02 9669 6900 
Fax: 02 9669 5005 
Web: www.lacie.com/au 
Email: sales.au@lacie.com 

Page: 73 


minopher© 

networkSOlutionS 


Phone: 1300 730 531 
Fax: 03 9763 3309 
Email: sales@minopher.net.au 
Website: www.minopher.net.au 

Page: 25 


NEC 

Phone: 131 632 from anywhere in Australia 

Web: www.nec.com.au 

Email: he.marketing@nec.com.au 

Page: 47 


NEXT 

IMAC 


Phone: 02 9548 3231 
Fax: 02 9548 3901 
Web: www.nextformac.com.au 
Email: sales@nextformac.com.au 

Page: 56 
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next byte 


Phone: 1300 361 119 
Web: www.nextbyte.com.au 

South Australia 
GLENUNGA 

Ph: (08) 8338 7444 Fax: (08) 8338 7488 

Adelaide CBD 

Ph: (08) 8410 8585 Fax: (08) 8410 8580 

GLENELG 

Ph: (08) 8376 4777 Fax: (08) 8376 4722 

New South Wales 
BAULKHAM HILLS 

Ph: (02) 9688 6066 Fax: (02) 9688 6088 

PYMBLE 

Ph: (02) 9144 4866 Fax: (02) 9144 5318 

Sydney CBD 

Ph: (02) 9367 8585 Fax: (02) 9367 8556 

PENRITH 

Ph: (02) 4722 8311 Fax: (02) 4722 8399 

DEE WHY 

Ph: (02) 9971 5000 Fax: (02) 9971 5111 

BALMAIN 

Ph: (02) 9555 5200 Fax: (02) 9555 5244 

NSW SERVICE CENTRE 

Ph: (02) 9418 9011 Fax: (02) 9418 9022 

Victoria 
MELB CBD 

Ph: (03) 9329 3911 Fax: (03) 9329 5966 

RICHMOND 

Ph: (03) 9429 5002 Fax: (03) 9429 4740 

Queensland 
BRISBANE CBD 

Ph: (07) 3220 0400 Fax: (07) 3220 0433 

SURFERS PARADISE 

Ph: (07) 5504 1000 Fax: (07) 5504 1011 

Western Australia 
NEDLANDS 

Ph: (08) 9389 0400 Fax: (08) 9389 6144 

Page: 10 


AUSTRALIA’S FAVOURITE 


OzEmail 


INTERNET 


Palaeo 

graphics 

Phone: 1800 BUY MAC (1800 289 622) 

Fax: 03 9532 4211 

Web: www.palaeographics.com.au 

Page: 76 


pcwermoy^- 

Phone: 03 9499 2744 

Web: www.powermove.com.au 

Email: sales@powermove.com.au 

Page: 4 & 5 


QUARK 


Phone: (02) 9357 3315 
Email: drichards@quark.com 
Web: www.quark.com 

Page: 13 


M SCHOLASTIC 


Phone: 1800 665 774 

Email: 

customer_service@scholastic.com.au 

Page: 13 
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W E B lltMiilcI 


Sibelius 


Phone: 08 8277 1722 
Fax: 08 8277 1799 
Email: salesAU@sibelius.com 
Web: www.sibelius.com.au 

Page: 20 


Streetwise 

Everything for your Mac 


Phone: 03 9819 2891 

Fax: 03 9819 3902 

Web: www.streetwise.com.au 

Page: 42 


Techtools® 

Phone: 0500 808 708 
Email: sales@techtools.com.au 
Web: www.techtools.com.au 

Page: 91 


TRY BYTE 


Phone: 02 9906 5227 
Fax: 02 9906 5605 
Web: www.tryandbyte.com.au 
Email: trynbyte@alpha.net.au 

Page: 60 



Phone: 07 3876 6101 
Fax: 07 3876 3101 
Email: info@server101.com 
Web: www.server101.com 

Page: 89 


S vistra 
australia 

Phone: 02 9212 0200 
Fax: 02 9212 0700 
Web: www.vistra.com.au 
Email: info@vistra.com.au 

Page: 44 



Hobart, TAS 
Phone: 03 6238 1000 
Burwood, NSW 
Phone: 02 8741 0700 
Web: www.wiseit.com.au 
Page: 50 



Phone: 1300 137 140 
Fax: 1300 137 141 
Web: www.xclusive.com.au 
Email: sales@xclusive.com.au 

Page: 98 



Phone: 9496 1100 
Email: sales@xsi.com.au 
Web: www.xsi.com.au 

Page: 15 



Phone: 08 9721 1125 
Fax: 08 9721 1126 
Web: www.zytech.com.au 
Email: sales@zytech.com.au 

Page: 27 


Web: www.ozemail.com.au 

Page: 8 & 9 
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Soapbox. 


Something to chew on. 



By Alex Rieneck. 


Is this faithful, 
or faith empty? 

“A memory is what is left when something happens and does not 
completely unhappen". Edward de Bono 

A FTER nearly a year of writing about “Spotlight” in this column it 

/ \ was a shock to deal with it in a final version on a day-to day basis. 
/ V Because, as always, the pre-publicity never gets it quite right. 
On one hand I found that using "Spotlight’ to find one particular word 
that I wrote in a fifteen thousand word story five years ago was amazing. 
The fact that Spotlight found that word on a hard drive crammed with 
similar stuff in under two seconds was simply and deeply shocking. 

On the other hand, over the years, I have been forced by various 
computers into a system of rigid document filing and draconian 
self control, so I have found that I don’t actually use “Spotlight” 
that much, because I already know where the stuff I want has 
been filed. It’s sort of depressingly like being given a fast car 
and having nowhere urgent to go. Its fun to go fast once, fx 

but it is an ability that quickly ceases to amuse all but L 

the most tiny minds. 

That said, how I wish that I could use something like 
“Spotlight” on my brain. 

One way and the other, all this week, I have 
been haunted by a memory of something that 
I read in story about a Macworld Expo keynote 
address ages ago. During this week, I haven’t 
been able to find the original article, but I 
remember the quote clearly enough. 

The setting was Steve Jobs’ speech to the faithful, and the reporter 
was shocked and somewhat disgusted to hear people cheer when 
Steve Jobs announced that from that point on, .Mac was going to stop 
being free, and start being a paid service. The reporter said some¬ 
thing like, “what sort of frothing at the mouth psychos would cheer 
something like that?” At the time, I could see his point. 

Since then my opinion of issues contained in that single line has 
changed. You see, back when I read that line Apple stock was not 
nearly as highly valued as it is now, and for some reason, I identified 
with the people who were going to have to start paying to continue to 
use .Mac. Apparently, in some deep semi-rational part of my brain, I 
thought that Apple should basically provide free bandwidth. I can 
remember thinking that there were things that are more important than 
the Apple stock price. Keeping the Mac village happy and homey was 
more important, I thought to myself. 



Hot Links 

www.edwdebono.com/ 

Lateral thinker 

www.freerepublic.com/focus/f-news/1391801 /posts 

In case you missed the O’Reilly thing 

pcukraine.org/members/lessons/328_13.doc 

Ethics and morality in business (document download) 


Now, Apple stock is surfing high on the crest of an iPod-created 
wave, and the Mac is the new flavour of the month. Even the New 
York Times thinks that the Mac is “cool”... and the orgy of self-satis¬ 
faction in the price of shares is quite infectious. On occasion, I have 
found myself almost of a mind ready to join in the cheering at any 
new increase in, say, .Mac subscriptions. After all, a good stock 
price comes from hard-nosed business acumen, my subconscious 
keeps whispering. 

The thing is that both sides of the above argument are equally valid. 
To be successful as a tech company, Apple must satisfy both 
extremes of opinion. The friendly tech backwater village is a pleasant 
place to be, but it is almost lethal to the stock price. As the man says, 
“No bucks, no Buck Rodgers”. 

On the other extreme the hard-nosed business sense 
that makes the user pay top dollar for say, battery 
replacements in iPods, and for .Mac, or whatever, builds 
a very healthy stock price. The thing is, that company also 
slowly alienates its customers and cannot by its nature 
deliver tech that is perfect because the vision is always 
going to enslave itself to cash. 

After all, who cannot say that they felt 
some serious disquiet when they heard 
about the Apple/O’Reilly Publishing public 
relations fiasco (see “Hot links”)? On top of 
Apple suing info leakers, and the iPod battery 
slanging match extravaganza? 

It gets worse. The more I think about it, the more the iPod Shuffle 
looks to me like a product designed for no other reason than to sew 
up the last segment of a market that is rapidly starting to look like 
a monopoly. That isn’t very Apple, as far as I am concerned. As far 
as I am concerned, the customers should follow the vision — 
the vision shouldn’t creep up behind the customers and try to pick 
their pockets. 

The thing is, I kept finding myself reminded of the people who 
cheered the end of the free .Mac. They sounded like shareholders 
first, and fans second. For Apple to succeed, I think the reverse is 
required, overwhelmingly. 

It is simple. It is digital. Switches can switch back. ^ 

Alex Rieneck has been a technology commentator since the days 
of the bone abacus. 



Get off your Soapbox and visit the site 
that has the biggest range of Mac OSX 
Design and Publishing software in Australia. 
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www.xclusive.com.au 






















What do you say to clients in Sydney who are 
clamoring for a proof—when you’re in Melbourne? 



No matter how far away your customers are or how you manage your workflow, Kodak has a proven, colour 
accurate, SWOP certified proofing solution with the right balance of productivity, cost and 
convenience for every workflow. The Matchprint Virtual proofing system—LCD combines Apple or Eizo flat 
panel displays with special software to deliver contract quality proofs over the Internet. Clients can mark 
up proofs online, completing multiple proofing rounds in hours rather than days or weeks. 

To find out how Kodak can give you the power to say “yes” to your customers, from anywhere and at 
anytime, call us on 1800 339 803 or visit us on the web www.kodak.com 


More opportunities. No limits. 


Kodak Polychrome Graphics 
A Subsidiary of Kodak 


© 2005 Kodak. All rights reserved. Kodak, Matchprint are trademarks of Kodak. All trademarks used herein are the property of their respective owners. 




















everyday training for everyone 

academy now open 



applecentretaylorsquare.com.au/academy 

7-9 Flinders Street, Darlinghurst NSW 2010, Australia, 
t: 02 9332 8600 f: 02 9360 8304 e: academy@applecentretaylorsquare.com.au 














